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Abstract: Literature Review Article on the Effects of Financial Literacy, Financial Behavior 

and Financial Technology on Investment Decisions through Locus of Control through Locus 

of Control is a scientific article that aims to build a research hypothesis on the influence of 

inter-variables to be used in further research, within the scope of Financial Management. The 

method of writing this Literature Review article is the library research method, which is 

sourced from online media such as Google Scholar, Mendeley and other academic online 

media. The results of this article are that: 1) Financial Literacy affects Investment Decisions 

through Locus of Control; 2) Financial Behavior influences Investment Decisions through 

Locus of Control; and 3) Financial Technology affects Investment Decisions through Locus of 

Control. Apart from these 3 exogenous variables that influence the endogenous investment 

decision variables through Locus of Control there are many other factors including 

motivational variables, macroeconomics and risk profiles. 

 

Keyword: Investment Decision through Locus of Control, Financial Literacy, Financial 

Behavior and Financial Technology 

 

INTRODUCTION 

Every student, whether Undergraduate, Undergraduate or Undergraduate, must conduct 

research in the form of a thesis, thesis and dissertation. Likewise for lecturers, researchers and 

other functional staff who actively conduct research and create scientific articles for publication 

in scientific journals. 

 Scientific work is one of the requirements for students to complete their studies at most 

universities in Indonesia. This provision applies to all levels of education, namely 

undergraduate thesis (S1), undergraduate thesis (S2) and third-level dissertation (S3). 

Based on empirical experience, many students and authors have difficulty finding 

supporting articles for their scientific work as previous research or as relevant research. 

Relevant articles are needed to strengthen the theory being researched, to see the relationship 
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or influence between variables and build hypotheses. This article discusses the effect of 

Financial Literacy, Financial Behavior, and Financial Technology on Investment Decisions 

through Locus of Control, a literature review study in the field of Financial Management. 

 

LITERATURE REVIEW 

Investment Decision through Locus of Control 

Investment Decision through Locus of Control is Rotter (1966). The dimensions or 

indicators of Investment Decisions through Locus of Control are Internal Locus of Control and 

External Locus of Control. Investment Decision through Locus of Control is Robbin (2001) 

Dimensions or indicators of Investment Decision through Locus of Control are the level of 

trust, luck and destiny. Investment Decision through Locus of Control is McGee (2013). The 

dimensions or indicators of Investment Decisions through Locus of Control are self-strength 

and effective profits. Investment decisions through the Locus of Control have been studied by 

many previous researchers including Hira and Mugenda (1999), Davies and Lea (1995), Perry 

and Morris (2005). 

 

Financial Literacy 

Financial Literacy is Lusardi and Mitchel (2007). The dimensions or indicators of 

Financial Literacy are financial knowledge and financial skills. Financial Literacy is Lee and 

Hogarth (1999). The dimensions or indicators of Financial Literacy are formal education, 

informal education, family, friends and workplace. This Financial Literacy has been studied by 

many previous researchers including Al-Tamimi and Kalli (2005) and Van Rooij (2011). 

 

Financial Behavior 

Behavioral Finance is Topa (2018). The dimensions or indicators of Financial Behavior 

are acceptance, allocation and utilization of financial resources. Behavioral Finance is Ajzen 

(2005). The dimensions or indicators of Financial Behavior are personal, informational and 

social. This financial behavior has been studied by many previous researchers including 

Akben-Selcuk (2015), Putra et al. (2020), and Widiawati (2020). 

 

Financial Technology 

Financial Technology is Nizar (2017). The Financial Technology dimension or indicator 

is the financial system and service delivery. Financial Technology is Kim et.al (2016). 

Financial Technology dimensions or indicators are personal mobility, relative benefit, ease of 

use, service credibility, social impact, concern for privacy, and self-efficacy. This Financial 

Technology has been studied by many previous researchers including Laily (2016) and 

Herawati (2015). 
 

