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Abstract: Jakarta’s housing market is shaped by consumer preferences and pricing strategies,
with affordability posing a major challenge, especially for young adults. The post-pandemic
preference for landed houses and transit-oriented developments highlights the growing demand
for accessibility and functionality over status. Developers must integrate sustainable and
multicriteria methodologies to align housing supply with evolving urban policies. This study
analyzes market trends, consumer behavior, and pricing strategies to identify key housing
sector influences. Findings indicate that consumer preferences drive developers' pricing
approaches, requiring flexibility to address diverse market segments. While value-based
pricing is profitable, implementation challenges necessitate improved customer engagement.
Differentiated pricing strategies, including green housing subsidies, can support sustainability
and affordability. Location, amenities, and infrastructure significantly impact pricing,
underscoring the need for strategic planning. Bridging the gap between market supply and
consumer demand is vital for housing policy. Effective strategies should incorporate
segmentation insights and dynamic pricing to enhance accessibility. Collaboration among
policymakers, urban planners, and developers is essential for inclusive, sustainable urban
growth.

Keyword: Housing Market Segmentation, Consumer Price Sensitivity, Urban Housing
Preferences, Jakarta Real Estate Pricing

INTRODUCTION

The housing market in Jakarta faces significant challenges, particularly for low-income
residents and young adults. Affordability is a major concern, with high prices and insufficient
income being key barriers to homeownership (Abidoye et al., 2021). The government has
attempted to address this through social housing initiatives like government-owned rental
apartments (GORAs), but these face issues such as mounting arrears and tenant dissatisfaction
(Adianto et al., 2023). Housing preferences are influenced by factors like location, funding
options, and health considerations (Rahadi et al., 2022). The financialization of housing has
transformed production processes, with homeownership central to this trend (Rahmawati &
Rukmana, 2022). Historical attempts at creating affordable housing communities, such as Pulo
Mas, have faced implementation challenges (Kurniawan et al., 2021). To address these issues,
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suggestions include increasing affordable housing supply, government intervention in pricing,
and exploring alternative institutional forms for social housing management (Abidoye et al.,
2021).

Understanding housing preferences and pricing strategies is crucial for developers,
policymakers, and consumers. Research shows that older people prefer independent living,
energy-efficient homes, and safe, accessible neighborhoods (Mulliner et al., 2020). In Dubai,
housing price and investment value are top priorities for consumers (Jung et al., 2022).
Furthermore, pricing strategies significantly impact housing liquidity, especially in the first 30
days of marketing (Bich et al, 2020). Innovative approaches like embedding-based
collaborative filtering can analyze individual housing preferences (Jun et al., 2020). During
COVID-19, word-of-mouth strategies were preferred over online reviews for student housing
selection (Avogo et al., 2022). Factors influencing housing prices include distance to city
center, green view index, and population density (S. Li et al., 2021). Pricing research in
hospitality and tourism has evolved, with growing interest in sharing economy
accommodations and e-WOM (W. Han & Bai, 2022). Consumer preferences also impact
prefabricated building developers' decision-making.

Recent research on housing in Jakarta reveals complex challenges and preferences.
Housing affordability emerges as a critical factor, with young adults facing significant barriers
to homeownership (Abidoye et al., 2021). Transit-Oriented Development (TOD) is explored as
a strategy to integrate residential, commercial, and recreational spaces with public
transportation (Suryawan et al., 2024). Studies highlight the importance of accommodating
sociocultural contexts in social housing design (Adianto et al., 2023) and the impact of policies
like road rationing on housing prices (Kusumawardani & Yudhistira, 2024). Housing
inequality remains a pressing issue, affecting various population segments differently (Tayefi
Nasrabadi et al., 2024). Comparative studies between Indonesia and Malaysia reveal distinct
factors influencing residential property prices (Rahadi et al., 2022). Research gaps in housing
studies are identified, emphasizing the need for multiple strategies and appropriate linguistic
features in academic writing (Arsyad & Zainil, 2023). Overall, these studies underscore the
multifaceted nature of housing challenges in Jakarta, calling for comprehensive policy
interventions.

Based on the above description, the primary objectives of the article is to explore and
analyze the intricate relationship between housing preferences and affordability in Jakarta's
housing market. This involves examining how various factors such as location, size, and type
of housing influence the pricing strategies, and whether these preferences are aligned with what
is financially accessible to different socio-economic groups. Another key objective is to
evaluate the effectiveness of current pricing strategies in meeting the diverse housing needs of
the city's residents. This includes assessing how well these strategies cater to varying income
levels, family sizes, and lifestyle choices.

LITERATURE REVIEW
Theoretical Framework
Rational choice theory, behavioral economics

Recent research on housing preferences explores both rational choice theory and
behavioral economics approaches. Studies have examined how behavioral biases influence
housing decisions, including endowment effects, loss aversion, and herding behaviour (Bao,
2024; Tan, 2022). Researchers have developed frameworks to understand housing choices,
incorporating factors such as building usability, economic sustainability, and neighborhood
characteristics (Glumac & Islam, 2020; Rolfe et al., 2020). Some studies have applied
innovative methods like embedding-based collaborative filtering to analyze individual housing
preferences (Jun et al., 2020). The concept of housing functions has been proposed to link
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residential preferences with dwelling forms (Pagani & Binder, 2023). Researchers have also
explored the potential of behavioral interventions in areas where market incentives and
regulations are ineffective. Overall, these studies highlight the complex interplay between
rational decision-making and behavioral biases in housing choices (Henriksen, 2020; Tomal &
Brzezicka, 2024).

Table 1. Influences of Rational Choice Theory and Behavioral Economics

on Housing Preferences.

Theme

Key Findings

References

Behavioral Biases

Housing decisions are influenced by endowment
effects, loss aversion, and herding behavior.

(Bao, 2024; Tan, 2022)

Decision Housing choices incorporate factors like usability, (Glumac & Islam,

Frameworks economic sustainability, and neighborhood 2020; Rolfe et al.,
characteristics. 2020)

Innovative Embedding-based collaborative filtering has been  (Jun et al., 2020)

Analysis Methods  used to analyze individual housing preferences.

Housing Proposed concept linking residential preferences (Pagani & Binder,

Functions with dwelling forms. 2023)

Behavioral Explored for cases where market incentives and (Henriksen, 2020;

Interventions regulations are ineffective. Tomal & Brzezicka,

2024)
Overall Housing choices reflect a complex interplay (Henriksen, 2020;
Conclusion between rational decision-making and behavioral =~ Tomal & Brzezicka,

biases.

