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Abstract: Article on optimizing non-aeronautical revenue at Tjilik Riwut Palangka Raya
Airport within the scope of marketing management science. This article aims to create
hypotheses regarding the relationship between factors, which can then be used for further
research in the field of human resource management. The research method used in this research
is descriptive qualitative. The data used in this research comes from previous research which
is still relevant to the current investigation. Data was collected from leading academic online
platforms, including Publish or Perish, Google Scholar, digital reference books, and Sprott
journals. The results of this literature research include: 1) The airport security system has an
effect on increasing non-aeronautical revenue at Tjilik Riwut Palangka Raya Airport; 2)
Terminal layout has an effect on increasing non-aeronautical revenue at Tjilik Riwut Palangka
Raya Airport; and 3) Tenant promotions have an effect on increasing non-aeronautical revenue
at Tjilik Riwut Palangka Raya Airport.

Keyword: Increase in Non-Aeronautical Revenue, Airport Security System, Terminal
Relayout, Tenant Promotion.

INTRODUCTION

Optimizing non-aeronautical revenue at Tjilik Riwut Airport in Palangka Raya is a
critical step toward increasing efficiency and diversifying airport revenue streams. The context
for this issue focuses mostly on the untapped potential for revenue generation from non-direct
flight operations, such as retail, consumer services, and other commercial activities. Tjilik
Riwut Airport, being the primary gateway to and from Central Kalimantan, is in a vital position
to help local and regional economic development. However, aeronautical operations, such as
landing fees and aircraft services, have traditionally dominated airport revenues, which can be
heavily influenced by fluctuations in the aviation industry as well as other external factors such
as global economic conditions, regulatory changes, and political dynamics. In this perspective,
non-aeronautical revenues provide a better long-term path to revenue stability and are less
vulnerable to aviation industry instability.
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Optimising non-aeronautical revenue at Tjilik Riwut Airport entails finding and
developing numerous possible revenue sources. This could involve upgrading retail facilities,
growing commercial districts, offering efficient parking services, improving food and beverage
services, and making better use of advertising space. The purpose is to provide a great
experience for airport users, consequently driving spending within the airport and enhancing
customer satisfaction. Furthermore, greater usage of digital technologies such as mobile airport
service applications, paid Wi-Fi, and interactive information kiosks can assist improve the
customer experience while also creating new revenue opportunities. Airports can also work
with third parties to create new business models that include commercial activities within the
airport environment, such as airport hotels, convention centers, and entertainment.

However, non-aeronautical revenue optimization is not without its obstacles. This
involves the need to balance investment with possible returns, manage space and resources,
and ensure service quality and security. Furthermore, strategies must be tailored to the unique
characteristics of the local market and consumer preferences, as well as competition from
similar businesses outside of the airport. To summarize, optimizing non-aeronautical revenue
at Tjilik Riwut Airport necessitates a comprehensive approach that incorporates innovation,
service quality, and customer satisfaction. This endeavor will not only assist the airport lessen
its reliance on aeronautical earnings, but will also strengthen its position as a hub for economic
and social activity in Palangka Raya, contributing positively to overall regional economic
growth.

Based on the background of the problem above, the problem formulation is determined
as follows: 1) Does the Airport Security System have an effect on increasing non-aeronautical
revenue at Tjilik Riwut Palangka Raya Airport?; 2) Does Terminal Relayout have an effect on
increasing non-aeronautical revenue at Tjilik Riwut Palangka Raya Airport?; and 3) Does
Tenant Promotion have an effect on increasing Non-Aeronautical Revenue at Tjilik Riwut
Palangka Raya Airport?.

METHOD

Reviews of the Literature Methodologies including systematic literature review (SLR)
and library research were employed in the article's preparation. Qualitative evaluation was
conducted on the methods, and their accessibility was confirmed by consulting reputable
scientific web sources such as Mendeley and Google Scholar (Susanto et al., 2023). A
systematic literature review (SLR) is a meticulous and methodical undertaking wherein all
pertinent research literature is identified, evaluated, and scrutinized in order to provide an
answer to a particular research inquiry. It is vital, when conducting qualitative analysis, to
consistently implement the literature review in accordance with methodological assumptions.

