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Abstract: The purpose of this literature study is to develop a hypothesis regarding the influence 

between variables that can be used for further research in the scope of strategic management. 

The literature review article on strategic management determination: organizational culture, 

strategic leadership, market dynamics and strategic evaluation is a scientific literature article 

in the field of strategic management. The approach used in this literature review is descriptive 

qualitative. The data collection technique is to use a literature study or review relevant previous 

articles. The data used in this descriptive qualitative approach comes from previous research 

relevant to this research and is sourced from academic online media such as Thomson Reuters, 

Springer, Taylor & Francis, Scopus Emerald, Elsevier, Sage, Web of Science, Sinta Journal, 

DOAJ, EBSCO, Google Scholar and digital reference books. In previous research, each 

relevant previous article was used to review each independent variable. The results of this 

literature review article are: 1) Organizational Culture affects Strategic Management; 2) 

Strategic Leadership affects Strategic Management; 3) Market Dynamics affects Strategic 

Management; and 4) Strategy Evaluation affects Strategic Management. 
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INTRODUCTION 

Strategic management is an important process for organizations to achieve their long-

term goals. In the midst of intense global competition and rapidly changing market dynamics, 

a deep understanding of strategic management decision-making is critical. Organizational 

culture, strategic leadership, and market dynamics are elements that interact with and influence 

the effectiveness of the implemented strategy. For example, according to a study conducted by 

Niswah et al., (2024), 70% of organizational transformations fail due to a lack of support from 

the existing organizational culture. This shows that a strong organizational culture that is 

aligned with the adopted strategy is critical to the successful implementation of strategic 

management. 

Data and statistics show that companies that implement strategic management well 

outperform those that do not. According to study Dewi & Kartadjumena, (2020), companies 

that invest in strategic planning experience 30% higher revenue growth than those that do not. 
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In addition, a study by Wahono & Ali, (2021) shows that 55% of CEOs believe that effective 

strategic management is the key to increasing the company's competitiveness in the global 

marketplace. Therefore, it is important for organizations to understand and implement effective 

strategic management in order to adapt to changing markets and consumer needs. 

In this context, organizational culture acts as a foundation that supports the adopted 

strategy. A study conducted by Febriani & Ramli, (2023) shows that a positive organizational 

culture can increase employee engagement and encourage innovation, which in turn contributes 

to the success of the strategy. On the other hand, strategic leadership is also a key factor in 

determining the direction and success of strategic management. Leaders who are visionary and 

able to inspire their teams to achieve common goals will be more successful in implementing 

planned strategies. 

The dynamics of an ever-changing marketplace also influence how strategies should be 

formulated and evaluated. Shifting consumer preferences, technological advances, and the 

emergence of new competitors require organizations to remain flexible and responsive. For 

example, during the COVID-19 pandemic, many companies had to quickly adapt to changes 

in consumer behavior that shifted to online shopping (Ducman et al., 2023).  

Taking all these factors into account, this study aims to explore how organizational 

culture, strategic leadership, and market dynamics influence strategic management. Through a 

comprehensive analysis, it is hoped that new insights can be gained to help organizations 

formulate and evaluate their strategies more effectively. This study will also provide 

recommendations for management practitioners to improve the implementation of strategic 

management in their organizations. 

 

Problem Formulation 

Based on the background of the problem above, the following problem formulations are 

obtained to be used as hypotheses for further research: 1) Does Organizational Culture have an 

effect on Strategic Management?; 2) Does Strategic Leadership have an effect on Strategic 

Management?; 3) Does Market Dynamics have an effect on Strategic Management?; and 4) 

Does Strategy Evaluation have an effect on Strategic Management?. 

 

METHOD 

This study uses a descriptive qualitative approach. This method was chosen because it 

allows researchers to investigate and understand the characteristics of strategic management as 

a whole. The collection and analysis of descriptive qualitative data allows researchers to adapt 

their approach to the research needs and characteristics of the subjects under study. 

The data used in this study comes from previous research on the topic of strategic 

management. The researcher will analyze existing literature to identify patterns and trends in 

organizational culture, strategic leadership, market dynamics, strategy evaluation, and strategic 

management. By using previous research, the researcher can develop stronger, evidence-based 

arguments and contribute to a broader understanding of the factors that influence strategic 

management, (Susanto, Arini, et al., 2024).   

This study uses data from various leading academic journals, including Thomson Reuters 

Journal, Springer, Taylor & Francis, Scopus, Emerald, Sage, WoS, Sinta Journal, DOAJ, and 

EBSCO, as well as platforms such as Publish or Perish and Google Scholar. By using these 

sources, researchers can ensure that the data they collect is valid and accountable. The use of 

various sources also allows researchers to gain a more comprehensive understanding of 

strategic management from various perspectives. 

