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Abstract: This study aims to analyze the effect of self-efficacy on entrepreneurial intention 
with subjective norms as a mediating variable among business administration students at 
universities in Sukabumi City. A quantitative approach was used with a survey method targeting 
students at Muhammadiyah University Sukabumi and Sukabumi Polytechnic. Data were 
collected through questionnaires and analyzed using Structural Equation Modeling (SEM) 
based on Partial Least Squares (PLS). The results of the study indicate that self-efficacy has a 
positive and significant effect on entrepreneurial intention. Additionally, subjective norms were 
found to significantly mediate the relationship between self-efficacy and entrepreneurial 
intention. These findings confirm that students' confidence in their entrepreneurial abilities can 
increase their entrepreneurial intentions, especially when supported by positive social norms 
from their surroundings. This study has implications for higher education institutions in 
designing psychological and social-based entrepreneurship development programs to 
encourage the emergence of young entrepreneurs. 
 
Keyword: Self-Efficacy, Subjective Norms, Entrepreneurial Intention 

 
 

INTRODUCTION 
The increase in unemployment, including among college graduates, is a serious challenge 

in Indonesia. According to data from Statistics Indonesia (2022), the unemployment rate 
reached 5.83% of the total working-age population, with 14% of them being diploma and 
bachelor's degree graduates. The disparity between the number of graduates and the availability 
of jobs requires strategic solutions, one of which is through the development of entrepreneurial 
spirit among students. 

Entrepreneurship not only contributes to economic growth but also reduces 
unemployment and fosters innovation. However, students' interest in entrepreneurship remains 
low due to a tendency toward formal employment. In this context, self-efficacy is an important 
factor influencing entrepreneurial intent. Self-efficacy refers to an individual's belief in their 
ability to handle specific situations (Bandura, Ningsih & Hayati, 2020). Individuals with high 
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self-efficacy are more likely to have a strong intention to engage in entrepreneurship (Wibowo, 
2017). 

In addition, subjective norms also influence an individual's intention to become an 
entrepreneur. These norms refer to an individual's perception of the expectations of important 
people around them (Ajzen, Maullah & Rofiuddin, 2021). Social support from family and 
friends is believed to strengthen students' intention to become entrepreneurs (Nabilah et al., 
2020). 

This study was conducted on Business Administration students at Muhammadiyah 
University Sukabumi and Sukabumi Polytechnic who have the potential to develop their own 
businesses due to their academic background and practical learning experiences. Therefore, this 
study aims to examine the influence of self-efficacy on entrepreneurial intentions through 
subjective norms as a mediating variable. The research questions to be addressed in this study 
are as follows: 
1 How does self-efficacy influence subjective norms? 
2 How do subjective norms influence entrepreneurial intentions? 
3 How does self-efficacy influence entrepreneurial intentions? 
4 Do subjective norms mediate the relationship between self-efficacy and entrepreneurial 
intentions? 
 
METHOD 

This study uses a quantitative method with a descriptive associative approach, which is 
to describe the relationship between variables in the population (Dhewy, 2022). The model used 
is Structural Equation Modeling (SEM) based on Partial Least Square (PLS) to test the effect 
of self-efficacy on entrepreneurial intention through subjective norms as a mediating variable. 
(Hair et al, 2014) states that SEM allows for the simultaneous testing of complex relationships 
between latent variables and observed indicators. 

The population in this study consisted of 954 students in the Business Administration 
Study Program at Muhammadiyah University Sukabumi and Sukabumi Polytechnic. Sampling 

was conducted using simple random sampling because the population was homogeneous 
(Sugiyono, 2017). The measurement tools were tested through validity tests, namely item-total 
correlation (r > 0.3) and reliability tests, namely Cronbach's alpha (α > 0.6). 
 
RESULTS AND DISCUSSION 
Data Analysis 
PLS Model 
                 

     Figure 1 PLS Model 
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Convergent validity was tested by examining the loading factor value of each indicator 
against its construct. In this study, the minimum acceptable loading factor was > 0.7 (Riyanto 
& Setyorini, 2024). 