Due to its investigative nature, qualitative analysis is predominantly conducted for this purpose,
(Ali, H., & Limakrisna, 2013).

RESULTS AND DISCUSSION
Increase in non Aeronautical Revenue

Non-aeronautical income creation refers to airport methods for increasing revenue
streams other than direct flight operations, such as passenger and aircraft services. This
includes earnings from shopping, space renting, parking, restaurants, and other non-aviation
facilities. The idea is to provide a more stable revenue stream and diversify revenue streams,
allowing airports to be less affected by aviation sector volatility. This growth can be done by
expanding commercial areas, enhancing services and facilities, and innovating in marketing
and digital services (Yokomi et al., 2017).

The indicators or dimensions contained in increasing Non-Aeronautical income are as
follows: 1) Diversification of Revenue Sources: This metric assesses how far an airport has
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expanded its revenue streams outside airline operations, such as shopping, restaurants, and
space renting; 2) Revenue Per Passenger: Displays the average revenue made by each
passenger who uses the airport, allowing you to measure the effectiveness of your revenue
production efforts; 3) Commercial Space Utilization: Determine how successfully airports
manage and use commercial space to maximize revenue; and 4) Tenant Satisfaction: Assesses
tenant satisfaction with commercial space at airports, suggesting service quality and ongoing
revenue potential (Agustian et al., 2023).

The Non-Aeronautical Income Increase variable has been studied by previous
researchers, including: (Lucas, 2022), (Agustian et al., 2023), (Karma, 2019), (Pambudi et al.,
2022), (Majid et al., 2021), (Marina et al., 2023), (Sitorus et al., 2018), (Ricardianto et al.,
2023), (Ayodeji et al., 2023), (Zuniga & Boosten, 2020), (Choi et al., 2024), (Satish et al.,
2023).

Airport Security System

An airport security system is a collection of procedures, technology, and practices
intended to protect an airport and its users against threats and criminal activity. This includes
stringent control over terminal access, passenger and baggage scanning, securing the runway
and apron areas, and preventing terrorism, criminality, and other security incidents. An
successful security system combines advanced technology, such as body scanners, metal
detectors, and surveillance cameras, with tight training and protocols for security personnel.
Maintaining airport security is a primary responsibility, not just for passenger and crew safety,
but also for seamless flight operations (Novita et al., 2020).

The indicators contained in the airport security system are as follows: 1) Security
Incidents: Counts the number of security incidents that occur to assess the effectiveness of the
airport's security system; 2) Security Response Time: This metric determines how quickly
airport security teams respond to threats or incidents, demonstrating operational readiness and
efficiency; 3) Investment in Security Technology: Determines the extent of airport investment
in advanced security technologies, indicating a commitment to security; and 4) Security
Personnel Training and Certification: Evaluate the quality and frequency of training provided
to security personnel, including any certificates held (Hartono et al., 2020).

Airport Security System variables have been studied by previous researchers, including:
(Astuty et al., 2023), (Satish et al., 2023), (Novita et al., 2020), (Keke & Susanto, 2019),
(Susanto et al., 2021), (Susanto et al., 2020), (Susanto & Keke, 2020), (Hartono et al., 2020).

Terminal Relayout

Terminal relayout is the process of redesigning the interior layout of an airport terminal
to improve operational efficiency, passenger throughput, and customer experience. This
relayout may result in modifications to check-in locations, security zones, waiting areas, retail,
and other passenger services. The goal is to improve navigation, reduce wait times, and
guarantee that facilities suit passenger demands while increasing income possibilities. Layout
changes are frequently motivated by increases in passenger traffic, changing corporate
requirements, or the need to accommodate new technologies (Dirayat et al., 2020).

The indicators on the relayout terminal are as follows: 1) Passenger Flow Efficiency:
Determines how smoothly passengers move through the terminal, including wait times at
check-in, security, and boarding; 2) Passenger Capacity: Determines the terminal's ability to
accommodate passengers and assesses the layout's efficacy in terms of capacity and comfort;
3) Space Flexibility: Determine whether the terminal space can be adapted or reconfigured to
meet a variety of needs or circumstances; and 4) Customer Satisfaction: Assesses travelers'
satisfaction with their terminal experience, including comfort and accessibility (Permana,
2022).
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Terminal relayout variables have been studied by previous researchers, including:
(Dirayat et al., 2020), (Permana, 2022), (Pratama et al., 2015), (Sivanandi, 2022).

