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Abstract: This study examines the impact of digital literacy campaigns and computerized 

accounting databases on the financial reporting practices of micro-enterprises in Indonesia. 

Micro-enterprises, which play a vital role in the Indonesian economy, often struggle with 

financial management due to limited knowledge and resources. To address these challenges, 

digital literacy campaigns were implemented to educate micro-enterprise owners on the 

benefits and usage of digital financial reporting tools. The primary objective of this research 

was to enhance financial literacy among these business owners and facilitate the adoption of 

computerized accounting systems, which are expected to improve the accuracy and efficiency 

of financial reporting. The study involved 50 micro-enterprises from various sectors, including 

food and beverage, fashion, and crafts. Data were collected using structured questionnaires and 

direct observations. The research aimed to assess how digital literacy campaigns could improve 

financial reporting practices, thereby supporting better financial decision-making and business 

sustainability. The digital literacy campaigns provided training on financial literacy, the 

importance of financial reports, and tips on obtaining funding using reliable financial reports. 

Additionally, computerized accounting templates were introduced to automate accounting 

processes, reduce errors, and save time, allowing business owners to focus on strategic aspects 

of their businesses. The findings of this research are expected to offer valuable insights and 

recommendations for policymakers, educators, and business owners. By highlighting the 

benefits of digital financial literacy and the importance of adopting digital tools, this study aims 

to drive the implementation of best practices among micro-enterprises. Ultimately, the research 

seeks to contribute to the growth and sustainability of micro-enterprises, thereby enhancing 

their role in the national economy. 
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INTRODUCTION 

Research Backgound 

The economic landscape of Indonesia, as a developing country in Southeast Asia, is 

marked by its continuous efforts to improve and compete with developed nations. The 

government’s focus is on fostering economic growth to enhance the welfare of its citizens. 

However, the country still grapples with macroeconomic challenges such as public welfare and 

unemployment, along with secondary issues like increasing trade balance surplus, national 

income, and tax revenue. 

Micro enterprises, defined by the Ministry of Cooperatives and Small and Medium 

Enterprises, play a crucial role in the Indonesian economy. As of 2021, there were 63,955,369 

micro enterprises across various sectors including fashion, food and beverage, and crafts. These 

businesses, despite their significant contribution to employment and economic activity, often 

struggle with financial management due to limited knowledge and resources. 

Financial reporting is a critical component for the growth and sustainability of micro 

enterprises. Accurate and comprehensive financial reports enable businesses to make informed 

decisions, manage resources effectively, and comply with regulatory requirements. However, 

many micro enterprise owners lack the necessary financial literacy to prepare and use these 

reports effectively, leading to poor financial management and hindered growth potential. In 

recent years, digital literacy campaigns have emerged as a promising solution to bridge this 

knowledge gap. These campaigns aim to educate micro enterprise owners on the benefits and 

usage of digital financial reporting tools. By leveraging technology, these campaigns help 

businesses automate their accounting processes, reduce errors, and save time, allowing owners 

to focus on strategic aspects of their business. 

The implementation of computerized accounting databases is another significant 

development in this area. These databases facilitate accurate and efficient data entry and 

processing, helping to detect anomalies and prevent errors. By providing user-friendly 

templates and software, computerized accounting systems make financial reporting accessible 

even to those with limited accounting knowledge. The primary objective of this research is to 

analyze the impact of digital literacy campaigns on financial reporting practices among micro 

enterprises. Additionally, the study seeks to evaluate the role of computerized accounting 

databases in enhancing financial management within these businesses. By examining these 

factors, the research aims to provide insights into how digital tools can support the growth and 

sustainability of micro enterprises, ultimately contributing to the national economy. The 

findings of this study are expected to offer valuable recommendations for policymakers, 

educators, and business owners. By highlighting the benefits of digital financial reporting and 

the importance of financial literacy, this research aims to drive the adoption of best practices 

among micro enterprises. 

 

Supporting Theories 

Various theories support the importance of financial literacy and the use of technology 

in financial reporting. The Theory of Planned Behavior (Ajzen, 1991) suggests that individual 

behavior is driven by intentions, which are influenced by attitudes, subjective norms, and 

perceived behavioral control. Applying this theory, it can be argued that improving the attitudes 

and perceived control of micro enterprise owners towards financial reporting through education 

and digital tools can enhance their financial practices. Furthermore, the Technology 

Acceptance Model (Davis, 1989) posits that perceived usefulness and perceived ease of use 

determine the acceptance and usage of technology. This model underlines the importance of 

designing user-friendly accounting software that micro enterprise owners perceive as beneficial 

and easy to use. 
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Digital financial reporting tools have revolutionized the way businesses handle their 

accounting. According to Romney and Steinbart (2015), these tools not only improve the 

accuracy of financial data but also enhance the efficiency of financial reporting processes. 