From the PLS output image above, we can see the magnitude of the factor loading value 
of each indicator located above the arrow between the variable and its indicator. We can also 
see the magnitude of the path coefficient above the arrow line between the exogenous variable, 
namely self-efficacy, while the mediating variable in this study is subjective norms and the 
endogenous variable is entrepreneurial intention. 
 
Validity Test ( Outer Model ) 

    Table 1 Loading Factor Results 
 

Loading Factor Loading Factor P Values 

X1      X.1  0,899 0,000 
X2      X.1 0.872 0,912 0,000 
X3      X.1  0,881 0,000 
X4      X.1  0,873 0,000 
X5      X.1 0.902 0,907 0,000 
X6      X.1  0,868 0,000 
X7      X.1  0,898 0,000 
X8      X.1 0.889 0,917 0,000 
X9      X.1  0,872 0,000 
M1      M.1  0,864 0,000 
M2      M.1 0.909 0,859 0,000 
M3      M.1  0,797 0,000 
M4      M.1  0,902 0,000 
M5      M.1 0.888 0,922 0,000 
M6      M.1  0,905 0,000 
M7      M.1  0,837 0,000 
M8      M.1 0.897 0,917 0,000 
M9      M.1  0,905 0,000 
Y1      Y.1  0,898 0,000 
Y2      Y.1 0.855 0,892 0,000 
Y3      Y.1  0,847 0,000 
Y4      Y.1  0,841 0,000 
Y5      Y.1 0.905 0,902 0,000 
Y6      Y.1  0,842 0,000 
Y7      Y.1  0,914 0,000 
Y8      Y.1 0.891 0,935 0,000 
Y9      Y.1  0,898 0,000 

                     Source: Compiled by researchers, 2025 
 

The estimation results from the Outer Loading Table show that the convergent validity 
test on the outer loading values of each dimension and indicator has a value of more than 0.7, 
so all items are declared valid. 

The next measurement model is the Average Variance Extracted (AVE) value, which 
indicates the amount of variance in the indicators contained by the latent variables. Testing with 
the AVE value is more critical than testing with composite reliability. The Average Variance 
Extracted (AVE) value for each construct must be above 0.50 for all variables to be considered 
valid (Riyanto & Setyorini, 2024). 
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Table 2 Average Variance Extracted (AVE) Results 
 Average Variance Extracted 

(AVE) 
Self-efficacy (X) 0,627 
Subjective norms (M) 0,623 
Entrepreneurial intention (Y) 0,613 

         Source: Compiled by researchers, 2025 
 

The results of testing with AVE values show that all constructs have potential validity for 
further testing. This is because the AVE values for all constructs are greater than 0.5. 
 
Reliability Test 

The Composite Reliability Test assesses the reliability values of indicators within a 
construct. A construct or variable is considered to meet composite reliability criteria if it has a 
composite reliability value > 0.7 (Riyanto & Setyorini, 2024). The complete results can be seen 
in the following table. 

 
                       Table 3 Composite Reliability & Cronbach’s alpha Results 

 Composite 
Reliability 

Cronbach’s 
alpha 

Self-efficacy (X) 0,938 0,925 
Subjective norms (M) 0,937 0,924 
Entrepreneurial intention (Y) 0,934 0,921 

            Source: Compiled by researchers, 2025 
 

Cronbach's alpha tests the measure used to interpret the correlation between the scale 
created and all existing variable scales. The test is conducted on each statement item in each 
variable. A construct or variable is considered reliable if the Cronbach's alpha value is > 0.60 
(Saragih, 2019). 
 