Tenant Promotion

Tenant promotion in the airport context refers to marketing techniques and promotional
activities that aim to promote the visibility and appeal of commercial tenants at airports, such
as retail outlets, restaurants, and other services. This could involve advertising campaigns,
special events, discounts, or loyalty programs. This offer aims to improve sales and profitability
for tenants while also increasing airport consumer experience and satisfaction. Effective
promotional methods can help airports enhance non-aeronautical earnings by encouraging
more visitors and passengers to use the airport's services and amenities (Fikri, 2022).

The indicators contained in tenant promotions are as follows: 1) Tenant Visit Rate:
Determines the number of visitors or passengers who use tenant services, showing the success
of the marketing; 2) Tenant Sales Increase: Quantifies the increase in revenue earned by renters
as a result of promotional initiatives; 3) Promotional Engagement: Assesses how actively
tenants participate in airport promotional initiatives, as well as the impact on visitor and sales
growth; and 4) Impact of Promotions on Brand Awareness: Evaluating how promotions help
to raise tenant brand awareness among airport visitors (Ramadhan et al., 2022).

Tenant promotion variables have been studied by previous researchers, including: (Fikri,
2022), (Fauziah et al., 2023), (Ramadhan et al., 2022), (Suryawan et al., 2024).

Previous Research
Based on the findings above and previous research, the research discussion is formulated

as follows:
Table 1. Relevant Previous Research Results

No  Author Research Results Simmilarities Differences with  Basic
(Year) with this article this article Hypothesis
l. (Lucas, Public transport operator The influence of  The influence of  HI1
2022) access fees, utility the security public transport
consumption costs and system on non- operator access
airport security influence aeronautical costs and utility
non-aeronautical improvements consumption on
improvements non-aeronautical
improvements
2. (Mendes et Airport terminal relaying The effect of The influence of  H2
al., 2023) and industry 4.0 have an airport terminal industry 4.0 on
impact on sustainable relayout on sustainable
operations and increasing increasing non- operations
non-aeronautical revenue aeronautical
revenue
3. (Utami & Tenant promotions and The effect of The influence of  H3
Nurjanah,  marketing public relations tenant promotions  marketing public
2019) strategies have an effect on on increasing relations
increasing non-aeronautical ~ non-aeronautical strategies on
income and business partner  income business partner
loyalty loyalty

Based on the findings above and previous research, the research discussion is
formulated as follows:
The Influence of the Airport Security System on Increasing Non-Aeronautical Revenue
at Tjilik Riwut Palangka Raya Airport

Airport security systems, which include security incidents, reaction times, security
technology investment, and security personnel training and certification, are critical to
supporting and generating non-aeronautical revenue. The impression and reality of airport
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security have a significant impact on non-aeronautical revenues, which include revenue
diversification, revenue per passenger, commercial space occupancy, and tenant satisfaction.
Tjilik Riwut Airport's minimal security incidents help to foster positive attitudes among
passengers and tourists, which is critical for attracting and retaining traffic to non-aeronautical
facilities such as retail shops, restaurants, and other commercial sectors. Good security ensures
that visitors feel safe spending time and money at the airport, resulting in greater revenue from
non-aeronautical sources.

An airport's capacity to respond promptly and efficiently to security events reduces
disruption to operations and ensures a steady flow of passengers. This is critical for maintaining
commercial activities at the airport operating efficiently, maximizing commercial space use,
and improving the airport shopping and dining experience, all of which add to non-aeronautical
revenue. Investments in advanced security technologies such as surveillance systems,
biometric scanning, and threat detection tools help airports monitor and manage security more
effectively. This improved technology not only increases security measures, but it also
enhances the passenger experience, giving them confidence to use the airport's non-
aeronautical services. This, in turn, may enhance revenue per passenger.