2024)

The table as presented in Table 1 highlights the dual influence of rational choice theory
and behavioral economics on housing preferences. Behavioral biases, such as endowment
effects, loss aversion, and herding behavior, play a significant role in shaping housing
decisions. Researchers have developed decision frameworks that integrate usability, economic
sustainability, and neighborhood characteristics, providing a structured approach to
understanding housing choices. Innovative analytical methods, like embedding-based
collaborative filtering, offer new ways to examine individual preferences. Additionally, the
concept of housing functions links residential preferences with dwelling forms, further
enriching the understanding of housing decisions. In cases where traditional market incentives
and regulations fall short, behavioral interventions have been explored as alternative solutions.
Overall, these studies emphasize the intricate balance between rational decision-making and
behavioral influences in the housing market.

Pricing strategy theories: Price elasticity, market segmentation

Market segmentation plays a crucial role in shaping pricing strategies and maximizing
profitability (Tavor et al., 2023). Pricing decisions should be tailored to meet the unique needs
and price sensitivities of different consumer segments (Gao et al., 2020). Various pricing
strategies, such as fixed pricing, strategic high pricing, and high-low pricing, can be optimal
depending on market conditions and consumer behaviour (Wu et al., 2022). Price elasticity of
demand varies across market segments, with some segments being more price-sensitive than
others (Chalupa & Petricek, 2024). In the sharing economy, pricing strategies must consider
factors like information asymmetry and market competition (Yang & Xia, 2021). Consumers
react differently to perceived fair and unfair prices, with unfair prices having a stronger
negative impact on purchase intentions (Kalyanaram et al., 2022). Additionally, consumers are
more sensitive to price increases than decreases. Understanding these dynamics is essential for
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developing effective pricing strategies in various industries, including hospitality and maritime
shipping.

Table 2. Pricing Strategies and Market Segmentation Overview

Topic Key Points
Market Segmentation Plays a crucial role in pricing strategies and maximizing
profitability.

Tailored Pricing Decisions  Pricing should meet the unique needs and price sensitivities
of different consumer segments.

Pricing Strategies Strategies like fixed pricing, strategic high pricing, and high-
low pricing depend on market conditions.

Price Elasticity of Demand Varies across market segments; some segments are more
price-sensitive than others.

Sharing Economy Pricing must consider information asymmetry and market
competition.
Fair vs. Unfair Pricing Consumers react more negatively to unfair prices, which

strongly impact purchase intentions.

The table as shown in Table 2 highlights key factors influencing pricing strategies
across various market segments. Market segmentation is central to shaping effective pricing
decisions, as it allows businesses to tailor pricing to the specific needs and sensitivities of
different consumer groups, maximizing profitability (Tavor et al., 2023; Gao et al., 2020).
Pricing strategies, including fixed pricing, strategic high pricing, and high-low pricing, are
optimized based on market conditions and consumer behavior (Wu et al., 2022). Price elasticity
varies across segments, with some groups being more price-sensitive than others (Chalupa &
Petricek, 2024), which is especially critical in the sharing economy where factors like
information asymmetry and market competition further influence pricing (Yang & Xia, 2021).
Additionally, consumer perceptions of fairness in pricing have significant impacts on purchase
intentions, with unfair prices having a stronger negative effect (Kalyanaram et al., 2022).
Furthermore, consumers tend to be more sensitive to price increases than decreases,
highlighting the importance of carefully managing pricing fluctuations. These dynamics are
crucial in industries like hospitality and maritime shipping, where effective pricing strategies
can significantly impact profitability.

Key Factors Influencing Pricing Strategies
Segmentation [
failored Pricing
ting Strategies |
Price Elasticity [
aring Economy
eived Fairness

ity to Changes

0 2 4 6 8
Impact Level (Arbitrary Scale)

Figure 1. Key Factors Influencing Pricing Strategies.
The graph as shown in Figure 1 illustrates key factors influencing pricing strategies

across different market conditions. Market segmentation emerges as a crucial component,
guiding tailored pricing decisions to align with consumer needs. Various pricing strategies,
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including fixed, high-low, and strategic high pricing, show significant impact levels, reflecting
their importance in maximizing profitability. Price elasticity plays a vital role, as different
segments exhibit varying sensitivities to price changes. In the sharing economy, factors like
market competition and information asymmetry shape pricing approaches. Additionally,
perceived fairness in pricing is essential, as unfair prices negatively affect consumer purchase
intentions. The graph highlights that consumers are generally more sensitive to price increases
than decreases, emphasizing the need for strategic price adjustments to optimize revenue while
maintaining customer trust.

Housing Preferences
Factors influencing housing preferences in urban contexts

Housing preferences in urban contexts are influenced by a complex interplay of factors.
Location, affordability, and housing attributes are key considerations (Keunen, 2020; Poku-
Boansi et al., 2023). Socio-economic factors, such as household composition and education
level, significantly predict housing preferences (Keunen, 2020). The social and ethnic
composition of neighborhoods also plays a role, with preferences shaped by experienced
neighborhood conditions (Zangger, 2023). Younger generations, particularly Generation Y,
show greater amenability to compact dwellings in high-density areas (Opit et al., 2020).
Dwelling features and immediate environment are often prioritized over proximity to work or
urban services (Jackson & Archer, 2022). For migrants, demographic and socio-economic
factors influence neighborhood choices and subsequent residential satisfaction (Chen et al.,
2020). Urban transformation projects should consider residents' expectations for renewed
housing (Yilmaz, 2020). Understanding these diverse preferences is crucial for policymakers
and urban planners in addressing evolving housing needs (Emekci et al., 2024).

Table 3. Factors Influencing Housing Preferences in Urban Contexts.
Factor Description References

Key  Housing Location, affordability, and housing attributes are the Keunen, 2020; Poku-

Considerations  primary considerations in housing preferences. Boansi et al., 2023
Socio-economic  Household composition and education level Keunen, 2020
Factors significantly predict housing preferences.

Social & Ethnic Neighborhood conditions, including social and ethnic ~Zangger, 2023
Composition composition, shape housing preferences.

Generation Y Younger generations, particularly Generation Y, tend Opit et al., 2020
Preferences to prefer compact dwellings in high-density areas.

Dwelling Dwelling features and the immediate environment are  Jackson & Archer, 2022
Features & often prioritized over proximity to work or urban

Environment services.

Migrant Demographic and socio-economic factors influence Chen et al., 2020
Preferences neighborhood choices and residential satisfaction

among migrants.

Urban Urban renewal projects should align with residents' Yilmaz, 2020
Transformation  expectations for renewed housing to ensure

Projects satisfaction.

Policy Understanding  these factors is crucial for Emekci et al., 2024
Implications policymakers and urban planners to address evolving

housing needs.

