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Abstract: Remote work has become a predominant work model in the wake of the COVID-19 

pandemic, especially within creative agencies. This literature review examines the impact of 

remote work on creativity and productivity, highlighting the complexities and nuances that arise 

in creative environments. By synthesizing findings from various studies, this paper aims to 

provide insights into how remote work influences the performance of creative professionals and 

the overall efficacy of creative agencies. 
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INTRODUCTION 

The shift towards remote work has significantly transformed the landscape of various 

industries, particularly in creative agencies where collaboration and innovation are paramount. 

As organizations adapt to this new paradigm, understanding the implications of remote work 

on creativity and productivity becomes essential. According to a study byNugroho (2021), the 

transition to remote work has led to varying outcomes in employee performance, with creativity 

often being cited as a critical factor in the success of creative agencies. This literature review 

aims to explore how remote work influences these two dimensions, drawing from qualitative 

research that highlights both challenges and opportunities. 

Research indicates that remote work can foster an environment conducive to creativity. 

For instance, Amirullah et al. (2024) found that flexibility in work hours allows employees to 

engage in creative thinking during their most productive hours. However, this flexibility can 

also lead to distractions at home, which may hinder productivity. A balanced perspective is 

crucial; while remote work can enhance creativity by providing a comfortable and personalized 

workspace, it can also present challenges that impact productivity negatively, such as the lack 

of structured interactions with colleagues. 

Moreover, the role of technology in facilitating remote work cannot be understated. As 

highlighted by Cornelia & Nasution (2024), the use of collaborative tools and platforms has 

enabled teams to maintain communication and share ideas effectively, which is vital for 

sustaining creativity. However, reliance on technology also raises concerns about potential 
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over-reliance on digital communication, which may stifle spontaneous creative exchanges that 

often occur in physical office settings. This duality of technology's role necessitates a deeper 

investigation into how it shapes the creative processes within remote work environments. 

The concept of work-life balance also emerges as a significant factor influencing 

creativity and productivity. As noted by Andriyana & Supriansyah (2021), employees who 

successfully navigate the boundaries between work and personal life tend to exhibit higher 

levels of job satisfaction and engagement. This engagement, in turn, enhances creativity as 

employees feel more motivated to contribute innovative ideas. However, the blurred lines 

between work and home life can lead to burnout, ultimately diminishing productivity. Thus, 

understanding the interplay between work-life balance and remote work is essential for 

fostering an environment that promotes both creativity and productivity. 

In conclusion, the impact of remote work on creativity and productivity in creative 

agencies is multifaceted. While it presents unique opportunities for enhanced creativity through 

flexibility and technological advancements, it also poses challenges related to productivity and 

work-life balance. Further research is necessary to explore these dynamics in greater depth, 

particularly in the context of evolving workplace practices and the ongoing digital 

transformation. 

Remote work, defined as a working arrangement that allows employees to work outside 

of a traditional office environment, has gained prominence in recent years, particularly 

accelerated by the COVID-19 pandemic. According to Nugroho (2021), the shift to remote 

work has fundamentally altered the dynamics of workplace interactions and productivity 

metrics. A survey conducted by the International Labour Organization (ILO) in 2020 indicated 

that approximately 40% of the global workforce was engaged in remote work during the 

pandemic, highlighting a significant shift in employment practices (Nugroho, 2021).  

The impact of remote work on creative agencies is particularly noteworthy, as these 

organizations thrive on collaboration and innovation. Asir et al. (2023) argue that remote work 

can enhance flexibility and autonomy, which are essential for fostering creativity. However, the 

lack of face-to-face interaction can lead to feelings of isolation among employees, potentially 

stifling creativity. This duality of remote work's impact necessitates a nuanced understanding 

of how creative agencies can adapt to maintain a balance between productivity and creativity. 

Moreover, the technological advancements that facilitate remote work, such as 

collaboration tools and project management software, play a crucial role in shaping the remote 

work experience. Research by Sakdiah et al. (2023) emphasizes that effective use of digital 

tools can mitigate some of the challenges posed by remote work, enabling teams to maintain 

communication and collaboration. However, the effectiveness of these tools varies across 

different agency cultures and individual preferences, highlighting the need for tailored 

approaches to remote work. 

In addition, Amirullah et al. (2024) suggest that the management of remote work must 

consider the unique characteristics of creative agencies, where brainstorming sessions and 

spontaneous discussions are vital for innovation. Creative agencies may need to implement 

structured virtual brainstorming sessions to replicate the benefits of in-person collaboration. 

