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Abstract: Islamic fintech may broaden access to payments and financing for micro and small
enterprises, but acceptance may depend on functional beliefs, confidence in sharia compliance,
and religiosity. This pilot study examined an extended Technology Acceptance Model among
30 business owners in Pontianak, Indonesia. A cross-sectional survey measured perceived
usefulness, perceived ease of use, attitude toward use, behavioral intention, sharia compliance
trust, and religiosity. Preliminary internal-consistency and measurement diagnostics were
followed by separate exploratory bivariate regressions; the sample was not designed to test the
full structural model. None of the reported associations reached p < 0.05, so the findings do not
establish determinants, causal effects, or mediation. The study proposes a conceptual
distinction between sharia compliance trust and generic service trust and identifies
improvements in item design, respondent profiling, exposure measurement, and sampling
needed before a powered confirmatory study.

Keywords: Islamic fintech, micro and small enterprises, technology acceptance model, sharia
compliance trust, religiosity.

INTRODUCTION

Islamic financial technology has moved from a niche innovation to an increasingly
important channel for payments, financing, crowdfunding, and social finance. Its relevance is
especially pronounced in Indonesia, where digital financial services can reduce distance and
transaction-cost barriers while offering products that are expected to comply with sharia
principles. Yet the expansion of services does not automatically produce adoption. Reviews of
Islamic finance and fintech literature continue to identify user acceptance, trust, literacy,
regulation, and the credibility of sharia compliance as central research and policy questions
(Alshater et al., 2022).

For micro, small, and medium enterprises (MSMEs), the adoption decision is
consequential because digital finance can widen access to transactions and funding, but it also
requires confidence that a platform is useful, understandable, secure, and normatively

2732|Page


https://dinastipub.org/DIJEFA
https://doi.org/10.38035/dijefa.v7i4
https://creativecommons.org/licenses/by/4.0/
mailto:aiyub.anshori@unmuhpnk.ac.id
mailto:rahmatmbs251@unmuhpnk.ac.id
mailto:aiyub.anshori@unmuhpnk.ac.id

https://dinastipub.org/DIJEFA Vol. 7 No. 4 September - October 2026

acceptable. Indonesian evidence shows that Islamic fintech adoption can support MSME
sustainability and financial inclusion, while the strength of individual determinants differs
across samples and products (Alfarizi & Ngatindriatun, 2022; Askandar et al., 2026; Majid,
2024). This heterogeneity makes local, context-sensitive evidence necessary rather than
assuming that findings from large metropolitan or consumer samples transfer directly to
MSMEs in Pontianak.

The Technology Acceptance Model (TAM) provides a parsimonious starting point. TAM
proposes that perceived usefulness and perceived ease of use shape attitudes, intentions, and
ultimately technology use (Davis, 1989). Subsequent extensions demonstrate that external
beliefs and social conditions can refine the model when a technology involves risk, identity, or
institutional dependence (Venkatesh & Davis, 2000). For Islamic fintech, functional beliefs
alone may be insufficient because users must also evaluate whether the service, contracts, and
governance are genuinely aligned with sharia requirements.

Prior Islamic fintech research supports this extension while also showing mixed results.
Large Indonesian studies find that acceptance-model constructs are important for behavioral
intention (Darmansyah et al., 2021), and studies of halal MSMEs associate religiosity, Islamic
financial literacy, and perceived risk with adoption (Alfarizi & Ngatindriatun, 2022). Research
on Indonesian Islamic philanthropy demonstrates that trust and religiosity can be integrated
into TAM (Usman et al., 2022), while broader Islamic fintech evidence identifies trust as a link
between perceived benefits, risks, and adoption intention (Ali et al., 2021). In MSME samples,
however, the direct effect of ease of use may be weak, while usefulness, product knowledge,
subjective norms, and religiosity can carry more explanatory weight (Majid, 2024).