Table 1: Relevant past research 

No Authors 

(Year) 

Previous Research Results Similarities With This 

Article 

The Difference With 

This Article 

1 Hira and 

Mugenda 

(1999) 

Financial Literacy and 

Financial Behavior have a 

positive and significant 

impact on Investment 

Decisions through Locus of 

Control 

Financial Behavior 

influences Investment 

Decisions through Locus 

of Control 

 

Financial Literacy affects 

Investment Decisions 

through Locus of Control 

 

2 Davies and 

Lea (1995) 

Financial Literacy, Financial 

Behavior and Financial 

Technology have a positive 

and significant impact on 

Investment Decisions through 

Locus of Control 

Financial Literacy & 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

Financial Technology 

affects Investment 

Decisions through Locus 

of Control 
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3 Perry and 

Morris 

(2005) 

Financial Literacy and 

Financial Behavior have a 

positive and significant 

impact on Investment 

Decisions through Locus of 

Control and Investment 

Decisions through Locus of 

Control 

Financial Literacy & 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

 

Financial Literacy and 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

  

4 Al-Tamimi 

and Kalli 

(2005) 

Financial Literacy and 

Financial Behavior have a 

positive and significant 

impact on Investment 

Decisions through Locus of 

Control 

Financial Behavior 

influences Investment 

Decisions through Locus 

of Control 

 

Financial Literacy affects 

Investment Decisions 

through Locus of Control 

 

5 Van Rooij 

(2011) 

Financial Literacy, Financial 

Behavior and Financial 

Technology have a positive 

and significant impact on 

Investment Decisions through 

Locus of Control 

Financial Literacy & 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

Financial Technology 

affects Investment 

Decisions through Locus 

of Control 

6 Akben-

Selcuk 

(2015) 

Financial Literacy and 

Financial Behavior have a 

positive and significant 

impact on Investment 

Decisions through Locus of 

Control and Investment 

Decisions through Locus of 

Control 

Financial Literacy & 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

 

Financial Literacy and 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

  

7 Putra et al. 

(2020) 

Financial Literacy and 

Financial Behavior have a 

positive and significant 

impact on Investment 

Decisions through Locus of 

Control 

Financial Behavior 

influences Investment 

Decisions through Locus 

of Control 

 

Financial Literacy affects 

Investment Decisions 

through Locus of Control 

 

8 Laily 

(2016) 

Financial Literacy, Financial 

Behavior and Financial 

Technology have a positive 

and significant impact on 

Investment Decisions through 

Locus of Control 

Financial Literacy & 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

Financial Technology 

affects Investment 

Decisions through Locus 

of Control 

9 Herawati 

(2015) 

Financial Literacy and 

Financial Behavior have a 

positive and significant 

impact on Investment 

Decisions through Locus of 

Control and Investment 

Decisions through Locus of 

Control 

Financial Literacy & 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

 

Financial Literacy and 

Financial Behavior 

influence Investment 

Decisions through Locus 

of Control 

  

 

RESEARCH METHOD 

The method of writing this Literature Review article is the Qualitative Descriptive 

method and Library Research, sourced from the Google Scholar online application, Mendeley 

and other online academic applications. In qualitative research, literature review must be used 

consistently with methodological assumptions. This means that it must be used inductively so 

that it does not direct the questions posed by the researcher. One of the main reasons for 

conducting qualitative research is that it is exploratory in nature, (Ali & Limakrisna, 2013). 
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FINDINGS AND DISCUSSION 

Based on relevant theoretical studies and previous research, the discussion of this 

literature review article is: 

 

The Effect of Financial Literacy on Investment Decisions through Locus of Control. 

Financial Literacy affects Investment Decisions through Locus of Control, where the 

dimensions or indicators of Financial Literacy (financial knowledge and financial skills) 

influence Investment Decision dimensions or indicators through Locus of Control, namely 

internal and external controls. To improve Investment Decisions through Locus of Control by 

taking into account Financial Literacy, what investors must do is increase their knowledge of 

finance. Financial Literacy affects Investment Decisions through Locus of Control, if Financial 

Literacy is well perceived by investors then this will be able to increase the amount of 

investment that will be given to an investment instrument in this case the linkage to Investment 

Decisions through Locus of Control. Financial Literacy affects Investment Decisions through 

Locus of Control, this is in line with research conducted by: Al-Tamimi and Kalli (2005) and 

Van Rooij (2011). 

  

The Effect of Financial Behavior on Investment Decisions through Locus of Control. 

Financial Behavior influences Investment Decisions through Locus of Control, where the 

dimensions or indicators of Financial Behavior (personal, information and social) influence 

Investment Decision dimensions or indicators through Locus of Control namely internal and 

external controls. To improve Investment Decisions through Locus of Control by paying 

attention to Financial Behavior, what investors must do is understand themselves (personally), 

all personal financial information and social behavior. Financial Behavior affects Investment 

Decisions through Locus of Control, if Financial Behavior is well perceived by investors then 

this will be able to increase Investment Decisions through Locus of Control. Financial Behavior 

influences Investment Decisions through Locus of Control, this is in line with research 

conducted by: Akben-Selcuk (2015), Putra et al. (2020), and Widiawati (2020). 