  

 

 

https://dinastipub.org/DIJMS


https://dinastipub.org/DIJMS                                                            Vol. 6, No. 3, February 2025 

 

492 | Page 

RESULTS AND DISCUSSION 

Results 

The following are research findings taking into account the context and problem 

formulation: 

Strategic Management  
Strategic management is a comprehensive process that involves planning, implementing, 

and monitoring strategies to achieve the organization's long-term goals. This process begins 

with an analysis of the internal and external environment to identify strengths, weaknesses, 

opportunities, and threats (SWOT analysis). Based on this analysis, the organization formulates 

a strategy that is consistent with its vision and mission. Strategy implementation involves 

resource allocation, prioritization, and interdepartmental coordination. Finally, strategic 

management includes evaluation and control to ensure that the implemented strategy is 

effective and can be adapted to changes in the environment. Strategic management aims to 

create competitive advantage and ensure the sustainability of the organization (Harahap et al., 

2020). 

The indicators or dimensions contained in the Strategic Management variable include: 1) 

Strategic Planning: The process of formulating the organization's vision, mission, goals, and 

strategies based on an analysis of the internal and external environment; 2) Strategy 

Implementation: The process of allocating resources, setting priorities, and coordinating 

activities to implement the formulated strategy; 3) Performance evaluation: The process of 

monitoring and measuring the results of strategy implementation against established goals; and 

4) Strategic Control: The process of adjusting strategy based on evaluation results and changes 

in the environment to ensure long-term success (Appel-Meulenbroek & Danivska, 2021). 

The Strategic Management Variable is relevant to previous research that has been studied 

by: (Daniels, 2020), (Borchers & Enke, 2021), (Tajeddini et al., 2024). 

 

Organizational Culture 
Organizational culture is a system of values, beliefs, norms, and practices shared by all 

members of an organization that shapes the way they think, act, and interact in the work 

environment. This culture reflects the identity of the organization and serves as a guide for 

individual and group behavior. A strong organizational culture can increase team cohesion, 

employee motivation, and alignment with organizational goals. Conversely, a culture that is 

weak or not aligned with strategy can hinder performance and innovation. Organizational 

culture also influences how an organization responds to change, overcomes challenges, and 

adapts to the external environment. As a result, organizational culture is often viewed as the 

foundation that supports successful strategy execution (Putri et al., 2023). 

The indicators or dimensions contained in the Organizational Culture variable include: 

1) Core Values: The basic principles that an organization upholds and that guide the behavior 

of its members; 2) Norms and customs: Unwritten rules and patterns of behavior that are 

considered standard in an organization; 3) Communication: The way information is 

communicated and received in an organization, reflecting the level of transparency and 

cooperation; and 4) Adaptability: The ability of an organization to adjust its culture to changes 

in the external and internal environment (Ali et al., 2022). 

The Organizational Culture Variable is relevant to previous research that has been studied 

by: (Saputra et al., 2024), (Susanto, Simarmata, et al., 2024), (Mahaputra & Saputra, 2021). 

 

Strategic Leadership 
Strategic leadership is the ability of a leader to formulate a long-term vision, develop 

effective strategies, and inspire and direct all members of the organization to achieve these 

goals. Strategic leaders focus not only on day-to-day operations, but also on external 

challenges, market opportunities, and changes in the business environment. They have the 
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analytical skills to assess risks and opportunities, and strong communication skills to align the 

entire team with the organization's vision. Strategic leadership also involves making bold and 

innovative decisions to ensure that the organization remains competitive and relevant over the 

long term (Susanto et al., 2023). 

The indicators or dimensions contained in the Strategic Leadership variable include: 1) 

Vision and Direction: The ability of a leader to articulate a long-term vision and to lead the 

organization toward that goal; 2) Decision Making: The ability to make the right and 

courageous decisions in complex and uncertain situations; 3) Inspiration and Motivation: The 

ability to inspire and motivate members of the organization to be passionate about achieving 

common goals; and 4) Innovation and Creativity: The ability to foster innovation and think 

creatively in the face of new challenges and opportunities (Sudiantini et al., 2019). 

The Strategic Leadership variable is relevant to previous research that has been studied 

by: (Indartini et al., 2023), (Saputra, 2021), (Ali & Saputra, 2023). 

 

Market Dynamics 
Market dynamics refer to changes and fluctuations in the market environment that are 

influenced by factors such as consumer preferences, competition, technology, regulations, and 

economic conditions. These changes can create new opportunities or threats for organizations. 