Pontianak provides a useful nonmetropolitan setting for examining these relationships.
Earlier local research applied the technology acceptance model to fintech intention among
Pontianak MSMEs (Anshori & Anwari, 2022), and a later study integrating the technology
acceptance model, the Theory of Planned Behavior, and religiosity found that usefulness,
subjective norms, perceived behavioral control, and attitude were significant, whereas ease of
use was not (Anwari & Primayudia, 2026). The gap addressed here is whether the core
technology beliefs remain informative when sharia compliance trust and religiosity are
modeled as distinct antecedents among nonmetropolitan micro and small enterprises. The
intended theoretical extension is to model confidence in sharia-compliant contracts, operations,
and oversight as conceptually distinct from generic technology trust; the present pilot does not
establish that distinction empirically.

This study asks three questions: (1) Does the pilot instrument provide adequate
preliminary evidence of internal consistency and convergent and discriminant validity? (2)
What exploratory bivariate associations appear from perceived usefulness, perceived ease of
use, sharia compliance trust, and religiosity to attitude toward use and behavioral intention?
and (3) What measurement and sampling refinements are required before a confirmatory main
study? The first question evaluates the measurement model; the second corresponds to the
direct antecedent-to-attitude and antecedent-to-intention paths in Figure 1; and the third uses
those diagnostics to specify the confirmatory study. The contribution is a transparent pilot
assessment, not a validated causal model.

Literature Review and Proposition Development
Technology Acceptance Beliefs

Perceived usefulness is the degree to which a person expects a system to improve task or
business performance, while perceived ease of use concerns the effort required to learn and
operate it (Davis, 1989). In the original TAM, these beliefs influence attitude and behavioral
intention. TAM2 further explains how social influence and cognitive instrumental processes
shape usefulness judgments (Venkatesh & Davis, 2000). Applied to Islamic fintech, usefulness
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may involve faster transactions, better financing access, easier record keeping, or improved
business control; ease of use may involve learnability, interface clarity, and procedural
simplicity.

Perceived usefulness should improve attitude and intention when the service produces
recognizable business benefits. Perceived ease of use should reduce the effort required to learn
and operate the service, supporting both favorable evaluations and intention. Evidence is not
uniform: a large Indonesian MSME study identified ease of use as the strongest adoption factor
(Askandar et al., 2026), whereas another MSME study reported a significant usefulness effect
but a non-significant direct ease-of-use effect on intention (Majid, 2024). These differences
make the expected directions suitable for pilot propositions rather than confirmatory
hypotheses.

Proposition 1. Perceived usefulness is positively associated with attitude toward using
Islamic fintech. Proposition 2. Perceived usefulness is positively associated with behavioral
intention to use Islamic fintech. Proposition 3. Perceived ease of use is positively associated
with attitude toward using Islamic fintech. Proposition 4. Perceived ease of use is positively
associated with behavioral intention to use Islamic fintech.

Sharia Compliance Trust

Trust is important when users cannot directly verify a provider's algorithms, contracts,
fund flows, or governance. Islamic fintech adds a normative layer because users must assess
technical reliability and the authenticity of sharia compliance. Perceived benefits can
strengthen trust, trust can support intention, and risk can undermine it (Ali et al., 2021).
Indonesian research also shows that trust can operate alongside religiosity and institutional
image (Usman et al., 2022). Sharia compliance trust is therefore defined here as confidence in
the provider's sharia-compliant contracts, operations, and oversight. It is proposed as
conceptually distinct from generic security or technology trust and requires item-level
validation in the main study.

Proposition 5. Sharia compliance trust is positively associated with attitude toward using
Islamic fintech. Proposition 6. Sharia compliance trust is positively associated with behavioral
intention to use Islamic fintech.