Digital tools such as QuickBooks, Xero, and MYOB provide automated solutions for invoicing, 

payroll, and expense tracking, which are crucial for micro enterprises with limited manpower. 

Moreover, digital tools facilitate real-time financial monitoring and reporting, enabling 

business owners to make timely decisions based on up-to-date financial information. The 

integration of digital tools with mobile technology further allows micro enterprise owners to 

manage their finances on the go, offering greater flexibility and control. A case study by Lu et 

al. (2017) demonstrated that small businesses that adopted digital accounting tools experienced 

a significant reduction in administrative costs and an improvement in financial accuracy. This 

indicates the potential benefits of digital tools in enhancing the overall efficiency of micro 

enterprises. Despite the benefits, the adoption of digital financial reporting tools among micro 

enterprises faces several challenges. These include limited access to technology, resistance to 

change, and a lack of digital literacy. According to a study by Mulyani et al. (2019), many 

micro enterprise owners are hesitant to adopt new technologies due to perceived complexity 

and a fear of making mistakes. To address these challenges, it is essential to conduct 

comprehensive training programs that not only teach the technical aspects of digital tools but 

also emphasize their practical benefits. Successful case studies and testimonials from other 

micro enterprises can also help alleviate fears and encourage adoption. A study by Venkatesh 

and Bala (2008) suggests that hands-on training and continuous support are critical for 

overcoming resistance to new technology. 

Financial literacy is the ability to understand and effectively use various financial skills, 

including personal financial management, budgeting, and investing. For micro enterprises, 

financial literacy is crucial as it affects their ability to manage cash flow, secure funding, and 

achieve long-term sustainability. According to Lusardi and Mitchell (2014), financial literacy 

is a key determinant of financial behavior and decision-making. Financially literate business 

owners are more likely to engage in financial planning, keep accurate financial records, and 

make informed business decisions. This, in turn, leads to better financial outcomes and 

contributes to the overall stability and growth of the enterprise. Therefore, improving financial 

literacy among micro enterprise owners is essential for enhancing their financial management 

practices. 

Education and training play a vital role in enhancing financial literacy among micro 

enterprise owners. Various educational programs and workshops can help business owners 

understand financial concepts and apply them in their daily operations. According to 

Fernandes, Lynch, and Netemeyer (2014), financial education programs can significantly 

improve financial knowledge and behavior. Training programs should be tailored to the 

specific needs of micro enterprises, focusing on practical skills such as bookkeeping, financial 

reporting, and budgeting. These programs can be delivered through various channels, including 

in-person workshops, online courses, and mobile applications. By providing accessible and 

relevant financial education, we can empower micro enterprise owners to manage their finances 

more effectively. Numerous studies have shown that financial literacy has a positive impact on 

business performance. For example, a study by Bruhn and Zia (2013) found that financial 

literacy training improved the business practices and outcomes of micro entrepreneurs in 

Bosnia and Herzegovina. Similarly, Drexler, Fischer, and Schoar (2014) reported that financial 

literacy training led to better financial decision-making and increased profitability among small 

business owners in the Dominican Republic. Financial literacy enables business owners to 

make better financial decisions, such as securing appropriate financing, managing debt, and 

investing in growth opportunities. It also helps them understand and comply with financial 

https://dinastipub.org/DIJEFA


https://dinastipub.org/DIJEFA   Vol. 5, No. 3, July 2024 

1273 | P a g e  

regulations, reducing the risk of legal issues and penalties. By enhancing financial literacy, we 

can improve the overall performance and sustainability of micro enterprises. 

Technology has the potential to enhance financial literacy by providing innovative and 

accessible educational tools. Digital platforms and mobile applications can offer interactive 

learning experiences, personalized financial advice, and real-time financial management 

support. According to a study by Aker and Mbiti (2010), mobile technology has significantly 

improved financial inclusion and literacy in developing countries. By leveraging technology, 

we can reach a wider audience and provide continuous financial education and support. For 

example, mobile applications can offer tutorials on financial concepts, calculators for 

budgeting and forecasting, and reminders for important financial tasks. These tools can help 

micro enterprise owners develop their financial skills and manage their finances more 

effectively. 