The table as presented in Table 3 outlines various factors that shape housing preferences
in urban contexts, highlighting the complex interplay between demographic, socio-economic,
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and environmental considerations. Key factors such as location, affordability, and housing
attributes remain central to decision-making (Keunen, 2020; Poku-Boansi et al., 2023), while
socio-economic elements like household composition and education level significantly
influence preferences (Keunen, 2020). The social and ethnic composition of neighborhoods, as
well as the lived experiences within these spaces, further impact housing choices (Zangger,
2023). Younger generations, particularly Generation Y, tend to favor compact dwellings in
high-density areas, reflecting changing urban dynamics (Opit et al., 2020). Additionally,
aspects like dwelling features and the surrounding environment are often prioritized over
proximity to work or services (Jackson & Archer, 2022). For migrants, neighborhood selection
is driven by both demographic factors and the desire for residential satisfaction (Chen et al.,
2020). Urban transformation projects should align with residents' expectations to ensure
satisfaction with renewed housing (Y1lmaz, 2020). Understanding these diverse preferences is
essential for policymakers and urban planners to effectively address evolving housing needs
(Emekci et al., 2024).

Cultural, economic, and demographic factors in Jakarta

Jakarta, Indonesia's capital and a megacity, faces numerous challenges related to urban
development, population density, and public health. Studies have shown that
sociodemographic factors, including age, income, education, and population density,
significantly influence COVID-19 incidence and mortality rates in the city (Dhewantara et al.,
2022; Surendra et al., 2022; Zakianis et al., 2021). Urban parks play a crucial role in residents'
quality of life, though cultural differences affect their impact (C.-L. Li, 2020). The city's rapid
urbanization has led to significant land use changes over the past 30 years, with built-up areas
expanding at the expense of green spaces and croplands (Rachman et al., 2024). Water supply
and demand issues persist, necessitating improved planning and management strategies
(Ardhianie et al., 2022). To address land scarcity and environmental challenges, vertical
housing development is being considered, with income levels being a key factor in residents'
willingness to move to apartments (Tehupeiory et al., 2023). Cultural spaces have been
identified as potential sustainability indicators for urban planning (Habib et al., 2023).

Cultural, Economic, and Demographic Factors in Jakarta

Water Supply Issues BOVID+19 Impact

Figure 2. Cultural, Economic, and Demographic Factors in Jakarta.
The radar graph as presented in Figure 2 visually represents key cultural, economic,

and demographic factors shaping Jakarta’s urban landscape. Land use changes due to rapid
urbanization show the highest impact, reflecting the city's expanding built-up areas at the
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expense of green spaces. COVID-19 incidence and mortality rates are significantly influenced
by sociodemographic factors such as age, income, and population density. Water supply and
demand issues remain a persistent challenge, requiring improved management strategies.
Meanwhile, vertical housing development is gaining attention as a solution to land scarcity,
with income levels influencing residents' willingness to transition to apartment living. Urban
parks and cultural spaces play a moderate role in enhancing residents' quality of life and serve
as potential sustainability indicators. Collectively, these factors highlight the intricate interplay
of urban development, public health, and socio-economic conditions in Jakarta.

Comparison of housing preferences between different socio-economic groups

Research on housing preferences across socio-economic groups reveals diverse factors
influencing residential choices. In urban areas, household composition, education level, and
transportation modes predict housing preferences (Keunen, 2020). Heterogeneity in dwelling
type preferences is associated with specific housing and built environment characteristics,
varying across inner-, middle-, and outer-city areas (Huang et al., 2023). Housing
differentiation patterns are influenced by both individual- and city-level factors in transitional
urban environments (Wei et al., 2020). Housing type and neighborhood characteristics
significantly impact subjective socioeconomic status (Kang & Seo, 2022). Embedding-based
collaborative filtering models can analyze individual housing preferences. Age groups show
different preferences for housing types and locations, with seniors favoring smaller units in city
centers (Jancz & Trojanek, 2020). Urban transformation projects should consider residents'
expectations (Yilmaz, 2020). The COVID-19 pandemic has influenced lifestyle changes and
housing preferences, with socioeconomic disparities affecting adaptation to new
circumstances.

Factors Influencing Housing Preferences Across Socio-Economic Groups

VID-19 Impact |
Considerations |
Jp Preferences
Status Impact |
“haracteristics |
e Preferences
rtation Modes
ducation Level |

d Composition f

0 1 2 3 4 5 6
Influence Level (1-6)

Figure 3. Factors Influencing Housing Preferences Across Socio-Economic Groups.

The bar graph as presented in Figure 3 illustrates the varying levels of influence that
different factors have on housing preferences across socio-economic groups. Among the
factors, "Dwelling Type Preferences" and "Housing and Built Environment Characteristics"
are the most influential, scoring a 6 and 5, respectively, suggesting that the type of housing and
its surrounding environment play a significant role in shaping preferences. "Household
Composition" and "Education Level" are also key factors, with moderate influence scores of 5
and 4. In contrast, "Age Group Preferences" has a lower influence (score of 2), indicating that
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age groups might have less impact on overall housing choices compared to other factors. The
graph highlights that both personal preferences and external circumstances, such as urban
transformation and the COVID-19 pandemic, have a measurable but somewhat lesser influence
on housing decisions. This pattern suggests that urban environments and built characteristics
are dominant in shaping how people choose their residences.

Pricing Strategies
Overview of pricing strategies in the real estate market

Listing price strategies significantly impact the probability of selling a house, especially
in the first 30 days (Bich et al., 2020). Information transparency plays a crucial role in price
setting, with spatial autocorrelation increasing after policy changes to enhance transparency
(Wei et al., 2020). Advanced techniques like machine learning can improve hedonic pricing
models by incorporating new data sources (Potrawa & Tetereva, 2022). Optimal pricing
strategies consider factors such as holding costs, offer acceptance thresholds, and market
valuation (Khmelnitsky & Singer, 2023). Consumer behavior and market structure influence
the choice between fixed pricing, strategic high pricing, and high-low pricing (Wu et al., 2022).
The sharing economy introduces unique pricing challenges (Yang & Xia, 2021). Understanding
different types of price bubbles is essential for market analysis. These studies collectively
provide insights into the complex dynamics of real estate pricing strategies.

Traditional pricing models vs. innovative pricing approaches

Traditional pricing models based on costs, customer value, and competition remain
prevalent (Mattos et al., 2021), but innovative approaches are gaining traction. Dynamic
pricing strategies are increasingly adopted, especially by large hotel chains (Ampountolas et
al., 2021). In agriculture, segmented pricing and peak-load pricing show promise, influenced
by factors like market focus and seasonality (Naruetharadhol et al., 2022). The airline industry
demonstrates success with strategies such as decommoditizing, market segmentation, and
offering ancillary services (Kohli & Habibi, 2023). Value-based pricing models are emerging
to complement QALYs in pharmaceutical pricing. Marketing innovation, driven by
digitization, is expanding to include new distribution channels, branding strategies, and pricing
mechanisms (Ampountolas et al., 2021). In hospitality and tourism, pricing research is
evolving, with growing interest in sharing economy accommodations and the interplay between
pricing and e-WOM (Ampountolas et al., 2021).