Religiosity

Religiosity can connect product evaluation to religious commitment and everyday
practice. It may increase the appeal of services perceived as sharia-compliant, but it does not
guarantee adoption when product knowledge, usability, transparency, or trust is weak. Studies
of Indonesian halal MSMEs and Islamic fintech users generally support a positive role for
religiosity (Alfarizi & Ngatindriatun, 2022; Majid, 2024), while research on Islamic mobile
and philanthropic services places religiosity alongside perceived trust and technology-
acceptance beliefs (Muflih, 2023; Usman et al., 2022). Positive associations are therefore
expected, subject to credible sharia assurance.

Proposition 7. Religiosity is positively associated with attitude toward using Islamic
fintech. Proposition 8. Religiosity is positively associated with behavioral intention to use
Islamic fintech.

Evidence for the Extended Model

Recent reviews position Islamic fintech as a convergence of financial intermediation,
digital platforms, data-driven services, and sharia-sensitive innovation (Aysan & Unal, 2023).
Bibliometric evidence maps the field across payments, lending, investment, social finance, and
financial inclusion (Qudah et al., 2023), while Indonesian ecosystem research emphasizes the
joint roles of regulation, providers, users, and supporting institutions (Hudaefi et al., 2023).
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Cross-country evidence shows that Islamic fintech can widen digital financial inclusion and
contribute to sustainable development, but its benefits depend on infrastructure, institutional
credibility, and user capability (Mohamed & Otake, 2025). A recent emerging-market research
agenda similarly warns that inclusion gains are shaped by digital divides and local institutional
conditions (Del Sarto & Ozili, 2025).

Technology-adoption theory also provides constructs beyond the two core TAM beliefs.
UTAUT consolidates performance expectancy, effort expectancy, social influence, and
facilitating conditions (Venkatesh et al., 2003), while UTAUT2 adds price value, hedonic
motivation, and habit for consumer settings (Venkatesh et al., 2012). The Theory of Planned
Behavior retains the roles of attitude, subjective norms, and perceived behavioral control in
forming intention (Ajzen, 1991). These perspectives support a contextual model in which
usefulness and ease of use remain central but are interpreted alongside social, institutional, and
value-based considerations.

Trust and risk are particularly relevant because digital financial transactions involve
uncertainty about both the technical system and the provider. A recent systematic review
identifies trust, security, perceived usefulness, and attitude as recurring fintech-adoption
predictors (Jafri et al., 2024). An integrated model further shows that technology expectations
and trust can operate jointly (Amnas et al., 2023), while evidence from financial services
demonstrates that trust can condition the translation of behavioral intention into actual use
(Hassan et al., 2024). In Islamic fintech lending, behavioral intention also depends on how
users evaluate risk, service credibility, and the institutional environment (Alsmadi et al., 2024).
These findings justify separating ordinary service trust from confidence that contracts, fund
flows, and governance comply with sharia.

Recent Islamic fintech studies show that performance expectancy, facilitating conditions,
social influence, knowledge, trust, religiosity, and effort expectancy can have different
strengths across products and user groups (Alrasyid et al., 2023; Khan et al., 2022; Rahim et
al., 2023). Indonesian evidence specifically links trust and religiosity with sharia peer-to-peer
lending decisions (Hanif & Santosa, 2023), while research among micro, small, and medium
enterprises shows that perceived usefulness, trust, and attitude form important adoption
pathways (Jatnika et al., 2024). A multi-region Indonesian study also identifies technology
readiness, usefulness, ease of use, and religiosity as relevant to Islamic fintech intention
(Ibrahim et al., 2024).

Evidence from small-business and financial-inclusion research strengthens the case for
local calibration. Indonesian studies identify usefulness, perceived value, compatibility, and
business context as recurring fintech drivers but also document substantial variation among
enterprises (Nugraha et al., 2022; Rahadian & Thamrin, 2023). Comparative Islamic and
conventional banking research shows that education and experience can moderate unified
acceptance-model relationships (Idrees & Ullah, 2024). Research on digital finance and
enterprise performance further links technology acceptance with financial inclusion and
business outcomes (Thathsarani & Jianguo, 2022). Collectively, this literature cautions against
assuming universal path coefficients and supports the present study's pilot-first approach.