For example, the emergence of new technologies can change the way customers interact with 

products, while intense competition can force organizations to innovate. Rapid market 

dynamics require organizations to constantly monitor trends, analyze data, and adjust strategies 

to remain competitive. The ability to respond quickly and effectively to market dynamics is 

often the key to business success (Marina et al., 2024).  

The indicators or dimensions contained in the Market Dynamics variable include: 1) 

Changes in Demand: Fluctuations in customer preferences and needs that affect the demand 

for products or services; 2) Competition: The level of competition in the industry, including 

the emergence of new competitors and the strategies used by competitors; 3) Technological 

developments: Technological advances that can change the way products are produced, 

marketed or consumed; and 4) Regulations and Policies: Changes in government regulations 

and public policies that affect business operations and strategies (Anggarini et al., 2020). 

The Market Dynamics variable is relevant to previous research that has been studied by: 

(Amruddin et al., 2023), (Sepvira et al., 2024), (Afandi et al., 2024). 

 

Strategy Evaluation 
Strategy evaluation is a systematic process for assessing the extent to which the 

implemented strategy has succeeded in achieving the organization's goals. This process 

involves data collection, performance analysis, and comparison of results to goals. Strategy 

evaluation helps organizations identify strengths, weaknesses, opportunities, and threats in 

strategy implementation. With this information, organizations can make improvements, 

allocate resources more effectively, and adapt their strategies to changes in the business 

environment. Strategy evaluation also ensures that organizations stay on track to achieve their 

long-term goals (Kaligis et al., 2021). 

The indicators or dimensions contained in the Strategy Evaluation variable include: 1) 

Performance Measurement: The process of collecting data and measuring results against 

established goals; 2) Gap Analysis: Identifying the differences between the results achieved 

and the intended goals, as well as their causes; 3) Feedback: The process of gathering input 

from various stakeholders to assess the effectiveness of the strategy; and 4) Strategy 

Adaptation: The process of making changes or improvements to the strategy based on 

evaluation results to improve performance (Agusnawati et al., 2024). 

The Strategy Evaluation Variable is relevant to previous research that has been studied 

by: (Wilandari & Permadi, 2021), (Nugroho & Hadiwinarto, 2020), (Kolanus et al., 2024). 
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Previous Research 

Based on the above findings and previous research, the research discussion is formulated 

as follows: 

 
Table 1. Results of Relevant Previous Research 

No Author 

(Year) 

Research Results Similarities With This 

Article 

Differences With 

This Article 

1 (Tamimi et 

al., 2022) 

-Organizational Culture Variable 

affects Strategic Management 

 

-Employee Performance 

Variable affects Strategic 

Management 

 

 

This article has 

similarities in 

researching the 

Organizational Culture 

variable in its 

independent variable, 

and researching the 

Strategic Management 

variable in its dependent 

variable 

-Another difference is 

that the Employee 

Performance variable 

is included as another 

independent variable. 

 

 

2 (Yulia & 

Masdupi, 

2024) 

-The Strategic Leadership 

Variable affects Strategic 

Management 

 

-The SME Sustainability 

Variable affects Strategic 

Management 

 

This article has 

similarities in 

researching the Strategic 

Leadership variable in its 

independent variable, 

and researching the 

Strategic Management 

variable in its dependent 

variable. 

Another difference is 

that there is the SME 

Sustainability 

variable as another 

independent variable. 

 

3 (Affandi et 

al., 2025) 

-The Market Dynamics variable 

affects Strategic Management 

 

-The Digitization variable 

affects Strategic Management 

 

 

This article has 

similarities in 

researching the Market 

Dynamics variable in its 

independent variable, 

and researching the 

Strategic Management 

variable in its dependent 

variable 

The difference with 

previous research is 

that there is a 

Digitalization 

variable as another 

independent variable 

4 (Silviya et 

al., 2025) 

-The Strategy Evaluation 

Variable affects Strategic 

Management 

 

-The Policy and Implementation 

Variable affects Strategic 

Management 

 

This article has 

similarities in examining 

the Strategy Evaluation 

variable in its 

independent variable, 

and examining the 

Strategic Management 

variable in its dependent 

variable 

Another difference is 

that there is a 

difference in the 

Policy and 

Implementation 

variables as other 

independent 

variables. 

 

 

Discussion 

This literature review will be discussed based on the history of the topic, research 

objectives, problem formulation, indicators or dimensions, and related previous research: 

1. The Influence of Organizational Culture on Strategic Management 

Based on a review of the literature and relevant previous research, it is stated that 

organizational culture affects strategic management. 