Well-trained and certified security personnel reflect the airport's ability to maintain
security and safety. Professional security personnel not only successfully manage security
threats, but also improve the quality of customer care. This promotes a safe and attractive
airport environment, boosts visitor happiness, and stimulates the use of non-aeronautical
facilities, all of which boost non-aeronautical income. Tjilik Riwut Airport's increase in non-
aeronautical revenue is closely tied to the performance of its security system. Safe airports
attract more passenger and visitor traffic, which directly impacts the utilization of non-
aeronautical amenities. This includes shopping at retail outlets, using food and beverage
services, and parking. Strong and dependable security also attracts new tenants and helps keep
existing ones, thereby diversifying revenue streams and improving the airport's overall non-
aeronautical earnings.

The airport security system has an effect on increasing non-aeronautical income, this is
in line with previous research conducted by: (Astuty et al., 2023), (Satish et al., 2023), (Novita
et al., 2020).

Effect of Terminal Relayout on Increasing Non-Aeronautical Revenue at Tjilik Riwut
Palangka Raya Airport.

The terminal relay at Tjilik Riwut Palangka Raya Airport might significantly boost non-
aeronautical earnings. Passenger flow efficiency, passenger capacity, space flexibility, and
customer pleasure are all important considerations when developing terminals to satisfy
operational objectives while also maximizing non-aeronautical revenue potential. Passenger
flow efficiency is a major consideration in terminal relayout. Airports may improve the
customer experience by making it easier for passengers to move from one location to another
in a smooth and intuitive manner, encouraging them to spend more time in commercial areas.
Terminal designs that improve access to retail outlets, restaurants, and other services can boost
airport consumption and directly contribute to higher non-aeronautical income.

Terminal redesign to improve passenger capacity might have a direct impact on non-
aeronautical income. With expanded capacity, airports can handle more passengers, perhaps
increasing retail sales and other services. Furthermore, additional capacity allows for the
introduction of events and promotions within the airport that attract passengers and visitors,
giving tenants more opportunity to improve their sales. The versatility of space in terminal
relayouts enables airports to modify commercial and service sections to shifting needs and
market trends. Reconfigurable space makes it simple to add new retail concepts, pop-up stores,
and promotional zones that can attract passengers while increasing non-aeronautical revenue.
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This adaptability is also necessary to respond to changing passenger traffic patterns and
enhance space utilization during peak and off-peak operations periods.

Customer satisfaction with terminal relayout is directly related to increasing non-
aeronautical revenue. Terminals designed with passenger comfort and wants in mind can boost
consumer satisfaction, which leads to increased spending at the airport. A comfortable terminal
with simple access to amenities and services, as well as suitable waiting rooms, can improve
the airport's retail and dining experience, encouraging more people to use commercial services.
Strategic and passenger-focused terminal relayouts at Tjilik Riwut Palangka Raya Airport can
be a significant driver of non-aeronautical revenue growth. Airports may foster economic
growth by focusing on passenger flow efficiency, capacity, space flexibility, and customer
happiness, in addition to supporting effective flight operations.

Terminal relayout has an effect on increasing non-aeronautical revenue, this is in line
with previous research conducted by: (Dirayat et al., 2020), (Permana, 2022), (Pratama et al.,
2015).

The Effect of Tenant Promotion on Increasing Non-Aeronautical Revenue at Tjilik Riwut
Palangka Raya Airport

Tenant promotion at Tjilik Riwut Palangka Raya Airport contributes significantly to
enhanced non-aeronautical revenue. Tenant visit rates, increased tenant sales, promotional
engagement, and the impact of promotions on brand awareness all have a significant impact on
non-aeronautical revenue by diversifying revenue sources, revenue per passenger, commercial
space utilization, and tenant satisfaction. The number of visits to tenants such as retail
establishments, restaurants, and other airport services is a significant factor in tenant
promotion. High visits imply that promotions are efficient in attracting visitors, which not only
improves direct revenue from sales but also contributes to the diversification of airport revenue
streams. Higher traffic generates active market dynamics within the airport, increasing its
appeal as a commercial and social hub.

Increased tenant sales as a consequence of successful campaigns immediately contribute
to the airport's non-aeronautical revenue. When tenants have improved sales, the airport
benefits from higher rents, a percentage of sales, or a mix of the two. This rise also encourages
tenants to grow their operations at the airport, make better use of commercial space, and spend
in improving their services and goods. Tenants' active participation in airport promotions and
marketing activities can boost their exposure and accessibility to passengers and tourists. This
participation not only boosts revenue and traffic, but it also helps to create a seamless and
engaging visitor experience. Tenants can use the airport platform to increase their identity and
market position, which helps non-aeronautical revenue by improving customer experience and
satisfaction.