 

The Influence of Financial Technology on Investment Decisions through Locus of 

Control. 

Financial Technology affects Investment Decisions through Locus of Control, where 

Financial Technology dimensions or indicators (personal mobility, relative benefits, ease of 

use, service credibility, social impact, concern for privacy, and self-efficacy) influence 

Investment Decision dimensions or indicators through Locus of Control namely internal and 

external control. To improve Investment Decisions through Locus of Control by paying 

attention to Financial Technology, what investors must do is understand digital financial 

services provided by financial service providers. Financial Technology affects Investment 

Decisions through Locus of Control, if Financial Technology is well perceived by investors 

then this will be able to improve Investment Decisions through Locus of Control. Financial 

Technology affects Investment Decisions through Locus of Control, this is in line with research 

conducted by: Laily (2016) and Herawati (2015). 

 

Conceptual Framework 

Based on the formulation of the problem, theoretical studies, relevant previous research 

and discussion of the influence between variables, the framework for thinking of this article is 

processed as below. 
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Figure 1: Conceptual Framework 

 

Based on the conceptual framework picture above, then: Financial Literacy, Financial 

Behavior, and Financial Technology influence Investment Decisions through Locus of Control. 

Apart from these three exogenous variables that influence Investment Decisions through 

Locus of Control, there are many other variables that affect Investment Decisions, including 

macroeconomic conditions, economic capacity, risk profile and selected investment 

instruments. 

 

CONCLUSIONS AND RECOMMENDATIONS 

Conclusion 

Based on the theory, relevant articles and discussion, hypotheses can be formulated for 

further research. The conclusions are as follows: 

1. Financial Literacy affects Investment Decisions through Locus of Control. 

2. Financial Behavior influences Investment Decisions through Locus of Control. 

3. Financial Technology affects Investment Decisions through Locus of Control. 

4. Financial Literacy influences Locus of Control. 

5. Financial Behavior influences Locus of Control. 

6. Financial Technology influences Locus of Control. 

7. Locus of Control has an effect on Investment Decisions. 

 

Suggestion 

Based on the conclusions above, the suggestion for the next author is that there are many 

other factors that influence Investment Decisions through Locus of Control, apart from 

Financial Literacy, Financial Behavior, and Financial Technology, therefore further studies are 

still needed to look for factors these other factors. Other factors influence Investment Decisions 

through Locus of Control apart from the three variables examined in this article, such as 

Motivation, Macroeconomics and Risk Profile. 

 

REFERENCES 

Agussalim, M., Ayu Rezkiana Putri, M., & Ali, H. (2016). Analysis of work discipline and 

work spirit toward the performance of employees (case study tax office Pratama 2 

Padang). International Journal of Economic Research. 

Ali, H. (2019). Building Repurchase Intention and Purchase Decision: Brand Awareness and 

Brand Loyalty Analysis (Case Study Private Label Product in Alfamidi Tangerang). 

Saudi Journal of Humanities and Social Sciences. 

https://doi.org/10.36348/sjhss.2019.v04i09.009 

Literasi 

Keuangan 

Perilaku 

Keuangan 

Financial 

Technology 

Keputusan 

Investasi 

Locus of 

Control 

https://dinastipub.org/DIJDBM


https://dinastipub.org/DIJDBM                                                                                           Vol. 4, No. 4, June 2023 

830 | P a g e  

Ali, H., Evi, N., & Nurmahdi, A. (2018). The Influence of Service Quality, Brand Image and 

Promotion on Purchase Decision at MCU Eka Hospital. Business and Management 

Studies . https://doi.org/10.21276/sjbms.2018.3.1.12 

Ali, H., Limakrisna, N., & Jamaluddin, S. (2016). Model of customer satisfaction: The 

empirical study at BRI in Jambi. International Journal of Applied Business and 

Economic Research . 

Ali, H., & Mappesona, H. (2016). Build brand image: Analysis of Service Quality and Product 

Quality (case study at Giant Citra Raya). International Journal of Economic Research . 