Government and institutional support are crucial in promoting financial literacy and the 

adoption of digital financial reporting tools among micro enterprises. Policymakers can create 

favorable environments through legislation, funding, and partnerships with educational 

institutions and technology providers. According to Carpena et al. (2011), government 

interventions play a significant role in improving financial literacy and access to financial 

services in developing economies. By implementing supportive policies and providing 

resources, governments can facilitate the adoption of best practices in financial management 

among micro enterprises. Collaborations with financial institutions and non-governmental 

organizations can also enhance the reach and effectiveness of financial literacy programs. 

Financial inclusion refers to the availability and equality of opportunities to access 

financial services. It is essential for reducing poverty and fostering economic development. 

Digital financial services, such as mobile banking and digital payment platforms, have been 

shown to significantly enhance financial inclusion. According to a study by Demirguc-Kunt et 

al. (2018), the widespread adoption of digital financial services can bridge the gap between the 

unbanked population and formal financial systems. For micro enterprises, access to digital 

financial services can streamline transactions, improve record-keeping, and provide access to 

credit. This enables businesses to operate more efficiently and sustainably. Digital financial 

inclusion initiatives can also provide valuable data for policymakers to design targeted support 

programs for micro enterprises. 

 

Relation to Sustainable Development Programs 

The digital financial literacy campaigns and the implementation of computerized 

accounting systems have significant implications for sustainable development programs. These 

initiatives align with several Sustainable Development Goals (SDGs) set by the United Nations. 

First, improving financial literacy and management among micro-enterprises contributes to 

SDG 8, which aims to promote sustained, inclusive, and sustainable economic growth, full and 

productive employment, and decent work for all. By equipping micro-enterprise owners with 

the necessary skills and tools, these campaigns enhance business operations, leading to 

increased productivity and economic growth. 

Second, the adoption of digital tools in financial management supports SDG 9, which 

focuses on building resilient infrastructure, promoting inclusive and sustainable 

industrialization, and fostering innovation. Digital financial tools enhance the operational 

efficiency of micro-enterprises, allowing them to innovate and improve their business 

processes. This technological integration not only modernizes their operations but also 

positions them to better compete in the market. Furthermore, these initiatives contribute to 

SDG 1, which aims to end poverty in all its forms everywhere. By improving the financial 

management capabilities of micro-enterprises, digital literacy campaigns help increase their 

profitability and sustainability, which can lead to higher incomes and better livelihoods for 
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business owners and their employees. Improved financial practices also enable micro-

enterprises to secure funding and investments, further supporting their growth and reducing 

poverty levels. 

In summary, the digital financial literacy campaigns and computerized accounting 

systems are vital tools for enhancing the financial management practices of micro-enterprises. 

These initiatives support sustainable development by promoting economic growth, fostering 

innovation, and reducing poverty. Through targeted education and the adoption of digital tools, 

micro-enterprises can achieve greater financial stability and contribute more significantly to 

the national economy. 

 

Case Studies on the Impact of Digital Literacy Campaigns 

Several case studies highlight the positive impact of digital literacy campaigns on micro 

enterprises. For instance, a digital literacy campaign in Kenya, known as "M-Pesa," has 

transformed the way small businesses conduct financial transactions. The campaign educated 

business owners on using mobile money services, which led to increased financial inclusion 

and improved business operations (Jack and Suri, 2014). 

In India, the "Digital India" initiative aimed at promoting digital literacy has significantly 

increased the adoption of digital financial tools among small businesses. The campaign 

provided training on using digital payment systems and accounting software, resulting in better 

financial management and increased transparency (Arora and Rahman, 2016). These case 

studies demonstrate the potential of digital literacy campaigns to enhance the financial 

capabilities of micro enterprises, leading to improved business performance and economic 

growth. 

 
METHOD 

Research Design 

is study employs a descriptive qualitative research design with a case study approach. 

The descriptive qualitative method was chosen to provide a comprehensive understanding of 

the impact of digital literacy campaigns and computerized accounting databases on financial 

reporting practices among micro-enterprises. The case study approach allows for an in-depth 

exploration of the phenomena within their real-life context. 