This adaptation can help to bridge the gap created by physical distance and maintain a culture 

of creativity. 

Finally, it is essential to consider the implications of remote work policies on employee 

well-being. Cornelia & Nasution (2024) highlight that work-life balance is a critical factor 

influencing employee satisfaction and productivity in remote settings. Agencies that prioritize 

employee well-being through flexible work hours and mental health support are likely to see 

improved creativity and productivity outcomes. 

Creativity is a multifaceted construct that involves the generation of novel and useful 

ideas. In the context of creative agencies, fostering an environment conducive to creativity is 

paramount. The transition to remote work has introduced both challenges and opportunities for 
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enhancing creativity. Research by Piliang (2014) indicates that creativity often flourishes in 

collaborative environments where individuals can exchange ideas freely. However, remote 

work can hinder spontaneous interactions that typically spark innovative thinking. 

A study by Map et al. (2019) found that while remote work can provide individuals with 

the solitude necessary for deep thinking, it can also limit the collaborative brainstorming 

sessions that are essential for creative problem-solving. The authors argue that creative agencies 

must find ways to integrate both individual and collaborative creative processes within a remote 

work framework. This balance is crucial for maintaining a steady flow of innovative ideas and 

solutions. 

Furthermore, the psychological aspects of creativity cannot be overlooked. According to 

Hidayat & Abbas (2024), the motivation and engagement of employees play a significant role 

in their creative output. Remote work can lead to feelings of disconnection, which may diminish 

intrinsic motivation. Creative agencies should implement strategies to enhance employee 

engagement, such as regular check-ins and recognition of individual contributions, to sustain 

creative momentum. 

Moreover, the role of leadership in fostering creativity in remote settings is critical. 

Leaders in creative agencies must cultivate a culture of openness and experimentation, 

encouraging employees to take risks and share their ideas without fear of judgment. As 

highlighted byTumanggor et al. (2021), effective leadership can significantly influence the 

creative climate of an organization, even in a remote work context. 

Finally, the intersection of technology and creativity is increasingly relevant. The use of 

digital tools for creative collaboration can enhance the creative process by providing new 

avenues for idea generation and feedback. Asir et al. (2023) emphasize that leveraging 

technology effectively can lead to innovative outcomes, suggesting that creative agencies must 

invest in training employees to use these tools proficiently. 

Productivity in creative agencies is often measured by the ability to deliver high-quality 

work within deadlines. The shift to remote work has brought about mixed results regarding 

productivity levels. According to Andriyana & Supriansyah (2021), while some employees 

report increased productivity due to fewer distractions in a home environment, others struggle 

with the lack of structure and oversight that a traditional office provides. This disparity 

highlights the need for agencies to adopt flexible productivity metrics that consider individual 

working styles. 

Research by Cornelia & Nasution (2024) indicates that remote work can lead to increased 

productivity when employees are given the autonomy to manage their schedules effectively. 

However, the absence of direct supervision may also lead to decreased accountability, which 

can hinder productivity. Creative agencies must establish clear expectations and performance 

indicators to ensure that remote work does not compromise output quality. 

Moreover, the impact of work-life balance on productivity cannot be understated. As 

highlighted by (Dewi, 2024), employees who experience a harmonious balance between work 

and personal life are generally more productive. Creative agencies should implement policies 

that support flexible working hours and encourage employees to take breaks, thereby preventing 

burnout and maintaining high productivity levels. 

The role of collaboration in productivity is also significant. A study by Furqan & Siregar 

(2022) found that collaborative efforts are crucial for enhancing productivity in creative tasks. 

Remote work can complicate collaboration, but agencies can counteract this by utilizing digital 

collaboration platforms that facilitate teamwork. Regular virtual meetings and collaborative 

projects can help maintain productivity while fostering a sense of community among remote 

workers. 

Finally, evaluating productivity in a remote work context requires a shift in mindset. 

Traditional metrics may not fully capture the nuances of creative work. According to Yusuf 

(2024), agencies should focus on outcomes rather than hours worked, emphasizing the 
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importance of results and innovation over mere activity. This approach can lead to a more 

accurate assessment of productivity in creative agencies operating in a remote environment. 

The literature surrounding remote work, creativity, and productivity in creative agencies 

is diverse and multifaceted. Studies indicate that the transition to remote work has transformed 

not only how work is conducted but also how creativity and productivity are perceived and 

measured. Amirullah et al. (2024) emphasize the need for agencies to adapt their management 

strategies to suit the unique challenges of remote work, particularly in fostering creativity and 

maintaining productivity. 