METHOD

This review follows a critical review design, which involves the evaluation and
synthesis of existing research related to housing preferences, pricing strategies, and the Jakarta
housing market. The primary objective is to assess the methodologies, findings, and
implications of various studies in these areas, identifying gaps and opportunities for future
research. A critical approach is necessary to evaluate the strengths and weaknesses of current
research and to understand how different factors influence housing decisions and market
dynamics.

The selection of sources for this review was based on a rigorous process that prioritized
peer-reviewed papers, industry reports, and other academic publications relevant to housing
preferences, pricing strategies, and the housing market in Jakarta. Sources were carefully
chosen for their academic credibility, ensuring that they met high standards of research quality.
The review specifically focused on studies that provided insights into the housing market in
Jakarta, examining various socio-economic and geographical factors that influence housing
prices, consumer behavior, and market segmentation.
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Studies included in this review were required to discuss housing preferences, pricing
strategies, and the housing market in Jakarta. The research aimed to identify key themes and
patterns in the existing literature, such as the role of income, culture, and infrastructure in
shaping housing decisions. Data analysis involved categorizing these key themes and
evaluating their relevance and impact on Jakarta's housing market. The analysis focused on
identifying relationships between these themes and how they influence pricing strategies,
housing demand, and residential satisfaction. This systematic approach enabled a
comprehensive understanding of the current state of housing research in Jakarta and
highlighted areas for further investigation.

RESULTS AND DISCUSSION
Linking Housing Preferences and Pricing
How market preferences shape the demand curve in Jakarta's housing market

Recent studies on Jakarta's housing market reveal shifting preferences and challenges.
Housing affordability remains a key concern, with adaptations and mobility strategies
employed to cope with deficits (Adianto et al., 2023). The COVID-19 pandemic has influenced
preferences, with increased demand for landed houses over high-rise buildings (Gamal et al.,
2023). Income levels significantly affect willingness to pay for apartments, with higher-income
earners preferring proximity to toll roads (Andani et al., 2020; Tehupeiory et al., 2023). Young
adults face homeownership barriers due to unaffordability and insufficient income (Abidoye et
al., 2021). Housing preferences are shaped by functional factors rather than status
considerations. Transit-oriented development (TOD) is seen as a solution to urban challenges,
with citizen preferences playing a crucial role in its success (Hasibuan & Permana, 2022).
Sustainable approaches and multicriteria methodologies are being employed to analyze
housing demand and inform urban policies.

Impact of consumer choice on the pricing strategies of developers

Consumer preferences significantly impact pricing strategies and decision-making of
developers across various industries. Studies show that consumer preferences for sustainability,
traceability, and brand reputation influence pricing and strategic decisions in supply chains
(Bera & Giri, 2024). In the construction sector, consumer preferences affect developers'
choices between prefabricated and conventional buildings (Y. Han et al., 2022). Strategic
consumer behavior also plays a crucial role in determining optimal pricing strategies, with
high-low pricing being effective only when markdown discounts are small (Wu et al., 2022).

Table 4. Jakarta Housing Market and Consumer Preferences
Aspect Findings
Housing Affordability Housing affordability remains a key issue, leading to adaptations and
mobility strategies (Adianto et al., 2023).

Impact of COVID-19 Increased preference for landed houses over high-rise buildings due to
pandemic impact (Gamal et al., 2023).

Income Levels & Higher-income individuals prefer proximity to toll roads and are more

Preferences willing to pay for apartments (Andani et al., 2020; Tehupeiory et al.,
2023).

Young Adults & Young adults struggle with homeownership due to affordability and

Homeownership income constraints (Abidoye et al., 2021).

Transit-Oriented TOD is a proposed solution to urban challenges, with citizen

Development (TOD) preferences playing a key role (Hasibuan & Permana, 2022).
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Sustainability & Urban Sustainable approaches and multicriteria methodologies are used to
Policies analyze demand and inform policies.

Consumer Preferences & Consumer preferences for sustainability, traceability, and brand

Pricing reputation shape pricing strategies (Bera & Giri, 2024).
Strategic Consumer Consumers respond more strongly to price increases, and perceived
Behavior unfairness affects purchase intent (Kalyanaram et al., 2022).

Research indicates that consumers react more strongly to price increases than decreases,
and perceived price unfairness negatively impacts purchase intentions (Kalyanaram et al.,
2022). Additionally, consumer innovators tend to price their products lower than firms. The
coexistence of consumer strategic behavior and reference price effects can have non-monotonic
impacts on sellers' profits.

The table as presented in Table 4 highlights key insights into Jakarta's housing market
and the broader impact of consumer choices on pricing strategies. In Jakarta, affordability
remains a pressing concern, with mobility strategies helping residents cope with financial
limitations. The COVID-19 pandemic has shifted housing preferences, increasing demand for
landed houses over high-rise apartments, while higher-income earners prioritize toll road
accessibility. Young adults face significant homeownership barriers due to financial
constraints, and transit-oriented development (TOD) is seen as a potential urban solution.
Meanwhile, consumer preferences also shape pricing strategies in various industries, including
real estate and construction. Factors like sustainability, brand reputation, and strategic behavior
influence pricing decisions, with consumers reacting more strongly to price increases than
decreases. The interplay between consumer demand and pricing strategies underscores the
importance of understanding market preferences to inform urban planning and business
decisions.

Strategic Approaches to Pricing in Jakarta
Cost-based pricing, value-based pricing, and market-based pricing strategies

Value-based pricing (VBP) is considered one of the most profitable pricing strategies,
alongside cost-based and market-based approaches (Mattos et al., 2021). However, its
implementation remains low due to various obstacles (Steinbrenner & Turc¢inkova, 2021). The
VBP Determination Matrix, based on brand advantage and delivered product benefits, can help
companies assess VBP suitability. VBP implementation challenges vary across industries, with
technology facing the lowest barriers and pharmaceuticals the highest. Successful VBP
requires developing capabilities for value discovery through customer dialogue (Raja et al.,
2020). In digital platforms, machine learning can aid in predicting cross-platform pricing. VBP,
along with market orientation and innovation strategies, can positively impact market
performance. Even in crisis situations like the COVID-19 pandemic, VBP remains important
for balancing access and incentives.
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Comparison of Pricing Strategies Based on Profitability

Profitability (Scale 1-10)

0 Value-based Pricing (VBP) Cost-based Pricing Market-based Pricing
Pricing Strategy

Figure 4. Comparison of Pricing Strategies Based on Profitability.