Successful campaigns raise tenant brand awareness among passengers and airport
visitors, which is critical for increasing loyalty and driving repeat purchases. High brand
awareness improves the airport's image as a shopping destination with high-quality services,
drawing more passengers and tourists. This reinforces the airport's status as a commercial
center while also increasing commercial space use, which directly supports non-aeronautical
earnings. An effective and comprehensive tenant promotion strategy at Tjilik Riwut Palangka
Raya Airport can have a significant impact on non-aviation revenues. Airports can create a
vibrant and profitable environment for all stakeholders by increasing tenant visits and sales,
actively participating in promotions, and raising brand recognition. This ultimately contributes
to attaining the goals of diversifying revenue sources, improving revenue per passenger,
maximizing commercial space occupancy, and boosting tenant and customer satisfaction.

1119 | Page


https://dinastipub.org/DIJDBM

https://dinastipub.org/DIJDBM Vol. 5, No. 6, October 2024

Tenant promotions have an effect on increasing non-aeronautical income, this is in line

with previous research conducted by: (Fikri, 2022), (Fauziah et al., 2023), (Ramadhan et al.,
2022).

Conceptual Framework

A conceptual framework has been established based on research findings, previous

investigations, and the above-mentioned discourse:

Terminal

Tenant
Promotion

Increasing
Non
Aeronautical
Revenue

Figure 1. Conceptual Framework

Based on Figure 1 above, the airport security system, terminal relayout and tenant

promotions have an effect on increasing non-aeronautical revenue. However, apart from the
variables of the airport security system, terminal relayout and tenant promotions which
influence the increase in non-aeronautical revenue, there are other variables which influence
it, including:

1.

Service Quality: (Widagdo, 2019), (Sithombing et al., 2022), (Susanto & Jumawan, 2022),
(Sihombing et al., 2022), (Simarmata et al., 2022).

Passenger Satisfaction: (Simarmata & Keke, 2016), (Ulfah et al., 2020), (Novianty et al.,
2021), (Simarmata et al., 2017).

Tenant Image: (Saputra & Sumantyo, 2022), (Meutia et al., 2021), (Syahwi & Pantawis,
2021), (Tjahjadi & Limakrisna, 2022).

CONCLUSION

Based on the problem formulation, results and discussion above, the conclusions of this

research are:

I.

2.

3.

The Airport Security System has an effect on increasing Non-Aeronautical Revenue at
Tjilik Riwut Palangka Raya Airport.

Terminal Relayout has an effect on increasing non-aeronautical revenue at Tjilik Riwut
Palangka Raya Airport.

Tenant promotions have an effect on increasing non-aeronautical income at Tjilik Riwut
Palangka Raya Airport.

REFERENCE
Agustian, S. N., Sari, D. R., & Sukma, M. M. (2023). THE EFFECT OF SOCIAL MEDIA

PROMOTION ON NON- AERONAUTIC BUSINESS DEVELOPMENT AT SULTAN
HASANUDDIN MAKASSAR AIRPORT. Proceeding of ICATEAS (International
Conference of Advance Transportation, Engineering and Applied Social Science), 914—

1120 | Page


https://dinastipub.org/DIJDBM

https://dinastipub.org/DIJDBM Vol. 5, No. 6, October 2024

920.

Ali, H., & Limakrisna, N. (2013). Metodologi Penelitian (Petunjuk Praktis Untuk Pemecahan
Masalah Bisnis, Penyusunan Skripsi (Doctoral dissertation, Tesis, dan Disertasi. In In
Deeppublish: Yogyakarta.