To influence strategic management through organizational culture, what a company or 

organization must do is: 1) Basic values: reflect the main principles that the organization 

upholds in carrying out its vision and mission, thus providing a clear direction in strategic 

decision making; 2) Norms and customs: those formed in the organization will determine how 
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employees behave and contribute to the collective achievement of strategic goals; 3) 

Communication: effective communication ensures that strategic information can be clearly 

conveyed at all levels of the organization, so that all parties understand their role in strategy 

implementation; and 4) Adaptability: enables the company to respond to changes in the 

business environment flexibly and quickly, which plays a role in the sustainability of the 

company's strategy. 

If a company or organization can apply basic values, norms and customs, communication 

and adaptability, it will have an impact on strategic management which includes: 1) Strategic 

Planning: it will be more focused and realistic because it is based on a strong organizational 

culture and aligned with the company's long-term goals; 2) Strategic Implementation: it 

becomes more effective because all elements of the organization have the same understanding 

of the strategy being implemented; 3) Performance Evaluation: can be done more objectively, 

referring to the norms and work habits that have been applied in the organizational culture; and 

4) Strategy Control: becomes more adaptive and responsive to external and internal dynamics, 

so that the organization can maintain its competitive advantage. 

The results of this study are in line with previous research conducted by Saputra et al., 

(2024), which states that there is an influence between organizational culture and strategic 

management. 

 

2. The Effect of Strategic Leadership on Strategic Management 

Based on a review of the literature and relevant previous research, it is stated that 

Strategic Leadership has an effect on Strategic Management. 

To influence strategic management through strategic leadership, what a company or 

organization must do is: 1) Vision and Direction: provide a foundation for the organization in 

setting long-term goals and ensuring that all elements of the organization are working towards 

the same vision; 2) Decision Making: accurate and data-based enables the organization to 

design and adjust strategies in accordance with the dynamics of the business environment; 3) 

Inspiration and Motivation: from strategic leaders encourages employees to be actively 

involved in strategy implementation, improving individual and team performance; and 4) 

Innovation and Creativity: a key factor in maintaining the company's competitiveness, enabling 

adaptation to market changes, and creating more effective and sustainable strategies. 

If a company or organization can implement Vision and Direction, Decision Making, 

Inspiration and Motivation, Innovation and Creativity, it will have an impact on strategic 

management which includes: 1) Strategic Planning: will be more effective because it is based 

on a clear vision and purposeful decisions; 2) Strategic Implementation: can run more smoothly 

because employees are motivated to execute the strategy optimally; 3) Performance Evaluation: 

becomes more objective and oriented towards continuous improvement, because strategic 

leaders have set clear standards in performance measurement; and 4) Strategy Control: 

becomes more adaptive, enabling the organization to respond to challenges and opportunities 

with high flexibility. Thus, effective strategic leadership will strengthen strategic management 

and ensure the sustainability and success of the organization in facing increasingly complex 

competition. 

The results of this study are in line with previous research conducted by Indartini et al., 

(2023), which states that there is an influence between strategic leadership and strategic 

management. 

 

3. The Effect of Market Dynamics on Strategic Management 

Based on a review of the literature and relevant previous research, it is stated that market 

dynamics influence strategic management. 

To influence strategic management through market dynamics, what companies or 

organizations must do is: 1) Demand Change: requires companies to understand customer 
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trends and preferences in order to adapt the products or services offered; 2) Competition: which 

is getting tighter requires companies to create differentiation and innovation strategies to 

maintain a competitive advantage; 3) Technological Development: encourages organizations 

to adopt more sophisticated systems to improve operational efficiency and provide added value 

for customers; and 4) Regulations and Policies: which are constantly changing require 

companies to always comply with applicable regulations to avoid legal risks and ensure 

business sustainability.  

If a company or organization can implement Changes in Demand, Competition, 

Technological Developments, Regulations and Policies, it will have an impact on strategic 

management which includes: 1) Strategic Planning: it will be more adaptive and data-driven, 

enabling the company to better anticipate market changes; 2) Strategic Implementation: it can 

run more effectively because it is supported by a deep understanding of market conditions and 

competition; 3) Performance Evaluation: becomes more accurate with monitoring of the impact 

of the implemented strategy, so that improvements can be made quickly and appropriately; and 

4) Strategy Control: will be more flexible and responsive to external changes, ensuring that the 

company stays on track with its long-term goals. 

The results of this study are in line with previous research conducted by Amruddin et al., 

(2023), which states that there is an influence between market dynamics and strategic 

management. 