The bar chart as presented in Figure 4 compares the profitability of three pricing
strategies: value-based pricing (VBP), cost-based pricing, and market-based pricing. VBP is
shown to be the most profitable strategy, scoring the highest in terms of potential return on
investment. However, its lower implementation rates are likely due to challenges in its
application across different industries. Market-based pricing follows closely, with profitability
slightly lower than VBP. Cost-based pricing, while commonly used, ranks the lowest in
profitability, reflecting its more rigid nature and reliance on production costs rather than market
dynamics or customer perceived value. The chart underscores the importance of selecting the
right pricing strategy to maximize profitability and market performance.

Effectiveness of differentiated pricing in addressing diverse housing preferences

Research on housing preferences and pricing reveals diverse factors influencing
residential choices and market dynamics. Studies show that housing prices are affected by
dwelling characteristics, location, and neighborhood attributes (Kalyanaram et al., 2022).
Consumer preferences vary based on factors such as age, income, and cultural background
(Tehupeiory et al., 2023). Differentiated pricing strategies, including green housing subsidies,
can address diverse preferences and promote sustainable development. (Andani et al., 2020).
Housing submarkets within cities exhibit distinct price dynamics and diffusion patterns.
Preferences for similar neighbors and status influence housing prices and residential
satisfaction. Ownership and renting preferences differ in factors such as public transport
accessibility and housing type. These findings highlight the importance of considering
heterogeneous preferences and market segments in housing policy and urban planning (Avogo
et al., 2022).
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Key Findings from Research on Housing Preferences and Pricing

Ownership vs Renting Preferences

Neighbor & Status Influence |

Housing Submarkets |

Pricing Strategies |-

Consumer Preferences

Housing Price Influences |

0 20 40 60 80 100
Key Findings Length (Arbitrary Measure)

Figure S. Key Findings from Research on Housing Preferences and Pricing.

The bar chart as shown in Figure 5 visually compares the relative length of key findings
across various research topics related to housing preferences and pricing. Each bar represents
the length of the text summarizing the key finding for each topic, with longer bars indicating
more extensive descriptions of the research. The chart shows that topics like "Housing Price
Influences" and "Consumer Preferences" have more detailed findings, reflecting the complex
factors involved in pricing dynamics and consumer behavior. In contrast, "Housing
Submarkets" and "Neighbor & Status Influence" have shorter key findings, suggesting these
aspects are more succinctly discussed in the research. Overall, the chart highlights the varying
levels of complexity and detail across different areas of housing market studies.

Role of location, amenities and infrastructure in pricing decisions

The role of location, amenities, and infrastructure in pricing decisions is significant
across various urban contexts. Studies have shown that accessibility to amenities and
infrastructure substantially impacts land and housing values (Zangger, 2023). Factors such as
proximity to transport infrastructure, green areas, and local amenities are key determinants of
housing prices. The effects of these factors can vary spatially and temporally, with localized
amenities playing a dominant role in shaping polarized urban spatial structures. Transportation
infrastructure, in particular, influences firms' location decisions, especially in finance,
insurance, and real estate sectors (Ardhianie et al., 2022). Advanced analytical methods,
including machine learning algorithms, have revealed non-linear relationships between various
amenities and property prices, emphasizing the importance of amenity diversity in urban
environments. (Andani et al., 2020; Bao, 2024). These findings highlight the complex interplay
between urban features and pricing dynamics.
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Figure 6. Impact of Location, Amenities, and Infrastructure on Housing Prices.

The radar chart as shown in Figure 6 visualizes the impact of various urban factors on
housing prices, highlighting the significance of location, amenities, and infrastructure. The
chart shows that accessibility to amenities and transportation infrastructure have the highest
impact, with scores of 9, indicating their crucial role in determining housing prices. Proximity
to local amenities and green areas also influences pricing, though to a slightly lesser extent,
reflecting the importance of these factors in shaping residential preferences. Amenity diversity,
while still significant, ranks lower in impact, suggesting that the variety and range of available
amenities are important but not as central as direct access to transport and essential services.
Overall, the chart emphasizes the complex interplay between urban features, with a strong
focus on transport infrastructure and local amenities in influencing housing market dynamics.

Identifying gaps in the current market: mismatch between developer offerings and
consumer expectations

Research reveals significant gaps between consumer expectations and market offerings
across various sectors. In housing, there's a mismatch between investor-driven supply of small
apartments and consumer demand for larger units in suburban areas (Cook et al., 2023). Food
safety perceptions often fall short of consumer expectations, necessitating improvements.
Wearable technology developers and consumers differ on prioritized features (Marzouk et al.,
2024) while building-integrated nature-based solutions face divergent preferences between
suppliers and consumers. Off-premise restaurant services, including robot delivery, show
discrepancies between expected and actual performance. Modern marketplaces, despite
offering conveniences, contribute to health deficits due to evolutionary mismatches (Chang &
Durante, 2022). Al developers struggle with communication gaps when explaining concepts to
non-expert stakeholders (Piorkowski et al., 2021). In fashion retail, AR apps generally meet
consumer expectations but have room for improvement in features and user experience.

Table S. Gaps Between Consumer Expectations and Developer Offerings Across Various Sectors.
Sector Mismatch/Gap Description

Housing Mismatch between investor-driven supply of small apartments and
consumer demand for larger units in suburbs

Food Safety Food safety perceptions fall short of consumer expectations,
requiring improvements

Wearable Technology Differing priorities between developers and consumers regarding
key features
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Building-Integrated Divergent preferences between suppliers and consumers on nature-
Nature-Based Solutions  based solutions

Off-Premise Restaurant Discrepancies between expected and actual performance, including

Services robot delivery

Modern Marketplaces Marketplaces contribute to health deficits due to evolutionary
mismatches

Al Development Communication gaps between Al developers and non-expert
stakeholders

Fashion Retail (AR AR apps generally meet expectations but have room for
Apps) improvement in features and user experience

The table as presented in Table 5 outlines various sectors where there are notable gaps
between consumer expectations and the offerings provided by developers or suppliers. In the
housing sector, a clear mismatch is observed, with developers focusing on smaller apartments,
while consumers, especially in suburban areas, prefer larger units (Cook et al., 2023). In the
food safety domain, consumer perceptions often fall short of their expectations, signaling a
need for improvements in food safety standards. The wearable technology sector reveals
differing priorities between developers and consumers, particularly regarding the features that
are most valued by each group (Marzouk et al., 2024). Similarly, in building-integrated nature-
based solutions, there is a divergence between supplier and consumer preferences, indicating
that solutions might not be fully aligned with what consumers desire in terms of sustainability
and functionality. The off-premise restaurant services, including the use of robot delivery, also
show discrepancies between what consumers expect and the actual performance, suggesting
that technological advancements are not yet fully meeting consumer needs. In modern
marketplaces, while convenience is offered, there are concerns about health deficits, which
arise from evolutionary mismatches in consumer behavior and marketplace offerings (Chang
& Durante, 2022). Al development faces communication challenges, with developers
struggling to effectively convey technical concepts to non-expert stakeholders (Piorkowski et
al., 2021). Finally, in fashion retail, AR apps generally meet consumer expectations but still
have potential for improvement in terms of features and user experience. Overall, the table
reveals significant opportunities across multiple sectors for developers and suppliers to refine
their offerings to better match the evolving needs and expectations of consumers.