Astuty, D. R., Sinaga, N. A., & Mardianis, M. (2023). Pengaturan Safety Management System
Penerbangan Untuk Mewujudkan Keamanan Dan Keselamatan Di Bandara Halim
Perdana Kusuma. Jurnal Hukum Sehasen, 9(2), 151-160.
https://doi.org/10.37676/jhs.v9i2.4662

Ayodeji, Y., Rjoub, H., & Ozgit, H. (2023). Achieving sustainable customer loyalty in airports:
The role of waiting time satisfaction and self-service technologies. Technology in Society,
72(September 2022). https://doi.org/10.1016/j.techsoc.2022.102106

Choi, Y. S., Listan Bernal, M., Tsymzhitov, S., & Yeo, G. T. (2024). Assessing airport
efficiency in the Sakha Republic: A DEA-SBM analysis. Asian Journal of Shipping and
Logistics, xxxx, 2—7. https://doi.org/10.1016/j.ajs1.2024.02.002

Dirayat, S., Hanafiah, U. I. M., & ... (2020). Perancangan Interior Terminal Penumpang
Keberangkatan Bandara Internasional Sultan Iskandar Muda Aceh. ... of Art & ..., 7(2),
4382-4395.

Fauziah, S., Febiola Aritonang, Y., Manajemen, D., Udara, T., & Abstrak, Y. (2023). Analisis
Fasilitas Penunjang Sektor Pariwisata Di Bandara Internasional Hang Nadim Batam.
Media Online) Jurnal Flight Attendant Kedirgantaraan, 5(1), 2962—6765.

Fikri, R. (2022). Penerapan Strategi Pemasaran Pada Tenant di Bandar Udara Xyz
Berdasarkan Hasil Market Basket Analysis. Institut Teknologi Sepuluh Nopember
Surabaya.

Hartono, H., Susanto, P. C., & Hermawan, M. A. (2020). Personel Aviation Security Menjaga
Keamanan Di Bandar Udara. Aviasi: Jurnal Ilmiah Kedirgantaraan, 16(2), 14-21.
https://doi.org/10.52186/aviasi.v16i2.25

Karma, M. (2019). Analisa Pengelolaan Produksi dan Biaya Investigasi Fasilitas Bandar Udara
untuk Memprediksi Peningkatan Revenue (Studi Kasus di Bandara Depati Amir—Pangkal
Pinang). Warta Ardhia, 44(2), 123—136. https://doi.org/10.25104/wa.v44i2.332.123-136

Keke, Y., & Susanto, P. C. (2019). Kinerja Ground Handling Mendukung Operasional Bandar
Udara. Jurnal Ilmiah Kedirgantaraan, 16(2).

Lucas, P. (2022). Pendapatan non-aeronautika: Diversifikasi dan pertumbuhan. AIRPORT
WORLD.

Majid, S. A., Pahala, Y., Agusinta, L., Rizaldy, W., Setiawan, E. B., Ricardianto, P., Larasati,
E. R., & Hernawan, M. A. (2021). The Capacity of Runway of Ngurah Rai International
Airport Bali Based on The Doratask Method.

Marina, S., Pasha, K., Ricardianto, P., Octora, T., Olfebri, O., Rahmawati, A., Sianturi, T.,
Wiguna, E., Sitorus, P., & Endri, E. (2023). Corporate image and service quality:
Evidence from Indonesia Mass Rapid Transport. Uncertain Supply Chain Management,
11(3), 1265-1274.

Mendes, D., Gaspar, P. D., Charrua-Santos, F., & Navas, H. (2023). Synergies between Lean
and Industry 4.0 for Enhanced Maintenance Management in Sustainable Operations: A
Model Proposal. Processes, 11(9), 2691.

Meutia, K. I., Hadita, H., & Widjarnarko, W. (2021). Dampak Brand Image dan Harga terhadap
Keputusan Pembelian Produk Miniso. Journal of Technopreneurship on Economics and
Business Review, 2(2), 75-87. https://doi.org/10.37195/jtebr.v2i2.68

Novianty, R. F., Simamarta, J., Kurnia, D. D., & Kurniawan, J. S. (2021). Customer Loyalty
and Passenger Satisfaction on Lion Air’S Low Cost Carrier. Journal of Business Studies
and Mangement Review, 5(1), 147—-154. https://doi.org/10.22437/jbsmr.v5i11.14585

Novita, D., Arnas, Y., & Supriyadi, A. (2020). KAJIAN SISTEM KEAMANAN DI

1121 | Page


https://dinastipub.org/DIJDBM

https://dinastipub.org/DIJDBM Vol. 5, No. 6, October 2024

SECURITY CHECK POINT (SCP) 2 BANDAR UDARA INTERNASIONAL
MINANGKABAU PADANG Dian. Jurnal llmiah Aviasi Langit Biru, 13(1), 105-116.
https://doi.org/10.21608/pshj.2022.250026

Pambudi, E. R., Mustikasari, M., Nurhayati, S., & Sihombing, S. (2022). Strategi Pemasaran
Dalam Upaya Meningkatkan Pelayanan Jasa Pada PT AeroJasa Kargo Tahun 2021. Jurnal
Manajemen Bisnis Transportasi Dan Logistik, 7(3), 199-206.