Conceptual Model

The contextual model positions perceived usefulness, perceived ease of use, sharia
compliance trust, and religiosity as antecedents of attitude toward use and behavioral intention.
Attitude is specified as a potential mediator because each antecedent may influence intention
indirectly through a favorable evaluation of use. Direct paths to intention are retained because
practical and normative beliefs may also shape intention without that intermediate evaluation.
Figure 1 distinguishes these paths. The present pilot examines only the eight direct antecedent-
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to-attitude and antecedent-to-intention propositions; the attitude-to-intention and indirect paths
are reserved for the confirmatory study.

Confirmatory-study Proposition 9. Attitude toward use is positively associated with
behavioral intention to use Islamic fintech. Confirmatory-study Proposition 10. Attitude toward
use mediates the associations of the four antecedents with behavioral intention.

Perceived Usefulness
(PU)

Perceived Ease of Use
(PEOU)

Behavioral Intention
(B

Attitude Toward Use
(ATU)

Sharia Compliance Trust
(SCT)

Religiosity
(REL)

Solid paths: attitude formation and attitude-to-intention link; dashed paths: direct effects on intention

Source: Developed by the authors (2025).

Figure 1. Contextual pilot model of Islamic fintech acceptance. Solid arrows represent antecedent-to-attitude
and attitude-to-intention paths; dashed arrows represent direct antecedent-to-intention paths. Attitude is
proposed as a mediator in the confirmatory model; the attitude-to-intention path and indirect effects were not
estimated in this pilot.

METHODS
Research Design and Setting

The study used a quantitative, cross-sectional survey design as a pilot for a broader
investigation of Islamic fintech acceptance among micro- and small-enterprise owners in
Pontianak City, West Kalimantan, Indonesia. The pilot objective was to assess field feasibility,
instrument performance, and the direction and approximate magnitude of relationships before
a larger confirmatory survey.

Ethical Considerations

This study was conducted under the ethical oversight of the Lembaga Penelitian dan
Pengabdian kepada Masyarakat (LPPM), Universitas Muhammadiyah Pontianak, as part of the
2025 Penelitian Dosen Pemula (PDP) program. All respondents provided informed consent
before participating in the survey. The questionnaire did not collect personally identifiable
information, and responses were recorded anonymously. Participation was voluntary, and
respondents could withdraw at any time without consequence.

Population, Sample, and Data Collection

The target population comprised active micro and small business owners in Pontianak.
Purposive sampling recruited respondents who had operated a business for at least one year
and had basic knowledge of or experience with digital financial services (fintech), though not
necessarily with Islamic fintech products specifically. Thirty usable interviewer-administered
structured questionnaires were collected, allowing the research team to clarify procedural
questions and check item completeness. The respondents came from multiple business sectors.
Data were collected in March—April 2025 through face-to-face structured interviews. Thirty-
five business owners were approached; 32 met the eligibility criteria, and 30 returned usable
questionnaires (response rate 93.8%). Table 1 summarizes the respondent profile.
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Table 1. Respondent profile (n = 30)

Characteristic Category n %
Gender Male 18 60.0
Female 12 40.0
Age (years) 20-30 6 20.0
31-40 12 40.0
41-50 9 30.0
> 50 3 10.0
Education Primary/Junior high school 4 13.3
Senior high school/Vocational 14 46.7
Diploma/Bachelor's degree 10 33.3
Master's/Doctoral degree 2 6.7
Business sector Trading 11 36.7
Food and beverage 8 26.7
Services 6 20.0
Crafts/Manufacturing 5 16.7
Business scale Micro 19 63.3
Small 11 36.7
Business duration (years) 1-3 8 26.7
4-6 10 33.3
7-10 7 23.3
>10 5 16.7
Fintech experience Have used fintech 22 73.3
Aware but never used 8 26.7
Islamic fintech familiarity Familiar with Islamic fintech 14 46.7
Not yet familiar 16 53.3

Source: Primary survey data (2025).