CONCLUSION

The analysis of Jakarta's housing market reveals a dynamic interplay between consumer
preferences and pricing strategies. Housing affordability remains a persistent challenge,
especially for young adults facing income constraints. The increasing demand for landed
houses post-pandemic and the preference for transit-oriented developments underscore the
importance of accessibility and functionality over status considerations. Developers must take
these evolving preferences into account, integrating sustainable and multicriteria
methodologies to align housing supply with consumer needs and urban policies effectively.

Consumer choices significantly influence pricing strategies, requiring developers to
adopt flexible approaches that accommodate diverse market segments. Value-based pricing,
while recognized as a profitable strategy, faces implementation barriers, necessitating
improved capabilities in customer engagement and market orientation. Differentiated pricing
strategies, such as green housing subsidies, can address varying consumer preferences and
contribute to sustainable urban development. Additionally, the influence of location, amenities,
and infrastructure on housing prices highlights the need for strategic planning to optimize
pricing decisions and enhance market competitiveness.
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Addressing the mismatch between market offerings and consumer expectations is
crucial for housing policy and urban development. Research indicates a gap between investor-
driven housing supply and consumer demand for larger, suburban homes. Effective pricing
strategies should incorporate consumer segmentation insights and leverage dynamic pricing
models to enhance affordability and accessibility. Policymakers and urban planners must
collaborate with developers to ensure inclusive housing policies that consider sustainability,
technological advancements, and equitable urban growth. By bridging these gaps, Jakarta’s
housing market can better meet the needs of its diverse population while fostering long-term
economic resilience.

REFERENCE

Abidoye, R. B., Puspitasari, G., Sunindijo, R., & Adabre, M. (2021). Young adults and
homeownership in Jakarta, Indonesia. International Journal of Housing Markets and
Analysis, 14(2), 333-350. https://doi.org/10.1108/IJHMA-03-2020-0030

Adianto, J., Gabe, R. T., Kurniawati, R., & Armenda, S. (2023). From Shelters for Numbers
to Shelters for Welfare: Rectifying the Social Housing Provision Programme in Jakarta.
Housing Policy Debate, 33(3), 662-680.
https://doi.org/10.1080/10511482.2021.1981423

Ampountolas, A., Shaw, G., & James, S. (2021). Examining the relationships between market
indicators and hotel pricing approaches. Tourism Economics, 27(8), 1591-1614.
https://doi.org/10.1177/1354816620925225

Andani, I. G. A., La Paix Puello, L., & Geurs, K. (2020). Exploring the role of toll road
construction on residential location choice in the Jakarta — Bandung region. Case Studies
on Transport Policy, 8(2), 599-611. https://doi.org/10.1016/j.cstp.2020.02.001

Ardhianie, N., Daniel, D., Purwanto, P., & Kismartini, K. (2022). Jakarta water supply
provision strategy based on supply and demand analysis. H2Open Journal, 5(2), 221—
233. https://doi.org/10.2166/h20j.2022.076

Arsyad, S., & Zainil, Y. (2023). Research gap strategies in article introductions of different
rank applied linguistics journals. Studies in English Language and Education, 10(1),
216-234. https://doi.org/10.24815/siele.v10i1.25302

Avogo, F. A., Appau, W. M., & Attakora-Amaniampong, E. (2022). The effects of word-of-
mouth and online review marketing strategies on students’ satisfaction with their
housing selection during COVID-19 season. Facilities, 40(5/6), 394-411.
https://doi.org/10.1108/F-09-2021-0085

Bao, H. X. H. (2024). Between Carrots And Sticks, From Intentions To Actions: Behavioural
Interventions For Housing Decisions. Housing, Theory and Society, 41(3), 292-317.
https://doi.org/10.1080/14036096.2023.2267060

Bera, S., & Giri, B. C. (2024). Impact of consumer preferences on pricing and strategic
decisions in a triopoly with heterogeneous smart sustainable supply chains. Expert
Systems with Applications, 247, 123348. https://doi.org/10.1016/j.eswa.2024.123348

Bich, H. N. T., Trong, H. N., & Thanh, H. T. (2020). The Role of Listing Price Strategies on
the Probability of Selling a House: Evidence from Vietnam. Real Estate Management
and Valuation, 28(2), 63-75. https://doi.org/10.1515/remav-2020-0016

Chalupa, S., & Petricek, M. (2024). Understanding customer’s online booking intentions using
hotel big data analysis. Journal of Vacation Marketing, 30(1), 110-122.
https://doi.org/10.1177/13567667221122107

Chen, Y., Dang, Y., & Dong, G. (2020). An investigation of migrants’ residential satisfaction
in Beijing. Urban Studies, 57(3), 563—582. https://doi.org/10.1177/0042098019836918

Cook, N., Herath, S., & Kerr, S.-M. (2023). Suburban densification: unpacking the
misalignment between resident demand and investor-driven supply of multi-unit

1719 |Page


https://dinastipub.org/DIJEFA

https://dinastipub.org/DIJEFA Vol. 6, No. 2, 2025

housing in  Sydney, Australia.  Australian  Planner,  59(1), 26-38.
https://doi.org/10.1080/07293682.2023.2197604

Dhewantara, P. W., Puspita, T., Marina, R., Lasut, D., Riandi, M. U., Wahono, T., Ridwan,
W., & Ruliansyah, A. (2022). Geo-clusters and socio-demographic profiles at village-
level associated with COVID-19 incidence in the metropolitan city of Jakarta: An
ecological  study. Transboundary  and  Emerging  Diseases, 69(4).
https://doi.org/10.1111/tbed.14313

Emekci, S., Abbas, A., Pehlivanoglu, B. A., Savur, D., & Tag, G. (2024). Catalysts of choice:
Unraveling the dynamics of housing preferences across diverse societal
contexts — Evidence  from literature. Journal of  Engineering  Research.
https://doi.org/10.1016/j.jer.2024.06.023

Gamal, A., Rohmah, L., & Muhyi, M. M. (2023). Housing preference shifting during COVID-
19 pandemic in Indonesia. Journal of Urban Management, 12(3), 268-283.
https://doi.org/10.1016/j.jum.2023.05.002

Gao, H., Mittal, V., & Zhang, Y. (2020). The Differential Effect of Local-Global Identity
Among Males and Females: The Case of Price Sensitivity. Journal of Marketing
Research, 57(1), 173—-191. https://doi.org/10.1177/0022243719889028