Permana, P. (2022). Re-desain bandar udara lasikin simeulue. UNIVERSITAS ISLAM
NEGERI AR-RANIRY.

Pratama, P., Purbanto, 1., & Suweda, 1. (2015). Analisis Kebutuhan Fasilitas Terminal
Penumpang di Bandar Udara Adisutjipto-Yogyakarta. Jurnal llmiah Teknik Sipil, 4(1),
13-26.

Ramadhan, K. A., Ramantoko, G., & Noviaristanti, S. (2022). Determining the marketing
strategy of tenant food & beverages using association rules at the boarding lounge
international terminal 3 Soekarno-Hatta Airport. Sustainable Future: Trends, Strategies
and Development, 2014, 227-231. https://doi.org/10.1201/9781003335832-57

Ricardianto, P., Yanto, T. A., Wardhono, D. T., Fachrial, P., Sari, M., Suryobuwono, A. A.,
Perwitasari, E. P., Gunawan, A., Indriyati, & Endri, E. (2023). The impact of service
quality, ticket price policy and passenger trust on airport train passenger loyalty.
Uncertain Supply Chain Management, 11(1), 307-318.
https://doi.org/10.5267/j.uscm.2022.9.012

Saputra, F., & Sumantyo, F. D. S. (2022). The Role of Marketing Management in Information
Industry: Corporate Image , Brand Awareness and Promotion (Case Study at PT Lensa
Potret Mandiri). Jornal of Applied Management and Business, 3(2), 46-54.
https://doi.org/10.37802/jamb.v3i2.267

Satish, A. S., Mangal, A., & Churi, P. (2023). A systematic review of passenger profiling in
airport security system: Taking a potential case study of CAPPS II. Journal of
Transportation Security, 16(1), 8.

Sihombing, S., Nirmala, A., Benned, M., Tasran, C., & Budiman, C. (2022). Penerapan
Protokol Kesehatan dan Kualitas Pelayanan terhadap Kepuasan Penumpang di Bandara
Internasional Soekarno Hatta. Aviasi: Jurnal llmiah Kedirgantaraan, 19(1), 28—44.

Simarmata, J., Ikhsan, R. B., Prabowo, H., & Wouter, D. (2022). Airline Service Delays And
The Impact On Customer Perceptions, Switching Intentions And Negative Word Of
Mouth. WARTA ARDHIA Jurnal Perhubungan Udara, 48(2), 84-94.

Simarmata, J., & Keke, Y. (2016). the Airline Customer ’ S Buying Decision Through Online
Travel Agent: a Case Study of the Passengers of Scheduled Domestic the Airline
Customer > S Buying Decision Through Online Travel Agent: a Case Study of the
Passengers. International Journal of Economics, Commerce and Management, 1V(3),
335-349.

Simarmata, J., Yuliantini, Y., & Keke, Y. (2017). The Influence of Travel Agent, Infrastructure
and Accommodation on Tourist Satisfaction. Advances in Economics, Business and
Management Research, 28(Ictgtd 2016), 281-283. https://doi.org/10.2991/ictgtd-
16.2017.55

Sitorus, P. P., Keke, Y., & Sitorus, M. R. (2018). Faktor — Faktor Yang Mempengaruhi
Keputusan Pembelian Tiket Pesawat Pada Online Travel Agent. Manajemen Bisnis
Transportasi Dan Logistik, 4(2), 141-146.

Sivanandi, T. S. (2022). Analisis Kepuasan Tenant Terhadap Pelayanan dan Fasilitas yang
Diberikan SunCity Mall Madiun.