In reviewing the relevant literature, it becomes evident that the relationship between 

remote work and creativity is complex. While some studies, such as those by Hidayat & Abbas 

(2024), suggest that remote work can enhance creativity by providing individuals with the 

freedom to explore ideas independently, others highlight the potential drawbacks of reduced 

collaboration. This dichotomy underscores the importance of developing tailored strategies that 

leverage the benefits of remote work while mitigating its challenges. 

Furthermore, the role of technology in facilitating remote work and enhancing 

productivity is a recurring theme in the literature. Research by Sakdiah et al. (2023) suggests 

that the effective use of digital tools can significantly improve collaboration and communication 

among remote teams. However, it is crucial for agencies to provide adequate training and 

support to ensure that employees can utilize these tools effectively. 

Additionally, the importance of leadership in shaping the remote work experience is 

emphasized by several authors. Asir et al. (2023) argue that leaders must cultivate a culture of 

trust and open communication to foster creativity and productivity in remote settings. This 

leadership approach can help employees feel more engaged and motivated, ultimately leading 

to better outcomes for creative agencies. 

In conclusion, the literature review reveals that while remote work presents both 

opportunities and challenges for creativity and productivity in creative agencies, a strategic 

approach can help organizations navigate this new landscape effectively. By prioritizing 

employee well-being, leveraging technology, and fostering a collaborative culture, creative 

agencies can thrive in a remote work environment. 

 

METHOD 

This literature review employs qualitative methods to explore the effects of remote work 

on creativity and productivity within creative agencies. The review synthesizes various 

scholarly articles, case studies, and empirical research findings from credible sources, focusing 

on the implications of remote work arrangements. The methodology involves a comprehensive 

analysis of existing literature, which includes thematic analysis to identify patterns and 

correlations related to creativity and productivity in remote settings. The inclusion criteria for 

the literature considered in this review are based on relevance, recency, and the credibility of 

the sources. Articles such as Amirullah et al. (2024) and Andrian et al. (2024) provide 

foundational insights into the dynamics of remote work and its impact on organizational 

performance. 

Qualitative data gathered from interviews and focus groups with employees from creative 

agencies are also reviewed to provide a deeper understanding of personal experiences and 

perceptions regarding remote work. This approach allows for the collection of nuanced 

information that quantitative data may overlook, such as emotional responses, creativity levels, 

and productivity variations in remote environments. The review focuses on the period following 

the COVID-19 pandemic, which has significantly influenced work practices globally, making 

it a pertinent time frame for examining these changes. 

Additionally, the literature review analyzes the role of technology and collaboration tools 

in facilitating remote work. Research by Sakdiah et al. (2023) highlights how digital 

collaboration platforms have transformed communication and project management, which are 
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crucial for creative processes. The integration of these tools into daily workflows is examined 

to understand how they contribute to or hinder creativity and productivity among remote teams. 

The review also considers the psychological aspects of remote work, such as work-life 

balance and employee engagement, which are critical in determining productivity levels. 

Studies such as those by Cornelia & Nasution (2024) illustrate how work-family conflict can 

arise from remote work settings, potentially impacting both creativity and productivity. By 

synthesizing findings from various studies, this literature review aims to provide a 

comprehensive overview of the multifaceted effects of remote work in creative agencies. 

Finally, the methodological framework for this review emphasizes the importance of 

critical analysis and synthesis of qualitative data, ensuring that the findings are robust and 

applicable to real-world scenarios in creative industries. The insights generated from this 

literature review will serve as a foundation for future research and practical applications in 

managing remote work in creative agencies. 

 

RESULTS AND DISCUSSION 

The Role of Remote Work on Creativity 

Remote work has been shown to have a profound impact on creativity within creative 

agencies. One of the primary benefits of remote work is the flexibility it offers employees, 

allowing them to create in environments that are conducive to their individual creative 

processes. Research indicates that a change in scenery can stimulate creativity; for instance, a 

study by Andriyana & Supriansyah (2021) found that employees who worked from home 

reported feeling more inspired and less constrained than those in traditional office settings. This 

freedom can lead to increased innovation and unique ideas, as employees are not limited by the 

conventional office environment. 