Ali, H., Narulita, E., & Nurmahdi, A. (2018a). Saudi Journal of Business and Management 

Studies (SJBMS) The Influence of Service Quality, Brand Image and Promotion on 

Purchase Decisions at MCU Eka Hospital. Business and Management Studies . 

https://doi.org/10.21276/sjbms.2018.3.1.12 

Ali, H., Narulita, E., & Nurmahdi, A. (2018b). The Influence of Service Quality, Brand Image 

and Promotion on Purchase Decision at MCU Eka Hospital. Saudi Journal of Business 

and Management Studies . https://doi.org/10.21276/sjbms.2018.3.1.12 

Ali, H., & Sardjijo. (2017). Integrating Character Building into Mathematics and Science 

Courses in Elementary School. International Journal of Environmental and Science 

Education . https://doi.org/10.1007/s10648-016-9383-1 

Anggita, R., & Ali, H. (2017). The Influence of Product Quality, Service Quality and Price to 

Purchase Decision of SGM Bunda Milk (Study on PT. Sarihusada Generasi Mahardika 

Region Jakarta, South Tangerang District). Scholars Bulletin . 

https://doi.org/10.21276/sb 

Binsar, J., Pangaribuan, M., & Ali, H. (2018). Influence of Service Quality, Customer 

Relationship and Customer Satisfaction to Customer Loyalty: Case Study in Individual 

Customer PT. Prudential in 2016. Saudi Journal of Business and Management Studies 

(SJBMS . https://doi.org/10.21276/sjbms.2018.3.4.7 

Brata, BH, Husani, S., & Ali, H. (2017). The Importance of Product Quality, Price, Promotion, 

and Location to Product Purchase Decision on Nitchi At PT. Jaya Swarasa Agung in 

Central Jakarta. Saudi Journal of Business and Management Studies . 

https://doi.org/10.21276/sjbms 

Desfiandi, A., Desfiandi, A., & Ali, H. (2017). Composite Stock Price Index (IHSG) Macro 

Factor in Investment in Stock (Equity Funds). International Journal of Economics and 

Financial Issues . 

Djojo, A., & Ali, H. (2012). Information technology service performance and client's 

relationship to increase banking image and its influence on deposits customer bank 

loyalty (A survey of Banking in Jambi). In Archives Des Sciences . 

Djoko Setyo Widodo, P. Eddy Sanusi Silitonga, & HA (2017). Organizational Performance: 

Analysis of Transformational Leadership Style and Organizational Learning. Saudi 

Journal of Humanities and Social Sciences . https://doi.org/10.21276/sjhss.2017.2.3.9 

Elmi, F., Setyadi, A., Regiana, L., & Ali, H. (2016). Effects of leadership style, organizational 

culture and emotional intelligence to learning organizations: On the Human Resources 

Development Agency of Law and Human Rights, Ministry of Law and Human Rights. 

International Journal of Economic Research . 

Hairiyah, S., & Ali, H. (2017). Customer Decision Analysis in Taking Multipurpose Loans: 

Promotions, Locations and Credit Procedures (A Case of the Bank "PQR Jakarta"). Saudi 

Journal of Business and Management Studies . 

https://doi.org/10.21276/sjbms.2017.2.3.6 

Indarsin, T., & Ali, H. (2017). Attitude toward Using m-Commerce: The Analysis of Perceived 

Usefulness Perceived Ease of Use, and Perceived Trust: Case Study in Ikens Wholesale 

Trade, Jakarta – Indonesia. Saudi Journal of Business and Management Studies . 

https://dinastipub.org/DIJDBM


https://dinastipub.org/DIJDBM                                                                                           Vol. 4, No. 4, June 2023 

831 | P a g e  

https://doi.org/10.21276/sjbms.2017.2.11.7 

Journal, AM, & Ali, H. (2017). Scholars Bulletin Analysis of the Company Image and Service 

Quality through Customer Satisfaction to Customer Loyalty (A Field Research in PT. 

Nusantara Water Centre) . 149–158. https://doi.org/10.21276/sb.2017.3.3.10 

Limakrisna, N., & Ali, H. (2016). Model of Customer Satisfaction: Empirical Study of Fast 

Food Restaurants in Bandung. International Journal of Business and Commerce . 

Limakrisna, N., Noor, ZZ, & Ali, H. (2016). Model of employee performance: The empirical 

study at civil servants in the government of west java province. International Journal of 

Economic Research . 