Most respondents were male (60%), aged 31-40 (40%), and had completed senior high
school or vocational education (46.7%). Trading was the largest sector (36.7%), followed by
food and beverage (26.7%). Micro enterprises accounted for 63.3% of the sample. While 73.3%
had used fintech services in general, only 46.7% reported familiarity with Islamic fintech
products, suggesting that a meaningful proportion evaluated Islamic fintech from limited direct
exposure.
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The distinction between general fintech experience (73.3%) and Islamic fintech
familiarity (46.7%) indicates that a substantial portion of the sample evaluated Islamic fintech
from limited direct exposure. This pattern is relevant because the pilot instrument asked
respondents about Islamic fintech specifically; responses from participants unfamiliar with
Islamic fintech products should be interpreted as reflecting expectations rather than experience-
based evaluations.

The target of 30 usable cases was set for instrument pretesting and field-procedure
evaluation, not for estimating the complete structural model or making population inferences.
A 30-participant sample is consistent with guidance for an initial instrument-development pilot
(Johanson & Brooks, 2010). It remains underpowered for the proposed six-construct model, so
the main study must determine its sample prospectively from model complexity, expected
effect sizes, and statistical power.

Instrument and Constructs

The questionnaire included perceived usefulness, perceived ease of use, attitude toward
use, and behavioral intention domains informed by the technology acceptance model (Davis,
1989). The generic trust and religiosity domains were informed by prior Islamic fintech
research (Muflih, 2023; Usman et al., 2022), while the pilot labeled confidence in sharia-
compliant contracts, operations, and oversight as sharia compliance trust. All 15 retained
indicators used the same ordered agreement-response format and were reviewed after expert
input and preliminary testing. Table 2 summarizes the constructs, item counts, and operational
domains. The complete item wording, response anchors, and source basis are reported in
Appendix A. The sharia compliance trust items were developed by the authors based on the
trust and religiosity domains in Muflih (2023) and Usman et al. (2022), adapted to capture
confidence in sharia-compliant contracts, operations, and oversight. Content validity was
assessed through expert review and preliminary field testing prior to the main data collection.

Table 2. Construct operationalization and adaptation sources

Construct Operational focus and adaptation basis Items

Expected improvement in business tasks and fintech-related

Perceived Usefulness (PU) performance; adapted from Davis (1989); see Appendix A 4
Perceived Ease of Use Learnability, clarity, and effort required to use Islamic fintech; 3
(PEOU) adapted from Davis (1989); see Appendix A

. Favorable evaluation of using Islamic fintech; adapted from
Attitude Toward Use (ATU) Davis (1989): see Appendix A 2
Behavioral Intention (BI) Intention to use or continue using Islamic fintech; adapted from 2

Davis (1989); see Appendix A

Confidence that services, contracts, operations, and oversight
comply with sharia; developed from Muflih (2023) and Usman 2
et al. (2022); see Appendix A

Sharia Compliance Trust
(SCT)

Religious commitment relevant to financial and technology
Religiosity (REL) choices; adapted from Muflih (2023) and Usman et al. (2022); 2
see Appendix A

Source: Developed by the authors from the pilot questionnaire (2025).

Analytical Strategy
Internal consistency was examined with Cronbach's alpha. Convergent validity was
assessed using indicator loadings and average variance extracted (AVE), while the available
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discriminant-validity evidence used the Fornell-Larcker comparison. Because Fornell-Larcker
can fail to detect some validity problems, a future confirmatory study should also report the
heterotrait-monotrait ratio (HTMT) (Henseler et al., 2015).