 

Population and Sample 

The population for this study includes micro-enterprises in Indonesia that have 

participated in digital literacy campaigns and use computerized accounting databases. These 

micro-enterprises operate in various sectors such as food and beverage, fashion, and crafts. The 

sample consists of 50 micro-enterprises selected using a purposive sampling technique. This 

sampling method was chosen to ensure that the selected enterprises were actively involved in 

digital literacy programs and had implemented computerized accounting systems. The sample 

size is considered adequate to provide meaningful insights while maintaining manageability in 

data collection and analysis. 

The selected micro-enterprises vary in terms of their size, years of operation, and 

technological adoption levels. This diversity helps to capture a wide range of experiences and 

perspectives regarding the implementation and impact of digital financial tools. The micro-

enterprises included in the sample have been operational for at least one year, ensuring that 

they have sufficient financial data and reporting history for analysis. 

 

Time and Place of Research 

The research was conducted over a period of six months, from January to June 2024. The 

study took place in several regions of Indonesia, including Jakarta, Bandung, Surabaya, and 
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Yogyakarta, where digital literacy campaigns and computerized accounting database training 

were actively promoted. 

 

Data Collection Instruments 

Data were collected using structured questionnaires and direct observations. The 

structured questionnaires were designed to gather detailed information on the respondents' 

demographic characteristics, their experience with digital literacy campaigns, usage of 

computerized accounting databases, and their financial reporting practices. The questionnaires 

included both closed-ended and open-ended questions to capture quantitative data and 

qualitative insights. 

Direct observations were conducted to assess the actual usage and implementation of 

computerized accounting databases. Observations focused on the ease of use, functionality, and 

integration of these tools in daily business operations. This method provided a firsthand 

understanding of how micro-enterprises utilize digital financial tools and the challenges they 

encounter. 

 

Research Procedures 

1. Questionnaire Distribution: The structured questionnaires were distributed to the selected 

micro enterprises. Respondents were given two weeks to complete and return the 

questionnaires. 

2. Data Collection via Observation: Direct observations were conducted to assess the actual 

usage and implementation of computerized accounting databases. Observations focused on 

the ease of use, functionality, and integration of these tools in daily business operations. 

3. Data Compilation: The completed questionnaires and observation notes were compiled and 

organized for analysis. 

 

Data Analysis Techniques 

Data analysis was performed using qualitative methods. The qualitative data from 

questionnaires and observations were analyzed using thematic analysis. This involved 

identifying key themes and patterns related to the impact of digital literacy campaigns and the 

use of computerized accounting databases. The data were coded and categorized to facilitate 

the interpretation of findings. The thematic analysis focused on understanding the changes in 

financial literacy levels, the effectiveness of computerized accounting systems, and the overall 

impact on financial reporting practices. This method allowed for a comprehensive analysis of 

both quantitative and qualitative data, providing a nuanced understanding of the research 

questions. 

 

Ethical Considerations 

Ethical considerations were paramount in this study. Informed consent was obtained 

from all participants prior to data collection. Participants were assured of the confidentiality 

and anonymity of their responses. The study also adhered to ethical guidelines in handling and 

reporting data, ensuring that the findings accurately represent the participants' perspectives 

without any distortion. Participants were informed about the purpose of the study, the 

procedures involved, and their rights as participants, including the right to withdraw from the 

study at any time. Data were securely stored and only accessible to the research team to 

maintain confidentiality. 

 

Limitations 

While this study provides valuable insights into the impact of digital literacy campaigns 

and computerized accounting databases, it is subject to certain limitations. The sample size is 
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relatively small, which may limit the generalizability of the findings. Additionally, the study 

relies on self-reported data, which may be subject to response bias. Future research could 

expand the sample size and include longitudinal studies to examine the long-term effects of 

digital literacy interventions on financial reporting practices. 

The research method contains the type of research, sample and population or research 

subjects, time and place of research, instruments, procedures, and research techniques, as well 

as other matters relating to the method of research. This section can be divided into several 

sub-chapters, but no numbering is necessary. 

 

RESULTS AND DISCUSSION 

Results 

The data collection for this study involved 50 micro-enterprises participating in the 

digital financial literacy campaign. The micro-enterprises came from various sectors including 

food and beverage, fashion, and crafts. The campaign revealed that many of these enterprises 

lacked proper financial management systems, relying heavily on manual recording methods. 

 

Implementation of the Digital Financial Literacy Campaign 

The implementation of the digital financial literacy campaign was conducted online by 

the researcher in collaboration with PT. Media Karya Prestige Internasional. The details are as 

follows: 

1. The campaign was attended by 50 micro-enterprises that are part of the research subjects. 

These micro-enterprises came from various sectors, including food and beverage, fashion, 

and crafts. This diverse representation ensured that the campaign's impact could be assessed 

across different types of businesses. 