 

4. The Effect of Strategy Evaluation on Strategic Management  

Based on a review of the literature and relevant previous research, it is stated that Strategy 

Evaluation has an effect on Strategic Management. 

To influence strategic management through strategy evaluation, what a company or 

organization must do is: 1) Performance Measurement: enables the organization to assess the 

effectiveness of the strategy based on predetermined indicators, such as revenue growth, 

operational efficiency, or customer satisfaction; 2) Gap Analysis: helps identify the difference 

between actual results and expected targets, so that organizations can overcome weaknesses 

and optimize opportunities; 3) Feedback: from various stakeholders, including customers, 

employees, and business partners, it is very important to adapt strategies to market realities and 

organizational needs; and 4) Strategy Adaptation: ensures that companies can adapt their 

strategic plans to changes in the business environment, in terms of competition, regulation, and 

technology. 

If a company or organization can implement Performance Measurement, Gap Analysis, 

Feedback, Strategy Adaptation, it will have an impact on strategic management which includes: 

1) Strategic Planning: it will become more accurate and realistic because it is based on clear 

evaluation data; 2) Strategic Implementation: it will be more effective because the strategy 

used has been adjusted to the results of the previous evaluation; 3) Performance Evaluation: 

becomes more systematic, enabling the company to make continuous improvements based on 

the data and feedback obtained; and 4) Strategy Control: becomes more flexible and 

responsive, enabling the company to adjust policies and actions in dealing with business 

dynamics. 

The results of this study are in line with previous research conducted by Wilandari & 

Permadi, (2021), which states that there is an influence between strategy evaluation and 

Strategic Management. 

 

Conceptual Framework 

The conceptual framework is determined based on the problem formulation, research 

objectives, and previous research relevant to the discussion of this literature research: 
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Figure 1. Conceptual Framework 

 

Based on Figure 1 above, Organizational Culture, Strategic Leadership, Market 

Dynamics, Strategy Evaluation, Strategic Management. However, in addition to the variables 

of Organizational Culture, Strategic Leadership, Market Dynamics, and Strategy Evaluation 

that influence Strategic Management, there are other variables that influence it, including: 

1) Environment: (Agustin & Tyas, 2024), (Hermawan, 2022), (Siahaan et al., 2023). 

2) Innovation: (Qiu et al., 2020), (Siagian, 2023), (Begum et al., 2022). 

3) Competition: (Wijayanthi & Suanendri, 2021), (Sari et al., 2021), (Windi & Mursid, 

2021). 

 

CONCLUSION 

Based on the problem formulation, results and discussion above, the conclusion of this 

study is: 1) Organizational Culture affects Strategic Management; 2) Strategic Leadership 

affects Strategic Management; 3) Market Dynamics affects Strategic Management; and 4) 

Strategy Evaluation affects Strategic Management. 

 

REFERENCE 

Afandi, C. I., Bahri, S., & Hatib, M. (2024). Tren Terbaru Dalam Ekonomi Keuangan: 

Menjelajahi Dinamika Pasar Global Dan Lokal Di Indonesia. Ekomadania: Journal of 

Islamic Economic and Social, 8(1), 15–39. 

Afandi, C. I., Bahri, S., & Hatib, M. (2024). Tren Terbaru Dalam Ekonomi Keuangan: 

Menjelajahi Dinamika Pasar Global Dan Lokal Di Indonesia. Ekomadania: Journal of 

Islamic Economic and Social, 8(1), 15–39. 

Affandi, M. R., Dasuha, B. L. P., & Parapat, D. S. (2025). Dinamika Digitalisasi Dan 

Manajemen Keuangan Umkm: Literature Review Implementasi Fintech Dan Digital 

Marketing Pada Umkm. Jurnal Manajemen Dan Pemasaran (JUMPER), 3(2). 

Agusnawati, R., Nurfadillah, N., Wiradana, N., & Muktamar, A. (2024). Efektivitas Evaluasi 

Strategi dalam Manajemen Pengendalian Mutu Organisasi. Indonesian Journal of 

Innovation Multidisipliner Research, 2(1), 87–105. 

Agustin, D. I., & Tyas, A. A. W. P. (2024). Peran Lingkungan Kerja Dan Motivasi Kerja 

Terhadap Employee Engagement Dengan Self Efficacy Sebagai Variabel Mediasi Pada 

Kemenko PMK. Jurnal Manajemen Perbankan Keuangan Nitro, 7(2), 63–73. 

https://dinastipub.org/DIJMS


https://dinastipub.org/DIJMS                                                            Vol. 6, No. 3, February 2025 

 

498 | Page 

Ali, H., & Saputra, F. (2023). Pengaruh Transparan, Akuntabilitas dan Tanggung Jawab 

terhadap Good Corporate Governance. Jurnal Ilmu Multidisiplin, 2(2), 130–139. 