Exploratory bivariate associations were estimated separately from each exogenous
antecedent to attitude and behavioral intention. These regressions address Propositions 1-8
only. The attitude-to-intention path and proposed indirect effects in confirmatory-study
Propositions 9-10 were not estimated. The pilot does not claim minimum-sample adequacy for
a full structural model. PLS-SEM guidance emphasizes power, model complexity, and
expected effect size rather than a simple ten-times rule (Hair et al., 2019; Kock & Hadaya,
2018; Streukens & Leroi-Werelds, 2016). With 30 cases, p-values and coefficient signs can be
unstable and moderate effects may be missed; the estimates are used only to identify
measurement problems and inform confirmatory-study planning.

RESULTS AND DISCUSSION
Measurement Quality

Cronbach's alpha ranged from 0.685 to 0.882 (Table 3). Perceived usefulness showed
strong internal consistency, while perceived ease of use, behavioral intention, and sharia
compliance trust were acceptable for a pilot. Attitude toward use (0.685) and religiosity (0.698)
were marginal and require improved wording or additional theoretically coherent indicators.
All average variance extracted values exceeded 0.50, and composite reliability values ranged
from 0.863 to 0.921 (Table 3), exceeding 0.70 for all constructs. For attitude toward use and
religiosity, each construct has one strong and one moderate loading, producing composite
reliability values that exceed their Cronbach's alpha; this gap may reflect unequal loadings and
different reliability assumptions and does not rule out measurement error. Most item loadings
exceeded 0.70; PEOUL1 loaded at 0.598 and should be revised or replaced before confirmatory
testing. SCT2 showed a very high loading (0.975), which may partly reflect the two-item scale's
limited content coverage. These results provide only preliminary measurement diagnostics, not
confirmatory validation.

Table 3. Reliability and convergent-validity results

Construct Item Loading ()) a AVE CR
Perceived Usefulness (PU) PU1 0.807 0.882 0.745 0.921
PU2 0.895
PU3 0.892
PU4 0.855
E;gg{‘l’)ed Ease of Use PEOU1 0.598 0.751 0.688 0.865
PEOU2 0.940
PEOU3 0.907
Attitude Toward Use (ATU) ATU1 0.931 0.685 0.761 0.863
ATU2 0.809
Behavioral Intention (BI) BI1 0.871 0.759 0.809 0.894
BI2 0.927
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Construct Item Loading ()) a AVE CR

?;‘é;';‘ Compliance Trust SCT1 0.844 0.790 0.831 0.908
SCT2 0.975

Religiosity (REL) REL1 0.932 0.698 0.768 0.868
REL2 0.817

Source: Authors' analysis of pilot survey data (2025).

Note: o = Cronbach's alpha; AVE = average variance extracted; CR = composite reliability. All AVE values
exceed 0.50. PEOUL1 loaded below 0.70 and should be revised before confirmatory testing. SCT2 showed a high
loading (0.975), which may partly reflect the two-item scale's limited content coverage. For ATU and REL, the
gap between CR and o may reflect unequal loadings and different reliability assumptions and does not rule out
measurement error; these constructs require additional indicators in the confirmatory study.

The square roots of AVE on the diagonal of the Fornell-Larcker matrix exceeded the
absolute inter-construct correlations (Table 4), so the reported matrix mechanically meets the
Fornell-Larcker comparison. Discriminant validity cannot be concluded until the AVE values,
scoring, and correlations are verified. The pilot did not report HTMT values, cross-loadings,
or bootstrapped confidence intervals, which should be included in the confirmatory study.
Several core-model correlations are also unexpectedly weak or negative, including PU-PEOU,
ATU-BI, and PEOU-ATU. These patterns should not be given a substantive theoretical
interpretation until the researchers verify data coding, reverse-keyed items, missing-value
handling, scale direction, and whether the reported scores mix latent-variable estimates with
arithmetic composites. If the verified patterns remain, restricted range and heterogeneous
product awareness or use may be investigated as possible explanations rather than assumed
causes (Hair et al., 2019; Henseler et al., 2015).