2. The digital financial literacy campaign was held on May 7, 2024, from 14:00 to 16:00, 

featuring three main speakers: Mr. Tri Yuliantho, the main speaker and manager of capital 

and funding at BTPN Bank; the researcher, Ms. Minda Yustrisna Devi, as a financial 

advisor; and Mr. Alexander Herman, an external auditor. 

3. The campaign materials included comprehensive training on financial literacy, the benefits 

of financial reports for micro-enterprises, business motivation, and tips on obtaining funding 

using reliable financial reports. PT. Media Karya Prestige Internasional also provided 

computerized accounting templates for the micro-enterprises. These templates were 

designed to help the participants automate their accounting processes, thereby reducing 

errors and saving time. 

4. To ensure thorough documentation of the campaign's implementation, detailed are in the 

figure 1 until 4. 
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Source: Research Results 

Figure 1-4. Implementation of the Digital Financial Literacy Campaign 

 

Before the campaign, the financial literacy levels among the participants were moderate, 

with an average score of 1.432 out of 5. This indicated a need for improved financial education 

and tools to help these enterprises manage their finances better. The campaign aimed to address 

these gaps through targeted training and provision of computerized accounting templates. After 

the campaign, the financial literacy levels significantly improved, with an average score of 4.08 

out of 5. This demonstrated the effectiveness of the campaign in enhancing the participants' 

understanding of financial management. Participants reported a higher level of confidence in 

their ability to manage financial records and make informed financial decisions. 

 

Presentation of Findings with Tables and Graphs  

The following tables and graphs present the research findings based on the criteria of 

contribution, effectiveness, and impact analysis. 

1. Contribution Analysis Criteria Pre- and Post-Digital Financial Literacy Campaign 
 

Table 1. Interpretation of Data Based on Contribution Criteria 

Question Pre-Campaign 

Score 

Pre-Campaign 

Criteria 

Post-Campaign 

Score 

Post-Campaign 

Criteria 

Question  1.44 Moderate 3.92 Very Good 

Question 2 1.3 Moderate 4.12 Very Good 

Question 3 1.2 Moderate 4.14 Very Good 

Question 4 1.24 Moderate 4 Very Good 

Question 5 1.96 Fair 4.24 Very Good 

Average 1.43 Moderate 4.08 Very Good 
Source: Processed Data, 2024 

 

From table, we create graph interpretation data based on contribution criteria: 

 
Source: Processed Data, 2024 

Figure 5. Interpretation of Data Based on Contribution Criteria 
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Explanation: 

a. Y-Axis (Vertical): Shows the understanding score, ranging from 0 to 5. 

b. X-Axis (Horizontal): Shows the question numbers (Question 1 to Question 5). 

c. Orange Line: Indicates the understanding scores before the digital campaign. 

d. Gold Line: Indicates the understanding scores after the digital campaign. 

Interpretation: The understanding scores significantly increased after the campaign. 

Questions 1 to 5 showed an increase from an average score of around 1.2 - 2 pre-campaign to 

3.9 - 4.2 post-campaign. This indicates that the digital campaign successfully improved 

financial literacy among the campaign participants. The most significant increase occurred in 

Question 5, which recorded an increase from 1.96 to 4.24. 

 

2. Effectiveness Analysis Criteria Post-Digital Financial Literacy Campaign 

 
Table 2. Interpretation of Data Based on Effectiveness Criteria 

Question Post-Campaign Score Post-Campaign Criteria 

Question 1 4.06 Effective 

Question 2 4.16 Effective 

Question 3 4.18 Effective 

Question 4 4 Effective 

Question 5 4.04 Effective 

Average 4.088 Effective 

Source: Processed Data, 2024 

 

From table, we create graph interpretation data based on Effectiveness criteria : 

 
Source: Processed Data, 2024 

Figure 6. Interpretation of Data Based on Effectiveness Criteria 

 

Explanation: 

a. Y-Axis (Vertical): Shows the understanding score, ranging from 0 to 5. 

b. X-Axis (Horizontal): Shows the question numbers (Question 1 to Question 5). 

c. Blue Line: Indicates the understanding scores after the digital campaign. 

Interpretation: Scores for all questions range from 4 to 4.18, indicating high effectiveness 

in using computerized accounting. The highest scores are in Question 3 and Question 1, with 

scores of 4.18 and 4.06, respectively, indicating excellent understanding and usage in the 

aspects covered by these questions. The high and consistent scores across all questions indicate 
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that the use of computerized accounting successfully provided solid understanding and 

application to the users. 