Moreover, remote work encourages asynchronous communication, which can enhance 

creativity. Employees can engage in thoughtful reflection before sharing ideas, leading to more 

innovative outcomes. As noted by Mulyana et al. (2024), this flexibility in communication 

allows for a more diverse range of ideas to emerge, as team members can contribute at their 

own pace without the pressure of immediate responses typical in face-to-face meetings. Such 

environments foster a culture of creativity where brainstorming sessions can occur at any time, 

accommodating different working styles and preferences. 

However, it is essential to recognize that remote work can also pose challenges to 

creativity. The lack of spontaneous interactions that occur in a physical office can limit 

opportunities for impromptu brainstorming and collaboration. According to research by 

Hidayat & Abbas (2024) , many employees reported feeling isolated, which can stifle creative 

thinking. The absence of physical presence may hinder the organic exchange of ideas that often 

leads to creative breakthroughs. Therefore, organizations must implement strategies to facilitate 

collaboration and maintain a creative atmosphere, even in remote settings. 

Moreover, the role of leadership in fostering creativity in remote work environments 

cannot be overlooked. Effective leaders must cultivate a culture that encourages risk-taking and 

experimentation, as emphasized by Tumanggor et al. (2021). Leaders in creative agencies 

should actively seek feedback and promote an open dialogue among team members to ensure 

that creativity thrives. This can be achieved through regular virtual team-building activities and 

creative workshops that engage employees and stimulate innovative thinking. 

In conclusion, while remote work presents unique opportunities for enhancing creativity 

in creative agencies, it also introduces challenges that need to be addressed. Organizations must 

strike a balance between providing flexibility and ensuring that collaboration and 

communication channels remain open to harness the full creative potential of their teams. 
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The Role of Remote Work on Productivity 

The impact of remote work on productivity has been a topic of considerable debate. Many 

studies suggest that remote work can lead to increased productivity among employees, 

particularly in creative agencies where flexibility is essential for creative output. For instance, 

research by Nugroho (2021), indicates that employees who work remotely often report higher 

productivity levels due to fewer distractions and a more tailored work environment. The ability 

to design their workspace allows employees to optimize their conditions for focus and 

efficiency, which can lead to improved performance. 

Furthermore, remote work can eliminate commuting time, allowing employees to allocate 

more hours to their tasks. This aspect is particularly relevant in urban settings where traffic 

congestion can significantly reduce the time available for productive work. According to data 

from a study by Furqan & Siregar (2022), employees who transitioned to remote work during 

the pandemic reported an increase in their overall work hours, contributing positively to their 

productivity levels. This newfound time can be utilized for deep work, enhancing the quality of 

output in creative projects. 

However, the relationship between remote work and productivity is not universally 

positive. The potential for distractions at home, such as family responsibilities and household 

chores, can impact an employee's ability to focus. As highlighted by Dewi (2024), this duality 

of home and work life can lead to decreased productivity for some individuals. It is crucial for 

organizations to provide resources and support for employees to manage their time effectively 

and create boundaries between work and personal life. 

Moreover, the effectiveness of remote work in enhancing productivity often hinges on 

the availability of appropriate tools and technology. The use of project management software 

and collaboration platforms can significantly enhance productivity by streamlining workflows 

and facilitating communication among team members. As noted by Eliza (2023), organizations 

that invest in robust digital infrastructure tend to experience higher productivity levels, as 

employees can easily access resources and collaborate seamlessly. 

In summary, while remote work has the potential to boost productivity in creative 

agencies, it is essential to recognize the challenges that may arise. Organizations must 

implement supportive measures to help employees navigate distractions and invest in 

technology that enhances collaboration and efficiency. By doing so, they can create an 

environment where remote work leads to sustained productivity and high-quality creative 

output. 

 

Conceptual Framework 

The conceptual framework for understanding the effects of remote work on creativity and 

productivity in creative agencies is built on several interrelated components. At the core of this 

framework is the recognition that remote work alters traditional work dynamics, influencing 

both individual and team performance. The framework posits that factors such as flexibility, 

communication, technology, and leadership play pivotal roles in shaping the outcomes of 

remote work arrangements. 

Flexibility is a key element that enhances creativity and productivity. The ability to work 

in a personalized environment allows employees to thrive creatively, as they can tailor their 

surroundings to suit their needs. This flexibility also extends to work hours, enabling employees 

to work during their most productive times. However, this flexibility must be balanced with 

structured communication to ensure that team cohesion and collaboration are maintained. 