Ali, H., Sastrodiharjo, I., & Saputra, F. (2022). Pengukuran Organizational Citizenship 

Behavior : Beban Kerja , Budaya Kerja dan Motivasi ( Studi Literature Review ). Jurnal 

Ilmu Multidisiplin, 1(1), 83–93. 

Amruddin, A., Safruddin, S., Merung, A. Y., Tangkesalu, D., & Judijanto, L. (2023). Dinamika 

Pasar dan Pengambilan Keputusan Petani: Studi Kasus Strategi Agribisnis dalam 

Perubahan Lingkungan. Jurnal Cahaya Mandalika ISSN 2721-4796 (Online), 3(2), 

1871–1877. 

Anggarini, V., Farida, F., & Alian, A. (2020). Dinamika Pasar Sekanak di Kota Palembang 

2010-2016. Jurnal Pattingalloang, 7(1), 12–22. 

Appel-Meulenbroek, R., & Danivska, V. (2021). A Handbook of Management Theories and 

Models for Office Environments and Services. In A Handbook of Management Theories 

and Models for Office Environments and Services. Routledge. 

https://doi.org/10.1201/9781003128786 

Begum, S., Xia, E., Ali, F., Awan, U., & Ashfaq, M. (2022). Achieving green product and 

process innovation through green leadership and creative engagement in manufacturing. 

Journal of Manufacturing Technology Management, 33(4), 656–674. 

Borchers, N. S., & Enke, N. (2021). Managing strategic influencer communication: A 

systematic overview on emerging planning, organization, and controlling routines. 

Public Relations Review, 47(3). https://doi.org/10.1016/j.pubrev.2021.102041 

Daniels, L. M. (2020). Twenty-First-Century Global Human Resource Management: Strategic 

Business Partner and Servant Leader BT  - Paradigm Shift in Management Philosophy: 

Future Challenges in Global Organizations (B. S. Thakkar (ed.); pp. 37–63). Springer 

International Publishing. https://doi.org/10.1007/978-3-030-29710-7_3 

Dewi, F. K., & Kartadjumena, E. (2020). Faktor-Faktor Penentu Kebijakan Deviden Pada 

Perusahaan Yang Terindeks Saham Syariah Indonesia. Jurnal Akuntansi Bisnis Dan 

Ekonomi, 6(1), 1529–1542. 

Ducman, A. A., Diaconita, V., Simonca, I., Belciu, A., & Corbea, A. M. I. (2023). Government 

Oversight and Economic Impacts: Sustainability in the Vineyard and the Evolution of 

Wine Regulations, Trade and Production. Agronomy, 13(12). 

https://doi.org/10.3390/agronomy13122991 

Febriani, F. A., & Ramli, A. H. (2023). Pengaruh Budaya Organisasi Terhadap Kinerja 

Karyawan Melalui Keterikatan Karyawan. Jurnal Ilmiah Manajemen Kesatuan, 11(2). 

https://doi.org/10.37641/jimkes.v11i2.1999 

Harahap, V. N., Susanto, C., Strategi, M., Aplikasi, :, Perusahaan, P., Udara, C., Bandara, D., 

Memenangkan, U., & Bisnis, P. (2020). Strategic Management: Applications In Air 

Cargo Companies at the Airport To Win Business Competition. Jurnal Ilmiah 

Kedirgantaraan, 17(2), 81–90. 

Hermawan, E. (2022). Pengaruh Lingkungan Kerja, Stres Kerja, dan Beban Kerja Terhadap 

Kinerja PT. Sakti Mobile Jakarta. Jurnal Kajian Ilmiah, 22(2), 1410–9794. 

http://ejurnal.ubharajaya.ac.id/index.php/JKI 

Indartini, M., Rohmatiah, A., & Darmoko, H. W. (2023). Analisis Pengaruh Gaya 

Kepemimpinan, Teamwork Dan Kompensasi Dalam Meningkatkan Efektifitas Kinerja 

Karyawan Perusahaan Air Minum (PDAM) Kabupaten Ngawi. JURNAL EKOMAKS 

Jurnal Ilmu Ekonomi Manajemen Dan Akuntansi, 12(2), 329–338. 

https://doi.org/10.33319/jeko.v12i2.150 

Kaligis, T. I., Mandey, S. L., & Roring, F. (2021). Evaluasi Strategi Bauran Pemasaran Pada 

Rumah Makan Box Weal Manado. Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, 