 

3. Impact Analysis Criteria Post-Digital Financial Literacy Campaign 

 
Table 3. Interpretation of Data Based on Impact Criteria 

Question Post-Campaign Score Post-Campaign Criteria 

Question 1 4.26 Significant 

Question 2 4.08 Significant 

Question 3 4.2 Significant 

Question 4 4.06 Significant 

Question 5 4.2 Significant 

Average 4.16 Significant 

Source: Processed Data, 2024 

 

From table, we create graph interpretation data based on Impact criteria : 

 
Source: Processed Data, 2024 

Figure 7. Interpretation of Data Based on Impact Criteria 

 

Explanation: 

a. Y-Axis (Vertical): Shows the impact score, ranging from 0 to 5. 

b. X-Axis (Horizontal): Shows the question numbers from the questionnaire (Question 1 to 

Question 5). 

c. Green Line: Indicates the impact scores after the digital campaign (Post-Campaign). 

Interpretation: Scores for all questions range from 4 to 4.26, indicating a positive and 

significant impact of the campaign. Questions 1 and 5 have the highest scores, each at 4.26, 

indicating that the campaign was highly effective in improving the understanding and 

contribution of micro-enterprises to economic growth. The high scores across all questions 

show that the digital campaign not only succeeded in improving understanding but also 

provided a long-term impact on the aggregate economic growth of the country and supported 

the Sustainable Development Program. 

 

Phenomenon Analysis 

Data collection results showed that before the digital financial literacy campaign, many 

micro-enterprises did not have a clear recording system. They tended to use manual methods 
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to record their financial transactions, which often led to recording errors and data loss. 

Although this method was simple, it was less effective in providing a clear picture of their 

financial condition. After the digital campaign, it was found that micro-enterprises that 

previously only recorded transactions manually began using the financial report templates 

provided during the campaign. Some micro-entrepreneurs even started adopting basic 

accounting software taught during the campaign. The participating micro-enterprises came 

from various sectors including food and beverage, fashion, and crafts. The campaign's 

implementation revealed that many of these enterprises lacked proper financial management 

systems, relying heavily on manual recording methods. 

Pre-Campaign Financial Literacy Contribution: Before the campaign, the financial 

literacy levels among the participants were moderate, with an average score of 1.432 out of 5. 

This indicated a need for improved financial education and tools to help these enterprises 

manage their finances better. The campaign aimed to address these gaps through targeted 

training and provision of computerized accounting templates. 

Post-Campaign Financial Literacy Contribution: After the campaign, the financial 

literacy levels significantly improved, with an average score of 4.08 out of 5. This demonstrated 

the effectiveness of the campaign in enhancing the participants' understanding of financial 

management. Participants reported a higher level of confidence in their ability to manage 

financial records and make informed financial decisions. 

Post-Campaign Effectiveness: The effectiveness of the campaign was evaluated based 

on participants' ability to apply the knowledge gained. The results showed high effectiveness, 

with an average score of 4.088 out of 5, indicating that the participants were able to implement 

the financial management techniques taught during the campaign. This included better 

financial record-keeping, accurate financial reporting, and more strategic financial planning. 

Post-Campaign Impact: The impact of the campaign was also significant, with an average 

score of 4.16 out of 5. Participants reported better financial decision-making, improved 

business performance, and increased ability to secure funding. The campaign not only 

improved their financial literacy but also had a positive effect on their overall business 

operations, contributing to better financial stability and growth potential. 

 

Discussion 

The findings of this study provide valuable insights into the impact of digital literacy 

campaigns and computerized accounting databases on financial reporting practices among 

micro-enterprises. The significant improvement in financial literacy scores among micro-

enterprise owners indicates the effectiveness of the digital literacy campaigns. Improved 

financial literacy is essential for better financial management and sustainability of micro-

enterprises. The adoption of computerized accounting systems has led to significant 

improvements in financial reporting practices. These systems have enhanced the accuracy and 

efficiency of financial reporting, which is critical for informed decision-making and effective 

financial management. While the benefits of computerized accounting systems are clear, 

addressing the challenges faced by micro-enterprises in adopting these systems is essential. 

Providing technical support, reducing setup costs, and offering continuous training can help 

overcome these barriers. 