Table 4. Fornell-Larcker matrix

Construct PU PEOU ATU Bl SCT REL
PU 0.863

PEOU -0.001 0.829

ATU 0.273 -0.223 0.872

Bl 0.075 0.143 0.021 0.899

SCT -0.323 0.064 0.081 0.133 0.912

REL -0.011 0.128 -0.022 0.022 -0.044 0.876

Source: Authors' analysis of pilot survey data (2025).

Note: Diagonal values are the square roots of AVE (reported in Table 3); lower-triangle values are inter-construct
correlations.

Exploratory Relationships

Table 5 reports the exploratory bivariate regression results. Standardized coefficients
equal the inter-construct correlations from Table 4, with R2 = r2 and exact p-values calculated
using t = V(o — 2)A(1 — 1?), df = 28. Perceived usefulness had the largest reported positive
coefficient for attitude toward use (B =0.273, p=10.144, R2=0.075). The direction is consistent
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with prior technology-acceptance evidence (Askandar et al., 2026; Darmansyah et al., 2021;
Davis, 1989), but it is not statistically significant and does not confirm Proposition 1.

Perceived ease of use showed a small positive coefficient for behavioral intention ( =
0.143, p = 0.451, R2=0.020), consistent in direction with prior evidence but far from statistical
significance. Sharia compliance trust produced a similar-sized positive coefficient for
behavioral intention (B = 0.133, p = 0.484, R? = 0.018). Neither association should be
interpreted as evidence of a confirmed determinant with 30 cases. The negative ease-of-use
coefficient for attitude (f = —0.223, p = 0.236) should likewise not be interpreted as evidence
that usability reduces favorable attitudes. With the weak PEOU1 loading, unmeasured variation
in product-specific exposure, and separate bivariate models, the sign could reflect sampling or
measurement instability or omitted-variable distortion. The main study should revalidate the
ease-of-use measure and estimate the full model with bootstrapped confidence intervals.
Comparable Indonesian evidence also reports different ease-of-use relationships across settings
(Anwari & Primayudia, 2026; Askandar et al., 2026; Majid, 2024).

Table 5. Exploratory simple-regression results

Relationship B p-value R? Pilot interpretation

P1 PU — ATU 0.273 0.144 0075  LargestATUsignal; not

significant

P3 PEOU — ATU —0.223 0.236 0.050 Negative; not significant
P5 SCT — ATU 0.081 0.670 0.007 fig‘r?i';iggﬁi“"e; not

P7 REL — ATU —-0.022 0.908 0.000 Near zero; not significant
P2 PU — BI 0.075 0.694 0.006 fig‘r?i';isgﬁi“"e; not

P4 PEOU — BI 0.143 0.451 0.020 Positive; not significant
P6 SCT — BI 0.133 0.484 0.018 Positive; not significant
P8 REL — BI 0.022 0.908 0.000 Near zero; not significant

Source: Authors' analysis of pilot survey data (2025).

Note: B = standardized bivariate regression coefficient, equal to the Pearson correlation from Table 4. Each row
is a separate bivariate regression. No p-value is below 0.05. Coefficients, R2 values, and p-values have been
recalculated from the inter-construct correlations in Table 4 using ¢ = N — 2)AN(1 — r?) with df = 28 to ensure
internal consistency across tables.

Interpretation of Trust and Religiosity

Sharia compliance trust and religiosity showed small, non-significant coefficients. These
estimates do not show that value-based constructs are irrelevant. Larger studies have linked
trust and religiosity to Islamic fintech adoption (Alfarizi & Ngatindriatun, 2022; Ali et al.,
2021; Majid, 2024; Usman et al., 2022). Three possible explanations merit testing: respondents
may have evaluated fintech generally rather than a specific sharia product; two-item measures
may not represent the multidimensional nature of religious commitment or sharia assurance;
and the small sample produces imprecise estimates. Because product-specific exposure was
not documented in sufficient detail, its role cannot be determined from this pilot.