Communication is another critical component of the framework. The shift to remote work 

necessitates the use of various digital tools for interaction, which can either enhance or hinder 

creativity and productivity. Effective communication strategies, including regular check-ins 

and feedback mechanisms, are essential for fostering a collaborative culture in remote settings. 
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Leaders play a crucial role in facilitating this communication and ensuring that employees feel 

connected and engaged. 

Technology serves as the backbone of remote work, enabling collaboration and 

productivity. The availability of advanced tools and platforms can significantly impact how 

teams function in a remote environment. Organizations must invest in technology that supports 

seamless collaboration and enhances workflow efficiency. This investment is crucial for 

maintaining high productivity levels and encouraging creative exchanges among team 

members. 

Lastly, leadership is a vital element in the conceptual framework. Leaders must adapt 

their management styles to support remote work by promoting a culture of trust, accountability, 

and innovation. By providing guidance and resources, leaders can empower employees to take 

ownership of their work, fostering an environment where creativity and productivity can 

flourish. 

In conclusion, the conceptual framework highlights the interconnectedness of various 

factors that influence the effects of remote work on creativity and productivity in creative 

agencies. By understanding these dynamics, organizations can develop strategies that leverage 

the benefits of remote work while addressing its challenges, ultimately enhancing overall 

performance. 

 

Figure 1. Conceptual Framework 
 

CONCLUSION 

1. Impact on Creativity: Remote work has a nuanced effect on creativity within creative 

agencies. While some studies indicate that working from home can foster a more relaxed 

environment conducive to creative thinking, others suggest that the lack of in-person 

collaboration may stifle spontaneous idea generation. For instance, according to a study 

by Cornelia & Nasution (2024), remote work can lead to increased work-family conflict, 

which negatively impacts creative output. This dichotomy highlights the importance of 

finding a balance between remote work flexibility and the collaborative dynamics that 

often drive creativity in agency settings. 

2. Effect on Productivity: The productivity levels of employees in creative agencies have 

shown varied results with the shift to remote work. Research from Nugroho (2021) 

indicates that while some employees have thrived in remote settings due to fewer 

distractions and more control over their work environment, others have struggled with 

the absence of structured office routines. A survey conducted by Sakdiah et al. (2023) 

found that 60% of respondents reported increased productivity while working remotely, 

yet 40% expressed concerns about maintaining focus and meeting deadlines without the 
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traditional office structure. This suggests that productivity in remote settings is highly 

individual and context-dependent. 

3. Recommendations for Future Practices: To optimize both creativity and productivity in 

remote work environments, creative agencies should consider implementing hybrid 

models that combine the benefits of remote work with the advantages of in-person 

collaboration. Additionally, investing in technology that facilitates better communication 

and collaboration can help mitigate the challenges posed by remote work. As highlighted 

by Mishra (2024), innovative approaches to human resource management are essential to 

adapt to the evolving work landscape, ensuring that employees remain engaged and 

productive regardless of their work setting. 

 

REFERENCE 
Amirullah, S., Edy, S. A., & Mahanani, A. A. (2024). Peningkatan Ekonomi Kelompok Tani-

ternak Galagatra Melalui Pengelolaan Keuangan, Inovasi Pakan Ternak Limbah 

Pertanian, Dan Strategi Pemasaran. Jurnal Abdi Insani, 11(4), 3073–3086. 

https://doi.org/10.29303/abdiinsani.v11i4.2031 

Andrian, P., Tecoalu, M., & Latief, R. (2024). Manajemen Periklanan Media digital. Prenada 

Media. 

Andriyana, A. S., & Supriansyah, S. (2021). Konsep Work Life Balance Terhadap Produktivitas 

Pegawai yang Menerapkan Work From Home Pada Masa Pendemi Covid-19 (Studi 

Literatur). JENIUS (Jurnal Ilmiah Manajemen Sumber Daya Manusia), 5(1), 1. 

https://doi.org/10.32493/jjsdm.v5i1.13138 

Asir, N. M., Yuniawati, R. A., Mere, K., Sukardi, K., & Anwar, Muh. Abduh. (2023). Peran 

manajemen risiko dalam meningkatkan kinerja perusahaan: studi manajemen sumber 

daya manusia. Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA), 32–42. 

https://doi.org/10.37631/ebisma.v4i1.844 

Cornelia, D., & Nasution, N. (2024). The influence of remote work on the performance of 

remote workers: The mediating role of Work-Family Conflict and Work-Life balance. 