The results suggest that digital literacy campaigns significantly impact financial 

management practices among micro-enterprises. Participants reported an increased ability to 

create accurate financial statements and use these statements for strategic decision-making. 

This aligns with the Theory of Planned Behavior, which posits that improving attitudes and 

perceived behavioral control can enhance actual behaviors. By increasing financial literacy and 

providing tools for better financial management, the campaign improved both the attitudes and 

perceived control of the participants. The long-term sustainability of micro-enterprises also 
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improved as a result of the campaign. Enhanced financial literacy leads to better financial 

planning, which is crucial for sustainability. The use of computerized accounting systems 

allows for real-time financial monitoring, reducing the likelihood of financial mismanagement. 

This has important implications for policymakers who aim to support the growth and 

sustainability of micro-enterprises as a means of economic development. 

Despite the benefits, several challenges in adopting computerized accounting systems 

were noted. Many participants highlighted the initial cost of software and the need for ongoing 

technical support as significant barriers. This finding underscores the need for accessible and 

affordable financial management solutions for micro-enterprises. Training programs should 

also include comprehensive support to help businesses transition from manual to computerized 

systems. The study's findings have several policy implications. First, there is a clear need for 

ongoing financial literacy education tailored to the specific needs of micro-enterprises. Second, 

policies should support the development and dissemination of affordable financial management 

tools. Finally, there should be initiatives to provide technical support and training to ensure that 

micro-enterprises can effectively adopt and utilize these tools. This multi-faceted approach can 

enhance the financial stability and growth potential of micro-enterprises, contributing to 

broader economic development goals. 

The impact of digital literacy campaigns extends beyond individual micro-enterprises. 

These initiatives can foster a culture of financial responsibility and transparency, which is vital 

for the broader economic ecosystem. By equipping micro-enterprises with the skills and tools 

needed for effective financial management, these campaigns contribute to more resilient local 

economies. Moreover, as micro-enterprises improve their financial practices, they become 

better positioned to access formal financial services, such as loans and investments, which are 

crucial for scaling their operations and driving economic growth. 

One of the key theoretical contributions of this study is the validation of the Technology 

Acceptance Model (TAM) in the context of micro-enterprises. The findings confirm that 

perceived usefulness and ease of use are critical factors influencing the adoption of 

computerized accounting systems. These insights can guide the development of future digital 

literacy programs, ensuring that they are designed with user-friendliness in mind. Additionally, 

the study supports the Theory of Planned Behavior (TPB) by demonstrating that improving 

attitudes and perceived control through education and digital tools can enhance financial 

practices. These theoretical insights are valuable for designing interventions that effectively 

change behavior and improve outcomes. 

Future research could explore the long-term effects of digital literacy interventions and 

the adoption of computerized accounting systems. Studies could investigate how sustained use 

of these systems affects business performance over time. Additionally, expanding the sample 

size and including diverse regions could provide more comprehensive insights into the impact 

of these initiatives. Research could also examine the specific components of digital literacy 

programs that are most effective in improving financial management practices. Understanding 

these elements can help tailor future programs to maximize their impact. 

The policy implications of this study are significant. Policymakers should prioritize 

digital literacy and financial education for micro-enterprises as part of broader economic 

development strategies. By supporting these initiatives, governments can help build a more 

inclusive and robust economic landscape. Additionally, there should be incentives for the 

development and dissemination of affordable financial management tools tailored to the needs 

of micro-enterprises. Providing technical support and training is also crucial to ensure that these 

enterprises can effectively adopt and utilize these tools. 

The study's findings also highlight the importance of collaboration between various 

stakeholders, including government agencies, educational institutions, and financial service 

providers. By working together, these entities can create a supportive ecosystem that fosters 
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the growth and sustainability of micro-enterprises. This collaborative approach can ensure that 

micro-enterprises have access to the resources and support they need to thrive in a competitive 

economic environment. 

In summary, the digital financial literacy campaign had a significant positive impact on 

the financial management practices of micro-enterprises. The adoption of computerized 

accounting systems improved the accuracy and efficiency of financial reporting, leading to 

better financial decision-making and enhanced business performance. Addressing the 

challenges faced by micro-enterprises in adopting these systems is crucial for sustaining these 

benefits. Policymakers, educators, and financial service providers must work together to 

provide accessible and affordable financial management solutions and ongoing support to 

micro-enterprises. Future research should continue to explore and address the needs and 

challenges of micro-enterprises to further enhance their financial stability and contribution to 

economic growth. 