The trust measure also requires conceptual refinement. With only two indicators, this
pilot cannot establish that the scale adequately covers confidence in the provider, product
contracts, operations, and sharia oversight. A respondent may trust the technology while
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remaining uncertain about the underlying contract, or may value sharia compliance without
being able to verify it. The main study should anchor every item to a concrete Islamic fintech
service, document whether each item is adapted or author-developed, establish content validity,
and cover transparency, supervisory credibility, contract clarity, and dispute handling.

Practical Implications

If the coefficient ranking is reproduced after raw-data verification, utility and usability
would be priorities to test, not confirmed adoption determinants. Future onboarding studies
should examine concrete micro- and small-enterprise tasks such as payment collection, cash-
flow monitoring, financing applications, and transparent fee or profit-sharing calculations.
Ease of use should be evaluated with users who have varied digital and product experience
because one ease-of-use indicator underperformed in the pilot.

For regulators, local government, Islamic financial institutions, and business
associations, usability should be paired with credible sharia communication. Labels alone are
unlikely to create trust. Providers should explain the contract, fund flow, sharia supervisory
process, data protection, and complaint mechanism in language that micro- and small-
enterprise owners can apply to business decisions. Collaborative literacy programs involving
practitioners, academics, and recognized sharia authorities may strengthen both product
knowledge and informed trust, consistent with recommendations from Indonesian MSME
research (Alfarizi & Ngatindriatun, 2022; Majid, 2024).

The study's contribution is methodological rather than confirmatory. It proposes sharia
compliance trust as conceptually distinct from generic technology trust in a nonmetropolitan
micro- and small-enterprise context and identifies the measurement and sampling features that
must be improved before the distinction and extended model can be tested.

CONCLUSION AND RECOMMENDATIONS
Conclusion

This 30-respondent pilot reports preliminary measurement diagnostics requiring
verification for an intended extension of the technology acceptance model among micro and
small enterprises in Pontianak. The extension conceptualizes sharia compliance trust as distinct
from generic technology trust but does not establish that distinction empirically. The non-
significant bivariate coefficients do not validate the structural model or identify adoption
determinants. Instead, the pilot identifies priorities for the main study: revise PEOUL,
strengthen the short attitude, trust, and religiosity measures; expand the respondent profile to
include income, digital literacy, and product-specific exposure measures; determine sample
size through prospective power analysis; and test the full model with bootstrapped direct and
indirect effects.

Limitations

The sample is small and non-probabilistic. The respondent profile (Table 1) documents
basic demographics and fintech exposure but does not include income, digital literacy
measures, or the specific Islamic fintech products respondents evaluated. The complete
questionnaire and item wording are reported in the Appendix, but the pilot instrument contains
several constructs with only two indicators. The available diagnostics exclude the heterotrait-
monotrait ratio, bootstrapped confidence intervals, and a complete indirect-effects model.
Interviewer administration may also increase social-desirability responding, especially for
religiosity and sharia-compliance questions. Finally, the cross-sectional design cannot establish
causality.
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Recommendations

Before the main study, the researchers should expand and revalidate the attitude, trust,
and religiosity scales. For each two-item pilot measure, the revised instrument assessment
should also report the inter-item relationship and an appropriate two-item reliability estimate.
The study should define the Islamic fintech product category, verify coding, reverse-keyed
items, missing-value handling, and score construction against the raw data, recruit a broader
sample across Pontianak districts, determine sample size through prospective power analysis,
test common-method bias, and estimate the full model with bootstrapped direct and indirect
effects. Predictive assessment and out-of-sample performance should complement explanatory
statistics (Hair et al., 2019; Kock & Hadaya, 2018; Streukens & Leroi-Werelds, 2016).
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