Bisnis Dan Akuntansi, 9(3), 1775–1785. 

https://dinastipub.org/DIJMS
https://doi.org/10.1201/9781003128786
https://doi.org/10.1016/j.pubrev.2021.102041
https://doi.org/10.1007/978-3-030-29710-7_3
https://doi.org/10.3390/agronomy13122991
https://doi.org/10.37641/jimkes.v11i2.1999
http://ejurnal.ubharajaya.ac.id/index.php/JKI
https://doi.org/10.33319/jeko.v12i2.150


https://dinastipub.org/DIJMS                                                            Vol. 6, No. 3, February 2025 

 

499 | Page 

Kolanus, J. A., Lapian, S. J., & Poluan, J. G. (2024). Evaluasi Strategi Pemasaran Pt. Indofood 

Sukses Makmur Tbk Sulawesi Utara Terhadap Produk Unggulan Perusahaan (Indomie) 

Menggunakan Metode Swot. Jurnal Emba: Jurnal Riset Ekonomi, Manajemen, Bisnis 

Dan Akuntansi, 12(01), 860–867. 

Mahaputra, M. R., & Saputra, F. (2021). Literature Review the Effect of Headmaster 

Leadership on Teacher Performance , Loyalty and Motivation. Journal of Accounting 

and Finance Management, 2(2), 103–113. 

Marina, I., Sukmawati, D., Juliana, E., & Safa, Z. N. (2024). Dinamika Pasar Komoditas 

Pangan Strategis: Analisis Fluktuasi Harga Dan Produksi. Paspalum: Jurnal Ilmiah 

Pertanian, 12(1), 160–168. 

Niswah, N., Amin, H. M., Natasya, A., Wahab, A., Elias, N. F., Jenal, R., Jambak, M. I., Natrah, 

A., Ashril, M., & Malaysia, K. (2024). A Lean Service Conceptual Model for Digital 

Transformation in the Competitive Service Industry. IJACSA) International Journal of 

Advanced Computer Science and Applications, 15(1), 146–157. www.ijacsa.thesai.org 

Nugroho, M. R., & Hadiwinarto, H. (2020). Evaluasi strategi pembelajaran pada era new 

normal di SDIT Raudhatul Jannah Lubuklinggau. At-Ta’lim: Media Informasi 

Pendidikan Islam, 19(2), 303–316. 

Putri, G. A. M., Fauzi, A., Saputra, F., Danaya, B. P., & Puspitasari, D. (2023). Pengaruh 

Pengembangan Karier, Budaya Organisasi dan Beban Kerja terhadap Kepuasan Kerja 

Karyawan (Literature Review MSDM). Jurnal Ekonomi Manajemen Sistem Informasi 

(Jemsi), 5(2), 99–110. https://doi.org/https://doi.org/10.31933/jemsi.v5i2 

Qiu, L., Jie, X., Wang, Y., & Zhao, M. (2020). Green product innovation, green dynamic 

capability, and competitive advantage: Evidence from Chinese manufacturing 

enterprises. Corporate Social Responsibility and Environmental Management, 27(1), 

146–165. 

Saputra, F. (2021). Leadership , Communication , And Work Motivation In Determining The 

Success Of Professional Organizations. Journal of Law Politic and Humanities, 1(2), 59–

70. 

Saputra, F., Putri, G. A. M., Puspitasari, D., & Danaya, B. P. (2024). Pengaruh Pengembangan 

Karier dan Budaya Kerja terhadap Loyalitas Karyawan dengan Kepuasan Kerja Sebagai 

Variabel Intervening pada PT Graha Sarana Duta Cabang STO Gambir. Trending: Jurnal 

Ekonomi, Akuntansi Dan Manajemen, 2(1), 168–186. 

Sari, K., Nurliza, Fatimah, M. F. N., Melvia, V., & Putri, A. M. (2021). Analisis Lingkungan 

Eksternal dalam Menghadapi Persaingan Bisnis pada PT. Telkom Indonesia Tbk. Jurnal 

Pendidikan Tambusai, 5(2), 3051–3056. 

Sepvira, S., Arienanda, D. A. N., Romadona, Y. L., Sahbellah, N., & Kusuma, R. T. I. (2024). 

Dinamika Pasar Modal Syariah: Analisis Pergerakan Saham Dalam Konteks Ekonomi 

Global. Journal of Economics and Business, 2(2), 271–278. 

Siagian, M. (2023). Systematic Review Human Resource Management: Innovation, 

Knowledge, Compensation, Performance and Employment Relations. … On Economics 

Business Management And …, 626–632. 