 
CONCLUSION 

The digital financial literacy campaign conducted in this study has significantly improved 

the financial management practices of micro-enterprises in Indonesia. The campaign 

successfully enhanced financial literacy among micro-enterprise owners, enabling them to 

manage their finances more confidently and make informed decisions. Participants reported a 

better understanding of financial management principles and the ability to apply these 

principles in their daily operations. The adoption of computerized accounting systems further 

improved the accuracy and efficiency of financial reporting, leading to better financial record-

keeping, strategic financial planning, and overall business performance. 

Key outcomes of the study include elevated financial literacy levels, enhanced efficiency 

and accuracy in financial reporting, and improved business performance and financial stability. 

However, challenges such as the initial cost of software and the need for ongoing technical 

support were identified. To sustain these benefits, it is essential for policymakers, educators, 

and financial service providers to collaborate in offering accessible and affordable financial 

management solutions tailored to the needs of micro-enterprises. Continuous training and 

support are crucial to help these businesses transition smoothly to computerized systems. 

In conclusion, the digital financial literacy campaign has had a profound impact on the 

financial management practices of micro-enterprises. By improving financial literacy and 

successfully adopting computerized accounting systems, these businesses have achieved better 

financial decision-making and increased financial stability. Addressing the challenges of 

technology adoption and providing ongoing support will ensure the sustained growth and 

contribution of micro-enterprises to the national economy. Collaborative efforts among 

stakeholders can create a supportive environment that fosters the growth and sustainability of 

these enterprises, contributing to a more inclusive and robust economic landscape. 
 

REFERENCE 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human 

Decision Processes, 50(2), 179-211. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of 

information technology. MIS Quarterly, 13(3), 319-340. 

Romney, M. B., & Steinbart, P. J. (2015). Accounting Information Systems. Pearson. 

Mulyani, S., Sugiharto, T., & Narsa, I. M. (2019). Adoption of Accounting Information 

Systems in Small and Medium Enterprises in Indonesia. Journal of Information Systems, 

33(1), 85-101. 

Lusardi, A., & Mitchell, O. S. (2014). The Economic Importance of Financial Literacy: Theory 

and Evidence. Journal of Economic Literature, 52(1), 5-44. 

https://dinastipub.org/DIJEFA


https://dinastipub.org/DIJEFA   Vol. 5, No. 3, July 2024 

1283 | P a g e  

Fernandes, D., Lynch, J. G., & Netemeyer, R. G. (2014). Financial Literacy, Financial 

Education, and Downstream Financial Behaviors. Management Science, 60(8), 1861-

1883. 

Bruhn, M., & Zia, B. (2013). Stimulating Managerial Capital in Emerging Markets: The Impact 

of Business and Financial Literacy for Young Entrepreneurs. Journal of Development 

Effectiveness, 5(2), 232-266. 

Drexler, A., Fischer, G., & Schoar, A. (2014). Keeping it Simple: Financial Literacy and Rules 

of Thumb. American Economic Journal: Applied Economics, 6(2), 1-31. 

Aker, J. C., & Mbiti, I. M. (2010). Mobile Phones and Economic Development in Africa. 

Journal of Economic Perspectives, 24(3), 207-232. 

Carpena, F., Cole, S., Shapiro, J., & Zia, B. (2011). Unpacking the Causal Chain of Financial 

Literacy. Policy Research Working Paper No. 5798, World Bank. 

Demirguc-Kunt, A., Klapper, L., Singer, D., Ansar, S., & Hess, J. (2018). The Global Findex 

Database 2017: Measuring Financial Inclusion and the Fintech Revolution. World Bank. 

Jack, W., & Suri, T. (2014). Risk Sharing and Transactions Costs: Evidence from Kenya's 

Mobile Money Revolution. American Economic Review, 104(1), 183-223. 

Arora, S., & Rahman, Z. (2016). The Role of Islamic Banking in Financial Inclusion: Prospects 

and Challenges. Journal of Islamic Accounting and Business Research, 7(2), 139-158. 

Lu, Y., Zhou, T., Wang, B., & Zhang, Z. (2017). Impacts of User Experience on Micro 

Enterprises' Adoption of Digital Tools. Journal of Small Business Management, 55(4), 

723-738. 

Venkatesh, V., & Bala, H. (2008). Technology Acceptance Model 3 and a Research Agenda 

on Interventions. Decision Sciences, 39(2), 273-315. 

 

 

 

https://dinastipub.org/DIJEFA