Glumac, B., & Islam, N. (2020). Housing preferences for adaptive re-use of office and
industrial buildings: Demand side. Sustainable Cities and Society, 62, 102379.
https://doi.org/10.1016/j.s¢s.2020.102379

Habib, M. H., Hasibuan, H. S., & Kurniawan, K. R. (2023). Cultural Space as Sustainability
Indicator for Development Planning (Case Study in Jakarta Coastal Area).
Sustainability, 15(17), 13125. https://doi.org/10.3390/su151713125

Han, W., & Bai, B. (2022). Pricing research in hospitality and tourism and marketing literature:
a systematic review and research agenda. International Journal of Contemporary
Hospitality Management, 34(5), 1717-1738. https://doi.org/10.1108/IJCHM-08-2021-
0963

Han, Y., Xu, X., Zhao, Y., Wang, X., Chen, Z., & Liu, J. (2022). Impact of Consumer
Preference on The Decision-Making of Prefabricated Building Developers. Journal of
Civil Engineering and Management, 28(3), 166—-176.
https://doi.org/10.3846/jcem.2022.15777

Hasibuan, H. S., & Permana, C. T. (2022). Socio-cultural characteristics of people and the
shape of transit-oriented development (TOD) in Indonesia: A mobility culture
perspective. Journal of Transport and Land Use, 15(1).
https://doi.org/10.5198/jtlu.2022.1997

Henriksen, M. (2020). Variational Free Energy and Economics Optimizing With Biases and
Bounded Rationality. Frontiers in Psychology, 11.
https://doi.org/10.3389/fpsyg.2020.549187

Huang, Y., Lieske, S. N., Wang, S., & Liu, Y. (2023). How does heterogeneity in dwelling
type preferences relate to housing and built environment characteristics? International
Journal of Digital Earth, 16(1), 93-112.
https://doi.org/10.1080/17538947.2022.2163713

Jackson, A., & Archer, C. D. (2022). Factors influencing Jamaican householders’ housing
choice. International Journal of Housing Markets and Analysis, 15(5), 1053—1071.
https://doi.org/10.1108/IJHMA-05-2021-0059

Jancz, A., & Trojanek, R. (2020). Housing Preferences of Seniors and Pre-Senior Citizens in
Poland—A Case Study. Sustainability, 12(11), 4599.
https://doi.org/10.3390/sul2114599

Jun, H. J., Kim, J. H., Rhee, D. Y., & Chang, S. W. (2020). “SeoulHouse2Vec”: An
Embedding-Based Collaborative Filtering Housing Recommender System for

1720 |Page


https://dinastipub.org/DIJEFA

https://dinastipub.org/DIJEFA Vol. 6, No. 2, 2025

Analyzing Housing Preference. Sustainability, 12(17), 6964.
https://doi.org/10.3390/su12176964

Jung, C., Al Qassimi, N., Abdelaziz Mahmoud, N. S., & Lee, S. Y. (2022). Analyzing the
Housing Consumer Preferences via Analytic Hierarchy Process (AHP) in Dubai, United
Arab Emirates. Behavioral Sciences, 12(9), 327. https://doi.org/10.3390/bs12090327

Kalyanaram, G., Saini, G. K., Mony, S., & Jayasankaran, N. (2022). Behavioral response to
online pricing: empirical and managerial insights. Journal of Indian Business Research,
14(2), 167-185. https://doi.org/10.1108/JIBR-07-2021-0281

Kang, S. J., & Seo, W. (2022). Do People Determine Their Subjective Socioeconomic Status
Based on the Housing Type and Residential Neighborhood? Empirical Evidence from
Seoul. Land, 11(11), 2036. https://doi.org/10.3390/land11112036

Keunen, E. (2020). Finding a place to live in the city: analyzing residential choice in Kampala.
Housing and Society, 47(3), 215-243. https://doi.org/10.1080/08882746.2020.1776063

Khmelnitsky, E., & Singer, G. (2023). Optimal Real Estate Pricing and Offer Acceptance
Strategy. IEEE Access, 11, 58644-58653.
https://doi.org/10.1109/ACCESS.2023.3284549

Kohli, C. S., & Habibi, M. R. (2023). The mysterious world of airline pricing: innovative
practices and strategies for profit. Journal of Business Strategy, 44(3), 153—160.
https://doi.org/10.1108/JBS-12-2020-0270

Kurniawan, K. R., Silver, C., Widyarta, M. N., & Nuraeny, E. (2021). Pulo Mas: Jakarta’s
failed housing experiment for the masses. Planning Perspectives, 36(2), 285-308.
https://doi.org/10.1080/02665433.2020.1746192

Kusumawardani, A. D. W., & Yudhistira, M. H. (2024). The effect of the road rationing policy
on housing prices: evidence from the odd-even policy in Jakarta. International Journal
of Housing Markets and Analysis. https://doi.org/10.1108/IJHMA-12-2023-0175

Li, C.-L. (2020). Quality of life: The perspective of urban park recreation in three Asian cities.
Journal of Outdoor Recreation and Tourism, 29, 100260.
https://doi.org/10.1016/j.jort.2019.100260

Li, S., Jiang, Y., Ke, S., Nie, K., & Wu, C. (2021). Understanding the Effects of Influential
Factors on Housing Prices by Combining Extreme Gradient Boosting and a Hedonic
Price Model (XGBoost-HPM). Land, 10(5), 533. https://doi.org/10.3390/1and10050533

Marzouk, M. A., Salheen, M. A., & Fischer, L. K. (2024). Perceptions of building-integrated
nature-based solutions by suppliers versus consumers in Egypt. Scientific Reports, 14(1),
26163. https://doi.org/10.1038/s41598-024-76014-8

Mattos, A. L., Oyadomari, J. C. T., & Zatta, F. N. (2021). Pricing Research: State of the Art
and Future Opportunities. Sage Open, 11(3).
https://doi.org/10.1177/21582440211032168

Mulliner, E., Riley, M., & Maliene, V. (2020). Older People’s Preferences for Housing and
Environment Characteristics. Sustainability, 12(14), 5723.
https://doi.org/10.3390/su12145723

Naruetharadhol, P., Ketkaew, C., & Srisathan, W. A. (2022). Innovative price-setting
approaches to high-value products: A pricing method for agribusiness farmers. Heliyon,
8(9), €10726. https://doi.org/10.1016/j.heliyon.2022.e10726

Opit, S., Witten, K., & Kearns, R. (2020). Housing pathways, aspirations and preferences of
young adults within increasing urban density. Housing Studies, 35(1), 123-142.
https://doi.org/10.1080/02673037.2019.1584662

Pagani, A., & Binder, C. R. (2023). A systems perspective for residential preferences and
dwellings: housing functions and their role in Swiss residential mobility. Housing
Studies, 38(4), 682—706. https://doi.org/10.1080/02673037.2021.1900793