Structural Model ( Inner Model ) 

The evaluation of structural models in SEM with PLS was conducted using the R-Square 
test and F-Square test through path coefficient estimation (Riyanto & Setyorini, 2024). 
If the R2 value is low, it indicates that the ability of the independent variables to explain the 
dependent variables is low, while if the R2 value is close to 1 (one), it indicates that the 
independent variables have a high ability. The assessment criteria are 0.25 for low, 0.50 for 
moderate, and 0.75 for strong (Riyanto & Setyorini, 2024). As follows : 
 

         Table 4 R-Square 
 R-Square 

Subjective norms (M) 0.409 
Entrepreneurial intention (Y) 0.537 

                   Source: Compiled by researchers, 2025 
 

The table results show that the r-square value for the subjective norm variable (m) is 
0.412, which means that subjective norms have a low influence on entrepreneurial intention. 
The r-square value for the entrepreneurial intention variable (y) is 0.540, which means that 
entrepreneurial intention is moderate. 
 

https://dinastipub.org/DIJEMSS


https://dinastipub.org/DIJEMSS,                                                                               Vol. 6, No. 6, August 2025 

4963 | P a g e 

Hypothesis 
Testing a hypothesis will result in a decision to accept or reject the existing hypothesis. 

To test the path coefficient, the research hypothesis must first be translated into a statistical 
hypothesis with a p-value < 0.05 as the significance threshold (Riyanto & Setyorini, 2024). As 
follows : 
 

Table 5 Summary Matrix of Effects 

 
 

T-Statistics 
Path 

Coefficients 

P-value 
 

Direct 
Influence 

Indirect 
Influence 

Total 
Influence 

X → M 14.259 0.000 0.642  0.642 
M → Y 5.169 0.000 0.373  0.373 
X → Y 5.795 0.000 0.437  0.437 

X → M → Y 4.395 0.000  0.240 0.240 
Source: Compiled by researchers, 2025 
 

The table results show that the p-value is < 0.05, so it can be concluded that all are 
significantly influential. Subjective norms (m) mediate the relationship between self-efficacy 
(x) and entrepreneurial intention (y). 
 
Discussion 
The Effect of Self-Efficacy (X) on Subjective Norms (M) 

Hypothesis testing can be seen in the path coefficient table or in Table 4.8, which has a t-
statistic value > 1.96 and a p-value < 0.05, indicating that the relationship between the self-
efficacy variable (x) and the subjective norm (m) is significantly influential, with a t-statistic 
value of 5.795 and a p-value of 0.000. This can be concluded that there is a real and statistically 
significant influence of the subjective norm variable on entrepreneurial intention.  

This study aligns with the research by Tahir (2023), which found that self-efficacy (x) 
significantly influences subjective norms (m). 
 
The Influence of Subjective Norms (M) on Entrepreneurial Intentions (Y) 

Hypothesis testing can be seen in the path coefficient table or in Table 4.8, which has a t-
statistic value > 1.96 and a p-value < 0.05, indicating that the relationship between the 
subjective norm variable (m) and entrepreneurial intention (y) is significantly influential, with 
a t-statistic value of 5.169 and a p-value of 0.000. This can be concluded that there is a real and 
statistically significant influence of the self-efficacy variable on subjective norms.  

This study aligns with the research by Fitriani & Hermawan (2024), which yielded values 
indicating that subjective norms (m) significantly influence entrepreneurial intention (y). 
 
The Effect of Self-Efficacy (X) on Entrepreneurial Intention (Y) through Subjective 
Norms (M) 

Hypothesis testing can be seen in the path coefficient table or in Table 4.8, which has a t-
statistic value > 1. A t-statistic of 96 and a p-value < 0.05 indicate that the variable self-efficacy 
(x) on entrepreneurial intention (y) through subjective norms (m) has a significant effect, with 
a t-statistic value of 4.395 greater than 1.96 and a p-value of 0.000 less than 0.05, confirming 
that the relationship between the variables is significant.  

This study aligns with the research by Hasan et al. (2021), which found that self-efficacy 
(x) significantly influences entrepreneurial intention (y) through subjective norms (m).  
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CONCLUSION 
Based on the results of the research and discussion as well as data analysis using PLS4, 

the following conclusions can be drawn : 
a. This study shows that self-efficacy (x) has a significant effect on subjective norms (m) 

among business administration students at universities in Sukabumi. 
b. This study shows that subjective norms (m) have a significant influence on entrepreneurial 

intention (y) among Business Administration students at a university in Sukabumi City. 
c. This study shows that self-efficacy (x) has a significant influence on entrepreneurial 

intention (y) through subjective norms (m) among Business Administration students at 
universities in Sukabumi City. 
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