Siahaan, S. M. D., Tarumingkeng, R. C., & Assa, A. F. (2023). Pengaruh motivasi kerja dan 

lingkungan kerja terhadap kinerja karyawan yang dimediasi oleh kepuasan kerja pada 

karyawan di pt intraco penta tbk. Jurnal Bina Manajemen, 12(1), 345–362. 

Silviya, N., Istaurina, A., Hatifudin, M. I., & Jabbar, M. R. A. A. (2025). Manajemen Strategik 

Pendidikan Islam: Tinjauan Sistematis Terhadap Kebijakan, Implementasi, Dan 

Tantangan Di Era Digital. Jurnal Pendidikan Inovatif, 7(1). 

Sudiantini, D., Umar, H., & Arafah, W. (2019). The Influence of Strategic Leadership 

Competencies and Organizational Culture on Public Service Performance with Work 

Climate as a Moderation Variable in Banten Provincial Government ( in Lebak Regency, 

https://dinastipub.org/DIJMS
http://www.ijacsa.thesai.org/
https://doi.org/https:/doi.org/10.31933/jemsi.v5i2


https://dinastipub.org/DIJMS                                                            Vol. 6, No. 3, February 2025 

 

500 | Page 

Pandeglang Regency , Serang Regency ). International Journal of Creative Research and 

Studies, 3(10), 92–98. 

Susanto, P. C., Arini, D. U., Yuntina, L., & Panatap, J. (2024). Konsep Penelitian Kuantitatif : 

Populasi , Sampel , dan Analisis Data ( Sebuah Tinjauan Pustaka ). Jurnal Ilmu 

Manajemen, 3(1), 1–12. https://doi.org/https://doi.org/10.38035/jim.v3i1 

Susanto, P. C., Simarmata, J., Febrian, W. D., Wahdiniawati, S. A., & Suryawan, R. F. (2024). 

Analysis of Coaching, Organizational Culture, and Performance Appraisal of Employee 

Productivity in High School: Literature Review. Dinasti International Journal of 

Education Management and Social Science, 5(2), 83–91. 

Susanto, P. C., Widyastuti, T., Karsono, B., & Soehaditama, J. P. (2023). Implementation of 

transformational leadership to development organization and world class university 

strategic (literature review). International Journal of Business and Applied Economics, 

2(3), 405–418. 

Tajeddini, K., Hussain, M., Gamage, T. C., & Papastathopoulos, A. (2024). Effects of resource 

orchestration, strategic information exchange capabilities, and digital orientation on 

innovation and performance of hotel supply chains. International Journal of Hospitality 

Management, 117, 103645. https://doi.org/10.1016/j.ijhm.2023.103645 

Tamimi, M., Soetjipto, B. E., Sopiah, S., & Kurniawan, D. T. (2022). Budaya Organisasi dan 

Kinerja Karyawan: A Systematic Literature Review. Husnayain Business Review, 2(2), 

11–21. 

Wahono, S., & Ali, H. (2021). Peranan Data Warehouse, Software Dan Brainware Terhadap 

Pengambilan Keputusan (Literature Review Executive Support Sistem for Business). 

Jurnal Ekonomi Manajemen Sistem Informasi, 3(2), 225–239. 

https://doi.org/10.31933/jemsi.v3i2.781 

Wijayanthi, I. A. T., & Suanendri, N. P. A. (2021). Manajemen Strategi Dalam Menghadapi 

Persaingan Bisnis Pada Maskapai Garuda Indonesia di Bandara Internasional I Gusti 

Ngurah Rai Denpasar. JURNAL CAPITAL: Kebijakan Ekonomi, Manajemen Dan 

Akuntansi, 3(1), 69–83. 

Wilandari, A., & Permadi, Y. A. (2021). Evaluasi strategi marketing bisnis ritel skala kecil 

tradisional kota Purwokerto di masa pandemi covid-19. Jurnal Administrasi Bisnis, 1(1), 

1–8. 

Windi, P., & Mursid, M. C. (2021). Pentingnya perilaku organisasi dan strategi pemasaran 

dalam menghadapi persaingan bisnis di era digital. Jurnal Logistik Bisnis, 11(2), 71–77. 

Yulia, R., & Masdupi, E. (2024). Kepemimpinan Strategis Dan Keberlanjutan UKM: A 

Systematic Literature Review. Jurnal Nusantara Aplikasi Manajemen Bisnis, 9(2), 555–

571. 

https://dinastipub.org/DIJMS
https://doi.org/https:/doi.org/10.38035/jim.v3i1
https://doi.org/10.1016/j.ijhm.2023.103645
https://doi.org/10.31933/jemsi.v3i2.781