Suryawan, R. F., Susanto, P. C., & Agusinta, L. (2024). Model Service Quality : Case Study
Indonesian Domain. Dinasti International Journal Of Digital Business Management, 5(2),
293-302.

1122 | Page


https://dinastipub.org/DIJDBM

https://dinastipub.org/DIJDBM Vol. 5, No. 6, October 2024

Susanto, P. C., Ali, H., Sawitri, N. N., & Widyastuti, T. (2023). Strategic Management :
Concept , Implementation , and Indicators of Success ( Literature Review ). Siber Journal
of Advanced Multidisciplinary, 1(2), 1-11.

Susanto, P. C., & Jumawan, J. (2022). Analisis Kualitas Pelayanan Terhadap Kepuasan
Penumpang di Bandar Udara. Aviasi: Jurnal llmiah Kedirgantaraan, 19(2), 45-52.
https://ejournal.stp-aviasi.ac.id/index.php/JIK/article/view/113

Susanto, P. C., & Keke, Y. (2020). Implementasi Regulasi International Civil Aviation
Organization (ICAO) pada Penerbangan Indonesia. Aviasi: Jurnal Ilmiah
Kedirgantaraan, 16(1), 53—65. https://doi.org/10.52186/aviasi.v16i1.23

Susanto, P. C., Ricardianto, P., Hartono, H., & Firdiiansyah, R. (2021). Peranan Air Traffic
Control Untuk Keselamatan Penerbangan Di Indonesia. Aviasi: Jurnal Illmiah
Kedirgantaraan, 17(1), 1-11. https://doi.org/10.52186/aviasi.v17i1.54

Susanto, P. C., Sakti, R. F. jaya, & Widiyanto, P. (2020). Alat Bantu Pendaratan Visual Di
Airport Untuk Mendukung Keselamatan Pesawat. AVIASI Jurnal llmiah Kedirgantaraan,
17(1).

Syahwi, M., & Pantawis, S. (2021). Pengaruh Kualitas Produk, Kualitas Layanan, Citra
Perusahaan, dan Nilai Pelanggan Terhadap Kepuasaan Pelanggan Indihome (Studi Kasus
pada PT. Telkom Kota Semarang). ECONBANK: Journal of Economics and Banking,
3(2), 150-163. https://doi.org/10.35829/econbank.v3i2.202

Tjahjadi, D., & Limakrisna, N. (2022). MODEL OF CUSTOMER SATISFACTION FOR
IMPROVING CUSTOMER LOYALTY. Dinasti International Journal of Management
Science, 3(4), 657-667.

Ulfah, R., Simarmata, J., Keke, Y., Amonalisa, S., & Amin, A. F. (2020). THE INFLUENCE
OF SERVICE QUALITY AND CUSTOMER SATISFACTION THROUGH
CUSTOMER LOYALTY (STUDY CASE LIONAIR AIRLINE, INDONESIA).
Advances in Transportation and Logistics Research, 3, 828—835.

Utami, R. S., & Nurjanah, N. (2019). STRATEGI MARKETING PUBLIC RELATIONS
DINAS KOMERSIAL PT. ANGKASA PURA II DALAM MEMPERTAHANKAN
LOYALITAS MITRA USAHA DI BANDARA SULTAN SYARIF KASIM II
PEKANBARU. JOM FISIP, 6(1), 1-14.

Widagdo, D. (2019). Analisa Kualitas Pelayanan Keamanan Petugas Aviation Security (Avsec)
Terhadap Kepuasan Penumpang Di Bandar Udara Internasional Adi Soemarmo Surakarta.
Jurnal Optimal, 16(2), 35-45.

Yokomi, M., Wheat, P., & Mizutani, J. (2017). The impact of low cost carriers on non-
aeronautical revenues in airport: An empirical study of UK airports. Journal of Air
Transport Management, 64, 77-85.

Zuniga, C., & Boosten, G. (2020). Queretaro Airport Business model. Proposal to update the
Airport Master Plan. IFAC-PapersOnlLine, 56(C), 10-18.
https://doi.org/10.1016/j.trpro.2021.09.002

1123 | Page


https://dinastipub.org/DIJDBM

	INTRODUCTION
	METHOD
	RESULTS AND DISCUSSION
	CONCLUSION