M, A., & Ali, H. (2017). CUSTOMER SATISFACTION MODEL: ANALYSIS OF 

PRODUCT QUALITY AND SERVICE QUALITY ON BRAND IMAGE AT GIANT 

CITRA RAYA JAKARTA. Management Journal . 

https://doi.org/10.24912/jm.v21i3.254 

Mansur, S., & Ali, H. (2017). Impact of customer engagement to the reputation of the BRI 

Syariah Indonesia. International Journal of Economic Research . 

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer purchase decision model, supply chain 

management and customer satisfaction: Product quality and promotion analysis. 

International Journal of Supply Chain Management . 

Mulyani, SR, Ridwan, M., & Ali, H. (2020). Model of human services and resources: The 

improvement efforts of Silungkang restaurant to attract consumers. Talent Development 

and Excellence . 

Novansa, Hafizh, Ali, H. (2017). Purchase Decision Model: Analysis of Brand Image, Brand 

Awareness and Price (Case Study of SMECO Indonesia SME products). Saudi Journal 

of Humanities and Social Sciences . 

Novansa, H., & Ali, H. (1926). Purchase Decision Model: Analysis of Brand Image, Brand 

Awareness and Price (Case Study of SMECO Indonesia SME products). Saudi Journal 

of Humanities and Social Sciences . https://doi.org/10.21276/sjhss 

Octavia, A., Sriayudha, Y., & Ali, H. (2020). Innovation capability and supply chain 

management: Empirical study of Indonesian traditional herbal medicine products. 

International Journal of Supply Chain Management . 

Prihartono, & Ali, H. (2020). The promises ethics and marketing concept strategy as a 

competitive advantage on private higher education (A survey on perception of product 

attributes and promotion mix in Indonesia). Talent Development and Excellence . 

Richardo, Hussin, M., Bin Norman, MH, & Ali, H. (2020). A student loyalty model: 

Promotion, products, and registration decision analysis-Case study of griya english fun 

learning at the tutoring institute in wonosobo central Java. International Journal of 

Innovation, Creativity and Change . 

Setyadi, DA (2017). Build Customer Loyalty with CRM and Brand Image (Case Study on 

Giant Citra Raya). IOSR Journal of Business and Management , 19 (01), 35–42. 

https://doi.org/10.9790/487x-1901043542 

Sitio, T., & Ali, H. (2019). Patient Satisfaction Model and Patient Loyalty: Analysis of Service 

Quality and Facility (Case Study at Rawamangun Special Surgery Hospital). Scholars 

Bulletin . https://doi.org/10.36348/sb.2019.v05i10.002 

Sivaram, M., Munawar, NA, & Ali, H. (2020). DETERMINATION OF PURCHASE INTENT 

DETERMINATION OF PURCHASE INTENTION THROUGH BRAND Awareness 

AND PERCEIVED QUALITY (Case Study: For consumers PT. Sentosa Santosa 

Finance Tangerang area). Dynasty International Journal of Management Science . 

https://doi.org/10.31933/dijms.v1i2.71 

Sulistiorini, MS, & Ali, H. (2017). Customer satisfaction model: Product analysis, price, 

promotion and distribution (case study at PT Integrasia Utama). International Journal of 

https://dinastipub.org/DIJDBM


https://dinastipub.org/DIJDBM                                                                                           Vol. 4, No. 4, June 2023 

832 | P a g e  

Applied Business and Economic Research . 

Thanh Nguyen, P., Ali, H., & Agung Hudaya. (2019). BUYING DECISION AND REPEAT 

PURCHASE MODEL: PRODUCT QUALITY ANALYSIS (Case Study of Bank 

Permata Syariah Jakarta KPR Financing Customers). Dynasty International Journal of 

Management Science . https://doi.org/10.31933/dijms.v1i1.29 

Toto Handiman, U., & Ali, H. (2019). The Influence of Brand Knowledge and Brand 

Relationship On Purchase Decision Through Brand Attachment. In International Journal 

of Business Marketing and Management (IJBMM) . 

Yunita, D., & Ali, H. (2017). Model of Purchasing Decision (Renting) of Generator Set: 

Analysis of Product Quality, Price and Service at PT. Hartekprima Listrindo. Economics, 

Business and Management . https://doi.org/10.21276/sjebm.2017.4.11.12 

 

 

https://dinastipub.org/DIJDBM