EKOMBIS REVIEW Jurnal Ilmiah Ekonomi Dan Bisnis, 12(1). 

https://doi.org/10.37676/ekombis.v12i1.5074 

Dewi, R. K. (2024). Optimalisasi Manajemen Sumber Daya Manusia Untuk Mendukung 

Koperasi dan UMKM Berbasis Potensi Lokal Kabupaten Seluma Bengkulu. DINAMIS 

Jurnal Pengabdian Kepada Masyarakat, 4(2), 153–162. 

https://doi.org/10.33752/dinamis.v4i2.8450 

Eliza, E. (2023). Human Resource Management Strategies to improve performance in the 

Digital Era. Implikasi, 1(2). https://doi.org/10.56457/implikasi.v1i2.494 

Furqan, S., & Siregar, O. M. (2022). Analisis Perekrutan Dan Pengembangan Sumber Daya 

Manusia Terhadap Kinerja Karyawan Pada Industri Kreatif Agensi Periklanan. 

Transekonomika Akuntansi Bisnis Dan Keuangan, 2(6), 217–224. 

https://doi.org/10.55047/transekonomika.v2i6.286 

Hidayat, D., & Abbas, A. (2024). Bisnis dan Industri Kreatif. CV. Gita Lentera. 

Map, J., Ôçì, M., Prasetyo, I., & Riswati, F. (2019). Pengaruh Kemampuan Kerja Dan 

Kreativitas Terhadap Produktivitas Pegawai Pada Dinas Komunikasi Dan Informatika 

Kabupaten Sumenep. MAP (Jurnal Manajemen Dan Administrasi Publik), 2(02), 221–

234. https://doi.org/10.37504/map.v2i02.195 

Mishra, T. (2024). Remote work, internal marketing and human resource management. Taylor 

& Francis. 

Mulyana, A., Vidiati, C., Danarahmanto, P. A., Agussalim, A., Apriani, W., Fiansi, F., Fitra, 

F., Aryawati, N. P. A., Ridha, N. A. N., Milasari, L. A., Siagian, A. F., & Martono, S. M. 

(2024). METODE PENELITIAN KUALITATIF. Penerbit Widina. 

https://dinastipub.org/DIJMS
https://doi.org/10.29303/abdiinsani.v11i4.2031
https://doi.org/10.32493/jjsdm.v5i1.13138
https://doi.org/10.37631/ebisma.v4i1.844
https://doi.org/10.37676/ekombis.v12i1.5074
https://doi.org/10.33752/dinamis.v4i2.8450
https://doi.org/10.56457/implikasi.v1i2.494
https://doi.org/10.55047/transekonomika.v2i6.286
https://doi.org/10.37504/map.v2i02.195


https://dinastipub.org/DIJMS,                                                         Vol. 6, No. 4, April 2025 

982 | P a g e 

Nugroho, A. S. E. (2021). The Employee Performance analysis in changes work method to 

remote work patterns in the new normal era. Business Innovation & Entrepreneurship 

Journal, 3(3), 203–209. https://doi.org/10.35899/biej.v3i3.315 

Sakdiah, N. A., Putri, N. F. A., Amelia, N. N. S., Sinal, N. S., & Anshori, N. M. I. (2023). 

Remote work dan mangement team virtual: pengelolaan team yang tersebar geografis, 

alat kolaborasi online, dan pengukuran produktivitas. JURNAL RISET MANAJEMEN 

DAN EKONOMI (JRIME), 2(1), 1–17. https://doi.org/10.54066/jrime-itb.v2i1.985 

Tumanggor, M., Jati, W., Ariyanti, E., Amalia, G., & Aringga, R. D. (2021). Manajemen 

Kreativitas Untuk Meningkatkan Produktivitas Masyarakat Kelurahan Pondok Benda. 

Jurnal Lokabmas Kreatif Loyalitas Kreatifitas Abdi Masyarakat Kreatif, 2(1), 1. 

https://doi.org/10.32493/jlkklkk.v2i1.p1-7.9849 

Yusuf, M. (2024). Remote Work Policies: Redefining Hr Practices For The Digital Era. 

PENANOMICS International Journal of Economics, 3(1). 

https://doi.org/10.56107/penanomics.v3i1.168 

 

https://dinastipub.org/DIJMS
https://doi.org/10.35899/biej.v3i3.315
https://doi.org/10.54066/jrime-itb.v2i1.985
https://doi.org/10.32493/jlkklkk.v2i1.p1-7.9849
https://doi.org/10.56107/penanomics.v3i1.168