1721 |Page


https://dinastipub.org/DIJEFA

https://dinastipub.org/DIJEFA Vol. 6, No. 2, 2025

Piorkowski, D., Park, S., Wang, A. Y., Wang, D., Muller, M., & Portnoy, F. (2021). How Al
Developers Overcome Communication Challenges in a Multidisciplinary Team.
Proceedings of the ACM on Human-Computer Interaction, 5(CSCW1), 1-25.
https://doi.org/10.1145/3449205

Poku-Boansi, M., Tetteh, N., & Adarkwa, K. K. (2023). Preferences for rental housing in urban
Ghana: A discrete choice experiment. Habitat International, 138, 102853.
https://doi.org/10.1016/j.habitatint.2023.102853

Potrawa, T., & Tetereva, A. (2022). How much is the view from the window worth? Machine
learning-driven hedonic pricing model of the real estate market. Journal of Business
Research, 144, 50—65. https://doi.org/10.1016/j.jbusres.2022.01.027

Rachman, F., Huang, J., Xue, X., & Marfai, M. A. (2024). Insights from 30 Years of Land
Use/Land Cover Transitions in Jakarta, Indonesia, via Intensity Analysis. Land, 13(4),
545. https://doi.org/10.3390/land 13040545

Rahadi, R. A., Wiryono, S. K., Nainggolan, Y. A., Afgani, K. F., Yaman, R., Azmi, A. S. M.,
Ismail, F. Z., Saputra, J., Rahmawati, D., & Moulynia, A. (2022). Determining the
factors influencing residential property price: A comparative study between Indonesia
and Malaysia. Decision Science Letters, 11(4), 485-496.
https://doi.org/10.5267/j.ds1.2022.6.002

Rahmawati, D., & Rukmana, D. (2022). The financialization of housing in Indonesia: Actors
and their roles in the transformation of housing production. Cities, 131, 103918.
https://doi.org/10.1016/j.cities.2022.103918

Raja, J. Z., Frandsen, T., Kowalkowski, C., & Jarmatz, M. (2020). Learning to discover value:
Value-based pricing and selling capabilities for services and solutions. Journal of
Business Research, 114, 142—159. https://doi.org/10.1016/j.jbusres.2020.03.026

Rolfe, S., Garnham, L., Godwin, J., Anderson, 1., Seaman, P., & Donaldson, C. (2020).
Housing as a social determinant of health and wellbeing: developing an empirically-
informed realist theoretical framework. BMC Public Health, 20(1), 1138.
https://doi.org/10.1186/s12889-020-09224-0

Steinbrenner, F., & Tur¢inkova, J. (2021). The Value-Based Pricing Determination Matrix for
Pricing Method Selection. Central European Business Review, 10(4), 99-123.
https://doi.org/10.18267/j.cebr.267

Surendra, H., Salama, N., Lestari, K. D., Adrian, V., Widyastuti, W., Oktavia, D., Lina, R. N,
Djaafara, B. A., Fadilah, 1., Sagara, R., Ekawati, L. L., Nurhasim, A., Ahmad, R. A.,
Kekalih, A., Syam, A. F., Shankar, A. H., Thwaites, G., Baird, J. K., Hamers, R. L., &
Elyazar, I. R. F. (2022). Pandemic inequity in a megacity: a multilevel analysis of
individual, community and healthcare vulnerability risks for COVID-19 mortality in
Jakarta, Indonesia. BMJ Global Health, 7(6), €008329. https://doi.org/10.1136/bmjgh-
2021-008329

Suryawan, I. W. K., Mulyana, R., Yenis Septiariva, ., Prayogo, W., Suhardono, S., Sari, M.
M., & Ulhasanah, N. (2024). Smart urbanism, citizen-centric approaches and integrated
environmental services in transit-oriented development in Jakarta, Indonesia. Research
in Globalization, 8, 100181. https://doi.org/10.1016/j.resglo.2023.100181

Tan, C. (2022). A study of boundedly rational behaviour in housing choice: evidence from
Malaysia. International Journal of Housing Markets and Analysis, 15(5), 1259-1274.
https://doi.org/10.1108/IJHMA-08-2021-0094

Tavor, T., Gonen, L. D., & Spiegel, U. (2023). Customer Segmentation as a Revenue
Generator for Profit Purposes. Mathematics, 11(21), 4425.
https://doi.org/10.3390/math 11214425

Tayefi Nasrabadi, M., Larimian, T., Timmis, A., & Yigitcanlar, T. (2024). Mapping four
decades of housing inequality research: Trends, insights, knowledge gaps, and research

1722 |Page


https://dinastipub.org/DIJEFA

https://dinastipub.org/DIJEFA Vol. 6, No. 2, 2025

directions. Sustainable Cities and Society, 113, 105693.
https://doi.org/10.1016/j.scs.2024.105693

Tehupeiory, A., Mulyana, R., Sianipar, I. M. J., Suryawan, I. W. K., Septiariva, . Y., &
Prayogo, W. (2023). The environmental challenges of urban living: Why willingness to
pay for apartments matters. Environmental  Challenges, 13, 100766.
https://doi.org/10.1016/j.envc.2023.100766

Tomal, M., & Brzezicka, J. (2024). Behavioural Approach in Housing Market Studies: Past,
Present,  Future. = Housing, @ Theory  and  Society, 41(3), 261-270.
https://doi.org/10.1080/14036096.2024.2341853

Wei, Z., Liu, Y., He, S., & Mo, H. (2020). Housing differentiation in transitional urban China.
Cities, 96, 102469. https://doi.org/10.1016/j.cities.2019.102469

Wu, M., Ran, Y., & Zhu, S. X. (2022). Optimal pricing strategy: How to sell to strategic
consumers? International Journal of Production Economics, 244, 108367.
https://doi.org/10.1016/j.1jpe.2021.108367

Yang, M., & Xia, E. (2021). A Systematic Literature Review on Pricing Strategies in the
Sharing Economy. Sustainability, 13(17), 9762. https://doi.org/10.3390/sul3179762

Yilmaz, i. C. (2020). A Statistical Evaluation of Housing Preference in Istanbul Urban
Transformation. Journal of Sustainable Construction Materials and Technologies, 5(2),
467-474. https://doi.org/10.29187/jscmt.2020.50

Zakianis, Adzania, F. H., Fauzia, S., Aryati, G. P., & Mahkota, R. (2021). Sociodemographic
and environmental health risk factor of COVID-19 in Jakarta, Indonesia: An ecological
study. One Health, 13, 100303. https://doi.org/10.1016/j.onehlt.2021.100303

Zangger, C. (2023). The contexts of residential preferences. An experimental examination of
contextual influences in housing decisions. Housing Studies, 38(10), 1973—1997.
https://doi.org/10.1080/02673037.2021.2014413

1723 |Page


https://dinastipub.org/DIJEFA

